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RECIPE PANElS 

MAXIMUM PRODUCT VISIBILITY WITH PROTECTION 
• 

ROSSOTTI LITHOORAPH CORPORATION 

ISl1 TONNELlI AVINUI NOITH I.IOIN, NIW nlSrt' 

" 
ROSlonl CALI'ORNIA LITHOORAPH CORP. 

5700 tHIID SlREET SAN PlANCISCO, CAUfO'N~ 

rebruary) 1951 THE MAC A RONI JOURN A L 

When Amber Mill makes a, promise, it's kept. Our 

cus~omer friends ,know this, and perhaps that's one 

reason A";ber Mill keeps its customers, too. 

" 
When you specify Amber's No. '1 Semolina and a 

spc!cific shipping date, you can count on two things: 
I 

Top quality No. 1 Semolina, always uniform to safe. 

guard the quality and uniformity of your products; 

and. 'delivery as p'romiscd to keep your plant on 

smooth schedule. 
f· ... , 

Why not let Amber Mill take over the responsibility 

of supplying you regularly with your No.1 Semolina . 

. You'll enjoy the association. 

•• 

UNION GRAIN TERMINAl ASSOCIATION 
Mm • ... ..r. CIIy, _ • _ O"'<.~ 51. ,..., S, -.. 

; .. . 
• 
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Milled witb Skill tbat is 
Tmditiol/a/ 

Since Ihe Jay Ilinle.' (,n )'"an I Rtt when l:nricn "Clf''' 
C.l'runi fiulnl,e,n.oll hisJunu (ur hUlintu.C.pruni · ~ 
ReSlailranl has heen one tlf Cjnci nn ali's mlliol 
rllrulat "inSliuuillns", Ilere is • \'jrw uf Ihe mu' 
C.rruni's. nlmlerni~eJ InJ u!Jccurallal in I 'HH. 

Good Eating 
SINCE 1886 

Here Jue "ubulI!" .nd Gahriele l>il'ollill10, [her II 
Capruni'. fur 2·1 rears. perfllrm rln uf. daily rilu.l: 
they're IlJlin~ I lIuluKnue nuce. J'erfrctiun is I~e 
wllChwurd .. . ;Inl u purreliun is .he cunsun,.,n. 
of Ihe millen tlf Kintt Midas Srmolin •. 

K I I f; ~I I It ,\ S 

fO ffHlUt4Ut 
KING MIDAS fLOUR MllLS+MINNEAPOLIS 15, MINNESOTA 

( ) 
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PULLING TOGETHER 

For Peace 
. \ S"II Y, 'a l' wi ll. IWI\ " ,'p"rllillili,·,. phb all Ih,' l..il · 

tI \o'r ,,1.1 "Ih'l> awl ~ "IIIt · Ih'l\ ,,1,lig"li"II ', )!I'I 'I'I", I " \'"r~' 
,\m"rka l1 1111 X, 'W Yra r ', I lay 

IlIh·,· :t).:aill 11', ' Ii 1101 "llr.dl" ~ ill ;, ,Iat, · "i \1011', liti , 

liul! ' lI'il h it ~ lIlaH Iialillli wi llill).: 11, 1,,·,'''111' ' III!' irlllll illr 
11111 "i li lt' ).:I" ·; II "~ I ," 'lllIlIIl1li . ll" "lulIIll'i, '~ ill Ih, · \\,,,1'1 01 , 
. \ !::ti u ,\ " ;tn· Iwill).: .. Iahl ,,·d in 11l1' 1'011'1, 1',1' a I·i,·i" .. , ill,' 
thai ·, ', · k ~ lilt· ,'11,1 "i Ih,' t'ilil iz ... 1 Ilali"II ~' wa.l· "i Iii,·. 

(IU ... • a).:ai n \\,, ' ~ I a llol 1111111',1. ... ·01.1.1· "II 11\1' hllllll' irlllli 
III l'lI lI h l).:dlwl' i"l' l'o·an· . . \ ._ !'''',n '~~ ''r~ "i a illl ,,1 i,l ' 
I lu ' l r~ hi).:hl.l· " :<~ "I'li ; ,1 III 11111' oI, ' f, ' '' ~ ' ' 1'1'11).:1"01111. II,.. 11101,';1' 

r"lI i i ll.J" ~ lry ,';111 Ill' jll:'I I.I· l' I""uoi oi lit,· part \1'\' aI',' ,,10k 
I .. 1,1;1.1'. 1111 11101110-" h.,w , mall 111 01 1 part lIIar ~ " ""', ill I..""p ' 
iUI: " .lqlt'lI"al,I,· :-111'1'1.\' "f ).:. N .. I :-1I1t.lalllial (, .. .. I 111"0101 ... 1 
10w;,r,1 IIur lIIililan' dfllrl :- alol" ~ld alltl a ~ ulli,' i"1I1 ... ·.,·rI,· 
jllr Ihtl~,· 1111 till' 1;,,1111" (1'11111 . 

1111, ,· 111',1',· \\,,' 1I111~1 1'I ·; I1i~. ,· Ihal th. · ''1I1'I'OIlillli' 1111 th, · 
lil:h tl1l~ (r"llI. 1111 IllI" hi).:h :"1'01 .'. 1111,10 ' 1' lilt' :-urfan' III" ill 
1111' .11 1'. a ~ \\'1,11 a !' Ih,' 11101'0110· ,UI Ih.· hlllll, ' ).:1"111111,1 :-, d.·· 
11\:111 1 " II pnMh" 'I:-, lIIa r llill' ·:", ,'x!'II1 .• i\,\, :" alul "\',·rylhill).: 
d.,·. '1II'I,l i,·" aol"'1l1att'lr ;111,1 wi lh . Ii :<patdl . 

.' " ' I,' 1I1t'1II111'1', .. ( II II' f;lIl1ili, ':- II( Ih,' i'Hld 1'101111 "I"'ra 
tllr. 111 01 \\,IIrkIT:- ill Ih,' 11I;It·al'olli ·'I' .. ).:I1t'tti - IIIH~IIt· j;w. 

Ili ri • . tli Ih,· L' . ~, :\. h"n' .. 11'1'01,1,1" h·it tlll'ir hllllll':- a"d 
pia" . • ,f 1111I11t'~lk \'lIIpl"YIIII '1I1 1" ,'lIlt:r lilt' llIililar,\' ,,·n·. 
i,.,·. ! 1"lIhth ·:,, ~ 1I111I' r~ aI', ' ~llIln til follm\ . 

IIIH.I' 10 ollr ,'uulliry i .• illll','raliw ill ~lIdl t'rili(allilll" :" 
- ;11 I II lilllt' ~. Ii 1111' '!n ' i :"1I11I i:- IIUf:- 10 lIIak,', \\',' 1mI:-I 
,Irli I , I;'h' wi~I ' I~' ill what "al~I"; I~' \\',' I U'~ I \'01 11 ~ ,'n' I' , . , 

II h, ·,l,, ·r il hI' a lIIililary a ~~i).:IIIIWIII, IIr loy 1', '01 :-1111 oi ,'X' 
I~· fl . I,, ·,·, Irail1;lI).: and ,·,hll·aliou IIUI' ," lIllrihUlillu 10 Ih, ' 
'I ;U ' ,r ~1' lIlj -war dTflrl , ' 0111 IW:-I h,' r,·al; 1.I·d lor rt'lll:Lilli ll).: 
'III "11, 1'1" ':"1'111 joh. 

\\ 11:111- \'1' 1' Ih,· lIulnJIIIt' .. f 111t' ~, · ,1 1'I·i~ioll :". 1\' , ' 1 ... ,·,1 1'1'111 , 
1';11, " lIr drorl :" til ill~ur, ' till' 1I',·II ·I,,·ill).: IIi uur lIat illll , 

Ih,· 1I1"l1Ill1'rs of lIur fall\ili,' ~ a\ !tlllllt' alill alirll:L'1, :1111\ till' 
fontillllalillll of Ih., .. d"IIII1l'ralk f,lrtll oi Ii fl' tllal hOI:' ~ "I'II 
~h,. \Itorld j1ruSrt·:,~ 10 it ~ hi).:h"~1 I" 'ak in '·\·l'r,l"llIill).:' Ihat 
Ii \\"1'111 li).:hlil1J,! 011111 lil'ill).: fo r. 

T,,).:,·tlwr. It'! \1:- ,'lIlIlillll,' ·'lIl1ilt ).: Iltj.!,'llwr fur a Ullikd 
11\';1,',.(111 \l'ml,l! 

; 

For Prosperity 
.\J,!aill . OI l Ih,' 1"').: ;lIl1il1).: II( a S "W Y, ·al'. \\, . lil,,1 II ... 

1" : "I"r~ ,,j II ... 1II: It·al'll/li · :- l'aj.! I "' lli - II ,"~ II, ' ill.I",11'I It i lit,· 
.t ' . ~ .. \ . ).:alh,'rnlll,i .. lillll ' ;11 it IIl i, I'Y"al' 1I 1t',·lill).: I .. . 111,1\' 
jlli llll.1' \'""dilillll ~ wi lhill Ih,' illolll :- try, '·lIlIIl'al'i ,, ).: lh""1 
\I ilit Ih, ' 0111 ' 11111 1'Il' .. rl hy Ih,' 1I :1 li'lll a' 1011').:" til farry "lit 
all IIlId"flarl'd lI'ar 1111 11"' !'iI'ili z"d ,'lIl1lill"i, ':- IIi Ih,· \\"., '101 
h~' a I'l1lhl . · ~. "I"'I11~ "i ""11"'"111,, '111 and I'rllg ... · ~' 
,'111111111111;'''' . 

,\1 II ... ill,jLl ~ II".\" '·'lIIi,·r' ·IIt·., Ihi. lil' h". :I:" ill 11111,1 ,·"n· 
(1'1" '111:' " ill Ih, ' ~"'a l"l' ~ illl' " Ih, ' illolll :-II'.I· wa ." 1'101,',,01 1111 all 
"1").:; 111 11'.1'11 l " I ._i~ allllt'~ 1 a hali 1" '11111"\' :I~", II,,· ... · "'I'IIi", 1 
0111").:1'111, ' 1' 1,11. ).:r,·at :t 111' ... ·,·111 .. ).:. · , ;( lilt , iwlll'l rr _Iill 
... ·ady 111 1, '1 Ih" willill).: 1;"111").:" ,_ illl'III lilt' li).:hlillj.! f"" 1I1 

. III a,' \ "II' lIjI"r",in 'ly ill II ... illolll ~ II'Y'~ 0111 ' 11111 "(Ilirt III 
;tid lIlt' 11"li"l\ I" prlll,.,'1 Ilwir \ ' , ' 1'\' "X ;:-k'h'" a~ 11',·11 a ._ 
II ... j11·;\I·,·illl 011111 1'1'11:-1"' 1'1111.' iulllrl' IIi Ihll~" willill /.: III 
.Ialltl "I' and I .. · , '1111111 ... 1. 

.\).:ail' w,' IIIU ~I I,,· '·IIII ~ i,ltT:t1t · . XIII all \\bll did 1,,,1 a\ · 
1, '1101 1a ~ 1 1I1I ' IIIh' ~ l·II"I'!:t\,· .• ltllllid I ... d,,,rj.!,·d w;lh Ih ·).:ln·1 
"i oIl1h' III tl ... ;r ,'lIlIIllrl' , ;111.1 III Ih,·i,. iudll :-II"\' Ioul 
Ih .... ,· \rilll hall ' ,·IIII.~i,i, · IIIh- r"i .. ,_,·01 Ih, ·il· """"111'1'011 ;1111 
Ihnll,).:h 11\1' Y"ar~ will h;In"' IIlIh' " '·XI,laiu;lI).: 1', d." ,., "11 
1111111 Ih, ·II\.,· II" ':'" 

/IUlI' lit 1I1It.'1' l rad.· IIr I.::., ill, ·" ,'lIlI h " IW XI In 1IIIIi:.:a 
Ij'lII I'; IIlIr ,'11 .. 1111'1' : .. ,<1 lIu r ialllill' , ('Ih'" 111111'" all . h""I,\ 
l'I 'ali l': ,' Ihat i( IIlIr 11:11;1111 i. III I;,' . trllll).: ill il. li )!h l I .. 

1'1'I .• t'I'l'I ' d('III ' "' r;U'~' ill 1\11' ).:r, 'a"'r pari .. i tilt' ,\·w·ld . all 
i'lIli\idllal~ 011"\ I1Ilil· \\,;Ihi" 11\1' "11111111'1' 1II11 ~1 \\'"rk I" , 
).:dlh ·r til lIIak, ' :111 01 III k, "'1' il :-11'1111).:. . 

,\ 1111 ;1,'.1 011101 ~ Inlll).: l1Iara",,"i ;11,]11.11'\' I\ill 11111 '"liI
h,·I,. til k .... 11 a 1I:IIilll1 , Inlll).:, 1,111 \\;11 _" 1'\:" til "n'l'ill ,· :111 
1III'·lIo1ill).: ' 1II'pl.1' IIf a ).:'~I,I ·ul'·I;lIIli:.1 ill, .. 11I1I all il'II III •. 
a 1'1I1Ih'lIh·.j wllrkill ).: (III',·.· ill lIur i;u'llIl'i ," and a IlI'ahhl' 
l1alillll willill).: III IIlak,· ;111 IIt' ,·,·:-.an· .a .... llil'. ·~ II)\\' :II',I ~ 
111:11,'11,1. . 

,\ .. W:I :- ,·xjln·\t'd, 'Ilt' \\ 'il1l1'" ~I, ·"'il1j.! ,.i Ih, ' lI1an'I"'ll i 
illolu:-II'\' \\'t 'ul 1I1I ; "l illlllll~I.\· 1111 1't ·,·lIrd a ., ial·orin).: illil 
'I';rih"[ .,uPllllrl IIi ti lt' ""lHllry ' , dTllrl ~ . a "' lI l1;l1l1ill).: 
1I 1'\·"~·ary '·;III1I'"i).:1I "f I'rll,h,, ·t, 1'l'lIlIllItilili Iha l wi ll 
l,r,,,·i.I,· Ilw illfn'a:-,',I ,1"lllan,1 1I, ·,·,·:-.iIOlI,·.1 11\· II ... ,, \ , ' 1" 

I'r, "itl l' lillll 1,.1' !mpronol 1II:II'hill," auol "h'lhl'II I ~, a",1 ,d 
hllidill).: Ih, ' ).:'NIII will IIi 11\t' dunnll ).:rll\\·,·r:- Wll"~ " g' "1I1 
).:I'aill 111,'0111 " ~II IIU1, 'h fllr ).:,"101 .-1'1\1,,111101 ;11101 111" J.!1I1I,f 
Iwalth IIi lIlt' im·n ·",.ill).: 11111111 ... 1' ,,( , \lIh ' r;":ln~ II' h .. ha n' 
111'I'IIIIh' ill,·n·:I!'ill).: "'III ~Ullh · r. II( Ihi. lillt · wh"al 1111101. 

TII).:l'IllI'r. 11'I IIIl1rt· 1II;!l'arfllli ' IIIIIHII" 111;111111:11'1111'1' 1',_ II'lIl'k 
alill pull (0).:1'111,'1' ("I' a IIl1ih',I . fllr ;1 1 ... 1\ ,'1' 1110111:-11'\' . ill 
war 111' ill IIL:at', ·. ' 

?S x 
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A SA 1 .. 11'1' I~ 
'1'0 HINNI~AI)OI .. IS 

Mlaneapollo ••• Hub 01 the 
Upper Midw •• 1 

~ "Were your mills and J.0ur falls in 
Europl', ami prollCrly" cscribtd by 
llal'tic,kl'r or by Ruskin, you would 
rush III crowds to see them and en
thuse OVl'f thelll in superlatives. But 
as. ),ou cross the long, low, stone 
bridges, as fine as a Roman viaduct, 
how many marvel at the mighty mass 
of masonry. (rom the b:ue of which 
wild torrcnts gush forth? How many 
of you marvel at the beauty of the 
mass of the rock-built cliffs while 
ag:timot the dark water slan:l huge 
sllhoueUCS uf masollO,' as pictorial as 
anything in Euroll(!?' So wrote the 
latc Josl'ph Pl'nlle I, one of America's 
foremost etchers and art critics as he 
marveled at the C01055.11 towcr~ of 
Minn"apolis' "Uread and Uutllr Sky-
line." . 

Anti n substantial p.ut o( ~Iinlle· 
apolis' bn'adstufTs industry is the 
manufacture of macaroni l,rC)\!'lcts. 
which contribute plentifully to that 
cily's a~gregate industrial I'r.xluctioll. 
Strategically located dose tu the Da
kotas, from wbence com:s the most 
t'xcl'1lent durum wheat g, own, and in 
the ceuter of the dUfUm milling in
dustry, is Minneapolis' Creamette 
Company, which C' .. rries the fine repu
tation of Minneapolis-manufactured 
products across the nation from coast 
to coast and to many foreign markets. 
Specializing in the quick-cooking light
t'r type of macaroni, thi, local manu
facturer has progressed ill n direction 
allllost opposlle to that of the Euro
pean methods of production. Here the 
finest of selllolina .. . Ihe smoothly 
milled hearts of amber durum wheat 
... arc scient ifiC'ally lIIixl'tl inlo a 
duugh, thoroughly kneadL-d in 1)'1tteries 
of (our-tall I,resses which ext rude the 
product unc er trcmendous pressure. 
Iblhcr Iha., being sun-driL'(! under 
l'hangt'able w('ather conditions these 
macaroni products are slowly c~red by 
smooth, deliberate staJtl's in a series of 
tcmpcrature-and-hulllldity-contro II cd 
aulonmtic dryers, to preserve the deli
cate natural fluvor of the durultl wheat. 

Also locuted in Minneapolis is a 
sm~l1er plant, the Mill-Brook Maca
rom Company, with an C(lually fine 
reputation for quality products .: .. hich 
are widel)' distributl'd throughout the 
Twin Cities, Minnesota and nearby 
states. A force o r about len executives 
and employes operate this factory. 

Current figures indicate thai local 
m.1l1ufacluring facilities produce mil
lions of pounds of macaroni products 
a~nua.lly in Minneapolis alone, con
Inbutmg several milhons of dollars to 

lam •• T. WIIUcau, 8r, 
Pr •• ld.lll. 'the Cream.tI. Co. 

M innea\lOlis' b illion-and-a·lml( -dollar 
wholesa e annual outJlut \'olume, 

The uI)Jler miliwest has always been 
a natura and primary market for the 
produce of its largt'st lI1etropol is. This 
\'ast trading art'a was ' Iuick to accept 
the new thin-waUt'(l. quick cooking 
macaroni originated in Minneapolis 
and this Am.!rican adaptation 01 a 
European ~Iis~ has become.incrt'asingly 
popular With It ~ presentation to many 
other AI1ll'ricom markets. • 

Indicative of the Minul.'apolis ~ pitit 
of mutual helpfulness is the Iller. 
chandis!"t: co-opera~ion o( the J:rral 
flour nulling (0I11()'1111(.'5, as exemplified 
by Gt'ncral Mills which annually pro
mO,t~s,through many a~vert ising IUl1lia, 
deliCIOUS maC)rolll dishes, sudl as 
CHickt'n Tclnzzini, Paprika Veal wilh 
Macaroni, nul Sl'aJ\hetli with Ilhlt 
Cheese Sauel . . , which have 1101 ollly 
n 'ceivcd enthusiastic public acceptanct 
but haw intrOflucl'tl more allcl 1II0rt 
Americ .. ns to this most wrs.1tilc prod· 
uct Ihat flavor-blt'nds ils indh'iclual 
ta ste with that of Illt'ats, \'egctablu, 
sl'a(()()(~, cheese aud !r,uits to providt 
n mulllHletc of UPllCtlZlIlg I\('\\' dishes 
for mealtime menus, 

It is signifir3nt that a flour mill was 
aile 01 the first Iitructutl'S to be er«ltd 
on the 1)'1nks or the Mississippi Him 
in that little sl,ttlcment later to lIt'come 
t'le City or Minneapolis. For 70 )'rars 
the flour mills and millers or Minnt
u(lo1is have heen knowil throughout the 
world as prime producers of thl' chid 
il.lgrcdienl o( bread. Toda}' Minnt
alKilis' grain elcvators arc a tribute 
to the cnonnnus p,ut (he milling in
dustry plays in the liCe of the cily. 
Minm'apolis is the headquarters lor 
the five largest wheat milling com· 
p,anies ill the world, 

Minneapolis has long bel'n an im· 
portant producl'r of agricultural rna· 

(Con'iPlII<'d on Pog~ )1) 
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FINE MACARONI 

DEMANDS EXPERTLY 

MILLED 

• Have you taken a close look lately at ehe 
durum semolina or granular you 're using? Is it 

pure? As free from specks as tllIIJur-millint. 
can make ic?The answer's "Yes!" if it's a General 

Mills Ourem Product, 

Careful grinding prod~ces a maximum amount of 
clean, large "wheat middlings"-the finest 

type of semolina. "Thorough Purification" is the 
watchword at our mills. 

Throughout this process inspecton of our 
Products Control Department check milling re
~ suits. Only when the durum product meets 
o~r rigid color. speck count, ash, protein and 

mOisture specifications is it permitted to be sacked 
and shipped to you . 

Like 2 plus 2 equals 4, you need fine durum 
producrs to produce fine macaroni. And, together 
. ....,h·h scientific wheat selection , master-milling 
~i G~Jeral Mills usures you such top quality 

d.uum producu. 

General Mills, Inc. 
DURUM DEPARTMENT 

CHICAOO .,IUIHOII 

7 

I 

25 
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Consider Expected 
Controls At 

Winter, Conference 

Macaroni Products Producers Organ
ised Industry Action and Products 

PromoUon lor Firat Hall 011951 at 
M;arn! Beach, Florida. Meeting 

Bpallh.1U.aaUd..t IIU.,lI 01 lb. lIouolll potty, "...tAg. lit
I.L Left 10 rlilltl! Mr .. :md C. Fr.d.r!cll Mu.lI.r. P.I., aDd .... 
La BON, ad Mn. u4 a.alulio B. Jacoba. 

L EADING representatives of the 
macaroni noodle industry of 

America met at the Flamingo Hotel, 
January 22·25, 1951, to study business 
conditions confronting their trade and 
to agree on a plan of uniIL'd, co-opern
live ('frorts to adjust production anel 
distribution to ('hangl's that are being 
anticipated by businessmen in most 
lines. 

The opinion generally prevailed that 
govemmcnt controls nrc imminent. A 
special committee was ill)pointcd to 
serve as the crux of an industry corr. 
miuce which in all probability will be 
rC(luircd when cOlltrols and restrictions 
become effective. 

Philip Taiooll of Ihe grain st'Cliolt of 
the U. S. Oepartnwill of Agriculture 
addr.:s5t.'t1 (he conVl1Uion on the gen
era' (rend in Washington and recom
Iflt IItleti the proct'tlurc the macaroni in
tlU.itry mllst or should follow to prop
(fly protect the ma(,;lroni-noodle tradc 
under whatc\'cr chang-l's dcwlop, 

The Florida confcrellrc opclll'ti with 
a mreting of the 19S0·1951 rout! or 
diu'Ctors to adopt budgets of the Na
tional Association, Macaroni Institute 
amI the MACARONI JOURNo\L and adopt 
policics for orbranizcd action for the 
first half of the lIew yea r. 

L,tcr in the aftcnloon of January 
22, the directors conferred WIth n'p
rcsentati\'es of the durum mills on the 
durum wheat situation and the 1951 
crop. TIle work o f the durum relations 
committee of the National Mararoni 
Manufartun'rs Association was lauded 
amI funds allotted for cnlarging the 
public relations program Ileedt'tl under 
(he problems confronting the durum 
growers in North Dakota. 

A chanlle in the gOVCnl nent method 
of rcportmg durum proOuction aJl
pt'ars to be necessary to the extent that 
It is suggestt'tl that durum be listt'tl 
sl'p;uatcly from bread wheats, red du
rum and fel'll wheats, Durum deserves 
a '.tparn:e classification and adion 
W'JS n.-commended to attain that end. 

!-

The work of the National Macaroni 
Institute in 1950 and the plan" for the 
first half of 1951 were fully reported 
on by Robert M. Gn'cn, public rela
tions director, and the Sills Agency by 
President Theodore Sills. The plnns 
were approved with an urge that sup
porting macaroni-noodlc manufnctur
ers do a better merchandising job of 
the many ollportunitit·s crentcd by the 
industry promotltjllii, 

Presidcr.( C. Fn-dl'rick ~tucllc i of 
the Natj'Alal Association, in his mes
Mel! t..J the memm'rs and N.1o.U. 5UI)
I~)rh'rs, predicted a bright future for 
'he macaroni business if the IJrocessors 
acted more unitedly in tnking advan
tage of the national interest in mnrn
roni 10005. He extended an invita
tioll t' l all non-memi.lcrs and lIon-sup
Ihlrt t'l's 10 become associatt'<l with thc 
orw.nizt'tl unit for general trade lira-
1110001iol1s, 

Production, I11crchandjsing and dis-

tribution were the themes of thc thr(t
day confl'rcnce by lIIembers of the in· 
,Iustry, In all phases, actual miUlufac· 
t 'lrers imd allil'll tradesmen were tilt 
speakers, with general diK\lSJion~ 
f"olll the Aoor. Reports and alatt
l1IelUs by mauy of the Il'aders of dil' 
cussion appear elsewhere in this iss~ 
with late om's in March, The convm· 
lion program called for morning sn· 
sions only, leaving the afternoons fm 
for visiting and pll'asure of the choict 
of the convcl1tioners, The Illanned s0-

cial functiolls included: 
a-Yacht tours of lliscnync llal 

an'as cach afternoon with Stanley J. 
J<lcin, prcsident of Empire Hox Cor· 
poration, as host. 

h-A Sllaght"U i Buffet SUp'llCr 01 

thl' Open Air l' ,, 'Ice of the HlIningo 
on Tut'sday cven{u,;, januar)' 2.\, with 
the Rossotti Lithograph Carl'. il~ hosI, 
Vice Presidcnt Charles C. Rossotti of· 

(CIJld'IIUd Dn PaUt 40) 

Twbs ·Clllcuu emd HClWaU~ 'Iiallad 01 lb. WiDlu M •• UJlIl_oJ lb. Nadoul Maco::! 
: McmuJadlU.d Auodatloo.. MiIUlll Beach. TIer.. Jemuory 22·2$, 1151. 8hlllcllall.)· 1M 

rtgltt. 01. Maurin L B,-. QuAlity Mocaronl Co .. 8L Pa\.Lb C. L Nom.. n. Cr •• ,:" 
eo... Mlu.apoHa. cmd WlWlIID BI.lab. Ibs, Mldoa "aur Mll", Mlu.clpoUa. 8.al. 
Mra. Eel.. E. MAMH, Hoaohlhl emd B_ FfaNco. ad MIM MlIdJCUIJ Fo, Haw.u
""" alall.f. 
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rocery shelves 
vailableon g ore va-

Noprodff~~: the homem~t~~t~e value 
today ,o serving, more n oni produCts. 
riety In cost than maca< acaroni is 
atalower otential of. m f ways 

The sales P the variety 0 • t-
as unlimited as d in serving thIS OU 

which can be u"" oU to 
t,nding food . "ills can help Y '_ 

s . I Flout .n . only unl 
Cap,ta by offering h ' co\or 

sales ' bot In 
greater feet semolina. ute with 
formly ~\y '{ oU can be s macaroni 
and . q~a ~~olina that Y:memaker'8 
Cap,ta ill· •• Mrs. f eye 

od ts w p- . th nlenty 0 pr UC . tests WI r 
most exactIng I 
and taste appea . 
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The 
Presidenf's 
Message 

C. Fred~rlck Mueller 

Wlnler Me.ting. NMMA 
January 22.25. 1851 
Miami Beach 

Minmi Beach has, during the past 
three yrars, assumed a three way sig
nificance to many of us in the mararoni 
industry. 

First, we have had an opportunity 
to gh'c and receive helpful in(onna
tion during ollr (onnal business ses
sions. Second, our sociall'onL"lcis have 
providrd abundant opportunities (or 
bl'ltt'r understanding with it's bi-Ilrod
uct l1Iutual respect. Third, arid of in
cr('"sing ' importance, ill It'asl to those 
of tIS who arc past forty. we ha\'c had 
opportunities, and now lla\'c an oppor
(unity to Tl'habilitate oursdves. during 
the d.:rk winler months, under idyllic 
surroul\Clill~s to hetter di!lchargc our 
rcspollsihililics during the year ahead. 
It gin's us a chance to "spread and 
prcl'u" for a fcw shorl days which, to 
my ' way of thinking, is good for our 
souls as well as for our future produc
th'ily. 

Our program this year is an en
larg-t'l11l'ut of that ust.'11 at the success
ful markt·ting ml'eling hcld here lasl 
January. Those leading the discussions 
arc our own )leopk--folks familiar 
v'illl our probll111s and wilh the know
how tn sol\'(' them. I I is my sincere 
hUJll' thitl we mar lmve full and frank 
di~cus~inns on OIl subl·ects. TIlis is the 
plan· for liS to S:'Iy OIl that we have to 
foal'· . 

Silll'l' JUlie, 1950, mallY things b.we 
lK'l'lI arrnll1plishrtl for you as indi
vichmls allli for yotir iml\lslry by the 
st;dr fI( your association and your (el
low Ilianufacturcrs. 
. SC'l'relary Dob Green has, virtually 
a!mll', \'x{lt1udc.'<l· association sen'ice to 
a !loi nl which would do credit to a 
group lIlany times larger and . more 
wt'althy than our own and one having 
the scniccs of a large staff. Through 
his hulletins-uN!'ws and Vicws" and 

"facts and Figures"-ht' has made a 
great deal of infonnatioll available tc.., 
all of us and is anxious that you tell 
him exactly what type of infomlation 
you want and how much of it you 
want. 

Secretary Em<:ritus and Editor M. J. 
Donna has maintained his constantfy 
high standards in editing nnd publish
ing TilE MACARONI JOURNAL. From 
the appearance of recent editions, it 
appears as thou~h "At. J." has two new 
problems, both U1 the f'lnn of demand. 
One is the incrcasc..od uemand for ad
vertising space among suppliers and 
the other is the demand and com~eti~ 
tion among manufacturers for ptjbhcity 
space. The fontler has been brought 
about by a growing realization among 
suppliers that our Journal is an effee
tive advertising medium and not just n 
good-will pUblication. The latter is 
surely an outgrowth of ' our industry 
publicity program and is additional 
evidence that the members of ollr Na
tional Macaroni Institute arc coming 
of age publicity-wise. 

Maurice Ryan ' has onCe again ren
dered invaluable service to our indus
try as chainn.ln of the durum growers 
committee. He and M. J . Donna rep
resented you al the 1950 Duro," Show, 
while he alone ntlemleci many cun
(erellcl's all dllnlll1 wheat conditions at 

C. Fnd.rick l.t ,1I.r 
Pnolld.at. h:·f!.lA, 

great personal cost in time and efIort 
to hhnseH. 

Peter (Loui~\'il1e) Vh'iano, as chair
lI1:m of 'your Quarll'rnmster relations 
committee, was alert and iron~ out a 
misunderstanding in regard to the ' egg 
dt·tennination for egg nood.lcs used by 
the Quartennaster'depot in Chicago, 

Frank Yantz, chainuan of your traf
fic committee, represented the associa
tion before the motor classification 
committee and stands ready to repre
sent the association on all matters in. 
volving rote structures and classifica
.tion~, both rail and truck. Mr. Yantz 
!las a pl7 . .::titioner's license and is well . . , 

equipped to handle association f'ilte 
problems. 

In regard to the accomplishmcnts of 
our publicity proJf8m, it is significallt 
to note that, despite severe·compl.tilion 
in the (ood industry, macaronl /lHx!uc, 
tion in 'SO e(IUalled the high c\'cl of 
'49 with reduced export shipments. 
The team of La RO!a~Sills nnel staff 
c'1ntinues to bent out substantial 
amounts of effective publicity. Uoth 
will tell you of the many new prllgram 
inuovations startc.'<l since June Rlltl of 
their plans for the future. 

J have givt'n you but a sketchy \'iew 
of past accomplishments. These mat. 
ters will bho~i5cussed in detail later 
during this :~eeting. The important 
thing is that \>~r various commiUtt 
mrn and staff h4i.e been ready to pilch 
ill wherever alU~hencver they Wert 
nec.'tic.'(l. I t is ellcouraging to know tNt 
WI! arc tllllS e~Mppcd for the war 
economy which hes ahead. My sincere 
thanks to all of you who have con •. 
tributed so much to the growth and 
strengthening of our associalion and 
industry. 

To try to prc.'tiicl the future of an)' 
or u~, or of our industry, during tht 
year ahead, would he foolhardy to !lay 
'the lell!'!!. It should be sufficient to men· 
tion a few of the things which havt 
happcllt'cl duril1~ the past six. months. 
The prke of ('artons ami eggs hart 
gone to astronomical highs. S(,1110Iill4l, 
labor, pipes, fillings and a myriad of 
other supplies have risen in price sub
stantially. Industry action, under these' 
cin'ulIlstllnces, has been mosl onlerly. 
:Macaroni manuracturers, until rt'Ctnl' 
Iy, have absorbed these inrreasl's and 
wlll'n they did, of llece55ity, inrreast 
prices during' December, they did 50 in 
accordance with the "fair standards" 
mllloulICl·d by the Economic Stahiliu· 
tion Agency on December 19, 1950. 

At this time of the year, it is ap
propriate to fashion plans for the fu· 
ture. While more important eXl'l'utin 
decisions will li\cly have to be 11101dt 
during 1951 , we arc buttressed h," lhe 
in\'aluable experience gained durin~ 
and since the last war. Self-rclianet. 
more than ony one thing, stands (lilt as 
the No. I ingredient for a succl· . .;s(ul 
business operation during 1951. All of 
us will have to usc our own best judg· 
ment in lIIaking business dc.'Ci ~i o"s. 
We cannot afford to be unduly in· 
fluenced by every new wind thit 
IJl0ws. 

The food industry, or which \\'l' art 
becoming an iucrcasjn~ly important 
part, has dc.monstrntcd Its wi1hJ1!:tlC~1 
alllio ability to make its prod~ts ,1\':111· 
able in abundance at comparatively low 
profit margins. 

TIle greatest contribution we can 
make, durintthese times, can be lIIad

d
' 

by keeping our ieet on the ground an 
planning our operations so that we, 
together with all industry, may cmergd' 
from whatever lies ahead in a 50UIl 
healthy condition. 
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THI American hOUBCwife Is becoming increosingly conscious of the benefits 
of enriched foods in her family's diet. Today, she Is demanding, and get
ting, foods with the word "Enriched" on tho laool. Keep your macaroni 
and noodlo products in step with thia growing nationnl lrcnd. And give 
your brand added .mea appeal by enriehlng with Sterwln vitamina ••• 
the ehoke of manufactW'Cl'l of leading national branda. 

Sterwln offer. two .uperlor product. for ea.y, accurate and, 
economical enrichment of your macaroni and noodle product. 
to conform wllh U. S. Feder<ll Standard. of Identity I 

'or u •• ,. of the 

lATCH PIIOCfSS 

TN OIlIGINAL rood ·~ .. "1 lIW,h 

0,,,. 'HI" ADVANTAOII 

1. ACCIIACY-Eo,h •.•• f.S 'abl" 
contaIn •• umel.nl nutri.nt.lo enrich 50 
pound. of •• mollna. 

Z. ECOIOMY -Na ..... fa. m .... ri •• 
- no dang., of waiting preclou. en
richment '"SNelltnl •• 

I. EASE-Simply dl.,., ... oI ••••• T.S 
In a .matt amoun' of ",,'at., and add 
whtn mixing beglnl. 

'or u •• ,. of the 
CONTINUOUS PIIOCfSS 

..... 
0"11' THISI ADVANTAOIS 

1. ACCIIACY - Th ••• I.I •• h, .. ,h b ... 
carrf.,_,,..., flowlng-bett., fMetlng 
-bett., dl.peulon, 

Z. ECOIOMY ~M'.'m"m .lIaml. 
pot.ncy 10 .. due la V .. tram'. pH con_ 
trol. 

3. ElSE - Jull I" ,.I •• de, al 'at. 0' 
twa ounc •• of VEXTkAM fo, .ach 100 
poundl 0' I.molina.· . 

·AlI •• ,al/obl. Ito clOIIW. """11.11 
11KlI. 'M qIIicl deInrr: . 
.... ut_ (ft. Y.), CNtert, 
It lIW, Ktn ... cttr (l1li.), 
1I11111PIIII, Dlnn" til 
An ...... !;.n , ..... "iuo, Port
leIId(Ure.), Dallu andAti ..... tL 

CCMI",tt OIl' T~InUy Tl1Ilud IWp...."tall .... 11If ",.rilnl 
uobol.&,,~ ,,1111 y .... , .. "kb ...... t plDad" ..... " _rli. elinor! 10: 

1'IIaI. c-tHJ \1 

LOOK M"ui"nt 

s~e~,~· 
hit ....... , •• ',*II~I Do ... I~I . 

USb BROADWAY, NEW YORK tI, N. Y. 
IHof>IhtI.r ."", ,.w/WI, /W'IIWf', -u t, .'!,.... .... . \I.,tt,. ......... , .... M, •• 
, .... ., 11"1 ...... ,.._, .. Irw .. ..... ,· .. w •• Ill"''' • ., Ii, ... ,.. llOw, Ca. 

25x 
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Convention Talks and Reports 
Given at the 1951 Winter Meeting of the NMMA 

January 23.25. Jlote1 flamingo. Miami Beach. Fla. 

REPORT ON ACTIVITIES OF nn: 
DORUM WHEAT PRODUCTS OM· 
SION. WHEAT noUn INSlmtTE 

From lid, J, 19.5D-Dlumbt,. JI, IPJO 

Paul No Pelersen. Chairman 
Semolina MUle,. Group 

The last rt'l'ort on activities of the 
dunul1 wheat prooucts division of the 
Wh(,;ll Flollr Institute was given to 
you by Mrs. Snyder at Ihe June COTl

vention in Chicago. Since that time, 
the Millrr's National Federation vcry 
regretfully nccl'll'cd the rCSil.'tlMioll of 

Mrs. Snyder as hca1 of the Whl'at 
J; lollr Institute after many r,C4Irs of 
dislillJ:uishcd service to the milling in
dustry by Mrs. Snyder. Mr. How.anl 
Lampman succel,tkod hi n. Snyder as 
ucculi\'c'dirCl'tor of the Wheat Flour 
Institute with an enlarged sec!?,! of ac
tivity, and Miss Gwen Lam IS in di
rect charge of durum products pro
motion under i\fr. Lampman's direc
tion. 

Tile durum products division of the 
Wheat Flour Institute has been in
creasingly active in stimulating the 
consumption of macaroni proJucts 
during the past six months smce our 
last report, and I'm going to comment 
very briefly on the various phases of 
this activity. 

1. NtWspoprr Publicily 
(a) flj-monthly newspaJICr releases 

are re~ .. ularly sent to over 600 news
papers. Releases include cookinlj' tips, 
menu planning helps. nutrition mror
mation, recipes and photogrnphs. Re-

leascs to nll'lropolitan dailies are ac
comp,1nied by 8 x 10 glossy photo
gral)hs. Those sent to smaller dailiell 
ainl weeklies nrc nccOInpaaied by mats, 

(b) In line with rising (ood costs, 
the home ceonomitll:l arc putting IlllJre 
nml morc streBS on the cconlJmy or 
Illncaroni foods. In this connection, the 
institute has bcgun n policy of figuring 
costs for all rl'Cipes releascd, These 
prices arc based on ;111 average of the 
pricl's of eight larg .. citie~ throughout 
the Unitl'tl States . TI1t~ £al:t that a dish 
can be preparl'tl fur Itss UU!.n 'k or 9c 
per serving will, 1V I:! brlk'\'e, have im
mediate appeal 10 Mrs, Homemaker. 
Food editors have Kil'''', enthusiastic 
support to this atlditiollal illfonllation 
addl'tl to ncwst)'1ptr rdeases. 

2, Radio fwd Television 

Timed radio scripts arc sent month
ly 10 over 1.450 broadcasters. These 
scripts feature the economy, vers.1lility 
and food vnlue of macarolU (oods, The 
institute has also filled several rt.'quests 
for photo.:rnphs and recipes for maca
roni foods to be used on television 
homemaking progrnms. 

3. Durum Wheal Notrs 

The regular mon'thly bulletin (eatur· 
ing seasonal recipes (or macaroni 
dishes along with cooking tips, nutri
tion informntion and menl planning 
helps is currently being circulated to 
about 32,(XX) home economists, teach
ers, public health leaders, et cetera. 

4, School Lu"ch Program 

Macaroni (oods go so well with liur
plus commodities made available by the 
govennnent to the 47,750 schools par
ticipating in the school lunch program 
that home economists at the Wheat 
Flour Institute have dt~vdopcd many 
large qu'lIltity recipes usmg these 
food s. Surplus foods include cheese, 
dril'(l whole eggs and drieti milk. 
These recipes nre available on request 
(rom school lunch managers anti 
superviSOr!. Many of these are dis
tributed by Wheat Flour Institute re
gional home eCllnomists at special 
workshops (or school lunch personnel. 
New tluantity recipes are always fea
turl'" ItI the January and September 
issues of Durum Wheal Notes. 

5. Macaroni. Spaghetli and Noodles 
About 22,100 copies of this recipe 

booklet have betn distributed, It is 
currently being listed as a teaching aid 
in several cducational publications as 
well as in the Wheat Flour Institute 

publications, so requeSl5 contilluall), 
cOllie in from professional persons, 

6. Sprcial Htqutst" 

Refluests for speeial photograj,h5, 
recipes and other in (ormation noout 
durlull wheat products are continually 
received. In the past six month!!, 111.1 -

terial has bc.'1.'u' lIu'l I,Iic.od to food editors 
of national consunler magazines, pro
f essional magazines, calendar and cook 
book editors, newspaper editors, exten· 
sioll I,ersonncl, et cetera. Altogdher, 
46 II1Otogral'hs have been stnt out 
since JUlie by special request. 

;, Colortd Photographs 

R~.r:ently the Wheat Flour Institute 
;',.1, made colored Ilhotographs availabk 
to mngazine editors and to editors of 
special colored newspaper supplements, 

8, Notiotlal Macaro,.i Wetll 
(a) In connection with National 

Mncaroni Week last October IS, spt
cial releases were sent to newspapers 
and radio broadC3sters. Tear sheets 
lent to the institute by foods l'tlitors 
showed excellent usc of this nmterial. 
, (b) The October issue of DlfrJIm 
Whtat Notes was ,devotl'tl entirely to 
this event. 

TIle durum products division of the 
Whr:1t Flour Institute is continually 
searching for the best an~ most eff~
tive methods of promotmg the m
creased usc of mac..'Uoni products in !he 
American diet, apd the durum mills 
who sponsor the institute want JOu all 
to (ecl free with ),our suggestmns or 
constructive 'criliclsm, so that it ma), 
be most effective ' in serving the maca' 
roni and durum milling intlustril·s. 

• • 
DORUM 

H. L BaIl.y. ManaIJ.r 
Durum Di<rialon 

G.neral Ml11a. Inc, 

, The Ilresent durum picture h:! :! not 
chanJ::e( much from our interpre!ation5 

last fall, The crop was finaJly rlllCtltd 
anti l13rvestl-tl better than we had an)' 
right to expect from the late start anti 
the late harvest. This ha, led the gor· 
emment to increase its estimatcs of t~ 
size of the crop, but that iucrease HI 
bushels haJ.~·not occurred in the (3t1 g0'1 of good milling durum. The fo· 
lowlllg figures and estimates from the 
grain department will, I hope, give)~ 
a fair appraisal of tht durum suppl) 
and price situation for the balance of 
this crop. 
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July I 
Clrry. 
over 

19-18 ..... , ...... 10,,109 
19-19 .. ,., ....... 17,750 
19;0 ..... , .. " . . 19,717 
1951. ...... , ... . 17,781' 

·Esli",4Itd 

New 
Crop 
45,478 
38,817 
36,064 

Assuming the brovcrnnll'nt December 
I t's timatc of 36,064,000 bushels to he 

Totol 
Supply 
55,787 
56,567 
55,781 

Seed Feed Dis. 
Mill Export Ind appear~ 

Grind Other Ule. ance 
21,683 16,353 38,036 
21,630 15,890 37,520 
22,000· 16,(0)- .18,000-

000 omitttd I rom above fiUllri.'S, 

correl·t for the last crop, we would 
bn'ak it down (IUalily-wise as foUows: 

Low protein (under 10~% in the wheat) .. ,., ......... , .. 7,250,000 bu. 
Frost damage (fit (or rt~ed only) •• , .... , ...... " .. , .. ,.". 4,OOO,<XX> 
Nt'(l IJurum (fit for feed only) • . , , ... , .... , . , ..... , . ..... 3,500,fXX> 

nclluctillg the above from the total 
crop leaws a balance of 21,314,000 
bushds from the la st crop which mills 
('Oulll usc. Included in this is a very 
large amount of wet durult1 and con
siderable light-weight durum (rusted) 
which the milts find very difficult to 
grim!. This means that we l)rodut'l'(l 
ronsidl'rnhly 1l'55 ~ood dunlln in 19.')0 
than the mills WIll grind before the 
ntxt crop is harvested. 

14,750,000 bu. 

ceilings were cstublished today, the 
price at Minneapuli:! for Nu. 2 Amber 
Dunnn woultl be about $2.63 Jler 
bushel phi :! markups for hnndling. Un
doubtedly the fanners will slIccel .. 1 in 
marketing all of their wet durllll1 he
fore warm weather arrives in the 
spring, They o1rc striving hard to do 
this. When thai is accol11,,Ji shed, there 
will be no furthl'r h1.1<1 on the market 

Car lot Receipt. It Terminal Markets September 1 to December 1 

Duluth Grind Forks Minneapolil Total 
1949 .. , .. .. 5,547,000 . 3,156,000 4,321,000 1,1,024,000 Bu,hel. 
1950 ....... 4,100,000 4,571,000 7,565,000 16,236,000 Uu.hel. 

Car lot receipts this year arc run
ning heavy (or two reasons. First, 
much of the crop is "cry wet and will 
not qunlify for 100111 storage fm the 
(amI. Second, fanners arc anxious to 
market their wet grain before it spoils, 
The price of durum this fall and win
ter thus far has been held down by 
Ihis load of wet g-rain that cannot be 
kept on the (arm:.: ' 

Looking (orwarJ, the price situation 
lor durum rl'mains strong. J£ price 

EASY·3-S0ME LENTEN 
PROM0110N 

H. H. Ra.d.r, Manag.r 
Dunun D.pt.. Ecut.m 01 ... 1011, 

G .... ra1 Ml1ho, Inc:. 

As Jack WoHe puts it, I rame to 
r"orida the hard way-to look after 
Harry Bailey, sec that he rests, gocs 
to hed at 8 :30 p,m., docs not smoke r drink. Seriously, I am pleased-as 

lenaw you arc-that he is able to be 
here alt~r his recent hospitalization 
~d I.am happy to be here with him 
and Wllh this grout?: It is my pleasure 
to substitute for hIm on this program 
ilnd. ~rielly cover the progress of an 
~ltlllg merchandising program. 
M~Ve are in the 26th year of General 
• tlls' durum promotions in a con

'!'tent effort to increase the consump
hon. of macaroni products. These pro
IQotl000S become progressively efree-

and the price for milling durul11 will 
undoubted ly he attracted to the ceiling 
levl'l should there be ceiling pI kcs ;n 
cfrect at that time, Personnlly I feel 
this transition will take plnce much 
sooner than most )lcople may think. 

Minncapolis 1I1.1y futures price 
(1.22.51) i, $2.39ji, plu. 22c pre. 
mium, equnls $2.6IJi net I)ric(' for 
c.1sh durum. The possible ceiling is 
$2.63, plus handling ch:1rges, plus new 
parity, whateVl'r that may be. 

tive as the mamroni indust ry steps up 
the tempo of their IUcrchal1disin~ e£. 
fort through the Macaroni Inst itute, 
public relations, Macaroni Week and 
a mor:e pointed interest on the part of 
manufacturers. 

There appears to be three divisions 
to the So1les problem and they arc ably 
appro.1ched in three ~cnurnl directions: 

I. The durum wheat s('Ction of the 
Whl'at Flour Institute, throu,.:h the 
long-estabJishl'tl cho1l1ncls of dIstribu
tion, is doing a loug-range, effective 
job with home economists, dietitians 
and schools in an educational effort to 
place macaroni in it's rightful place in 
the dil't. 

2. Your publicit,f program, through 
the MacaronI Institute and the Sills 
organization, plus our nation-wide pro
motions, is creating an urge lo buy 
macaroni products to cn'ate the at
tracti\'c and economical dishes pub-
licized. . 

3. ·n.e boulen«k of point of sale 
action is II SUbjl'Ct of discussion at 
these mt'etillgs-it is a rml llroblelll 
but can be solved by gn'aler usc of 
the fon'going a ttributes IthlS your con
sumer n'gistralioll of mllld I,refer
ences. 

Innsmuch as our current promotilln 
was rclmsed some weeks ago, so that 
wide 11.1rticipation in il1di"idual ndver
tisi ng Jlrogmllls could be planlled, we 
aSSUllle you as IIIllcarolli manufactur
ers have all been contacted: lIut may 
we briefly cover E.1sy-3-S011lc. cul
minating on a Bl.'tly Crocker MaJ.!a
lille-()f-the-Air hro.1dcast over 201 
slat ions on ABC, February 22, Not 1 
-Not 2-nut 3 h~m)lting new di shes, 
inducting the new macaroni rccille re
fluiring no-pre-cooking. 

I, Cover Recipes 
2. POlter. and Retipe Inlerts 

We ",ouM 5trcss the fat·t that im-
)lrinltcl n'cipt.'s arc not dah'tl, call he 
a continuing promotiou. PreSl'lIt in
dications arc that two million recipe 
illserl5 will be used. 

The value o f these lhotty CrOt'ker 
promotions is rt'cogniz('tl by the adoll
tion of the oJlllnrtullity nil the Imrt of 
allied £outlmanufacturers. 

While National Fisheries awl Libby 
arc cUlI!litierillg a tic-up, we have a 
htll, additional Jlarticill.ltion hr Wes
SOIl Oil on "MacarolU Snute.' They 
[I.rc guing to back Genernl Mills' E.1SY
:l -Sullu! dish with a big newspaper, 
radiu 111l'rchandising l·allljI.1iJ::ll. They 
lire J:oiug to: 
. 1. nuu a haU page. full culnr nd Olt 

"MacMoni Saute" in the March 4 
eastern edition of This "'t't'k, circula
tion 8,175,000. 

2. nun the saml.! ad un March I I in 
the C/tirago SIUf(loy TrUmlft', the Nnu 
Yark SlIlttlo), Nnus, the P/tilatirlpl,ifJ 
~~'irrr-comhincd circulation $,100,. 

3, nUlllhe Solme atl on March 18 in 
the Nnu York S,Uldo\' Mirror. cir-
'culation 2,088,000, . 

(A tutal llewsp..1JIer t'irculation uf 
15,363,000.) 

4. A million reprints uf "Mal':lroni 
Saute" will be used as recipe hallJ:ers 
011 lihel£ tlisplays oC Wessun Oil and 
mamroni by 201 Wesson Oil salesmen. 

5. Wesson Oil will feature "Maca
roni Saute" on the "Dr, Paul" prugrnm 
over 37 stations Man'h 5 through 
:March 23-,1 weeks I 

Let's look at the map to \'isualbr.e 
this combined co\'erage h)' General 
Mills and Wesson Oil. 

Genernl Mills, 011 February I, will 
release Jlublicity 011 Ensy-3-Sol11e to 
650 food l"tJitors across the natioll. 
The Sills orgnnization will do likewise 
with their contacts. 

The outstanding work by Hob 
Green, your active public relations 
commitlf .. oe, and the Sills organization, 
is the nt'w tempo of progress. We are 
happy to contnbute in promoting 3. cle-

(COft/illltl'd .ole }'aOI ld) 
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Small ConlinLtOUI·P,oduclion Pr"., TJPI AlA. Fot 
lon, Ind short .oocIl. C.PKlI'l 200.24D lb •. per 
hour. 

BUHLER Thlrm.1 TOlSloo B.I.nct, 0.: . J04. An 1;; .. 1 com
bln.11on of accuracy .nd sptld for cln!lnUOIJI checkln, 01 

r.
,oduet humld!I,. Gives ludin.s 01 mlcrom,ter'lCcuriCY 
n 3 to 6 mlnutn wllh ITliler opera tlnl conv,nl,nce. 

FelJruary, 19j1 'I' II E ~I . I l' .1 R U ); I J () L' It ); .1 I. 

In .Iz .. for copacltl .. from 6000 to 22,000 lb •• In 24 hours. ~ 
AlSO AVAILABLE - A n.wly·deslgn.d .Implified spreader for .11 .olld .nd hollow goods. ~ 

- . CON" TINUOUS PRESSES. 

° 

NEW QUICK DETERMINATION OF HUMIDITY IN ALL PRODUCTS 
Th. Buhler Th.rm.1 Torsion B.lance gives visual humldlty·percentag. reading. In 3 to 6 minutes. 
N.w-rapld-lCcurata-continuou. chacklng. Extremely .Impl. to usa. Full dalall. Immediately 
on request. 

15 
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(COJIlillwd Irom Pallt 11) 

manti for three p.lckagcs-not just 
olll"-Of your production, The re
Sl)()nse is good, 1£ you have not 
1)lanncd to II.1rticip.,te, think it over and 
we'll plan with you, This Iremendous 
rlUblic coverage will intercst Mrs, 
Housewifc-the appeal and the econ
omy of macaroni products will register, 
It remains only for you to climb on 
the b.'lI1dwagon-breathe life and ac
tion into the promotion and profit 
5.1leswise, 

• • 
NATIONAL MACARONI INSTITUTE 

PROGRESS REPORT-1I50 

P.t.r La Roaa, Chairman 
Institute Commltt •• 

DurillJ; the past yt'ar, the National 
Macarol1l Institute achievl'C.I outstand
ing results in its efforts to call I}ublic 
attt'lltion to the macaroni products and 
to increase the prestige and imporlancr 
ollhe mararom industry, 

Through the columns of daily and 
weekly newspapers, in the food $l'C

. tiolls of top consumer magazines and 
faml magazines, throullh radio nnd 
tele\' ision, homemakers III e,<ery sec
tion of the country were reminded 
again and again of the advantages of 
macaroni, sp.'lghetti and egg noodles as 
vers:Hile and l'Conomical (oo<Is. 

As a spokesman (or the macilroni 
manufacturers, the Macaroni Institute 
kt'pt the industry and its activities in 
the headlines of trade publications in 
the food field and in the fann and 
milling publications which reach the 
audience of fanners and millers who 
supply the macaroni industry with its 
raw matl'rials. . 

Analysis of the clipping letunts on 
Ihe material supplied by Theodore R. 
Sills anel Company to newspaper t'(li
tors, food eolunlmsts, lIews syndicates 
and wire services shows that Macaroni 
Institute rdt'ases, recipes and l)ich1r(,s 
accounll'tl for over he million lines o f 
sp.lce in the nation's newspapers dur
ing 1950. 

In the rourse of the year, the maca
roni prcKlucts were featurl'<i rel>catedly 
in 30 of the top consumer magazincs, 
as \\'1.'11 as receiving oUlstanding cover
a~e in Ihl' Illass circulation "true story" 
and movie mal..'llz;nes, Similar (avor
able tn'atmt'nt was accorded the maca
roni illduslrr's products in those pub
lications winch reach the nation's farm 
hOltles. 

Over roo radio and television sta
tions reCci\'l'£1 Macaroni Institute re
Irases, scripts apd program material 
during 1950 and helped to spread the 
story of macaroni, · spaghctti and l'gg 
noodles to e\Tcry conter o r the nation. 

More than tOO publications in the 
food industry and relatl'tl fields, plus 
faml and milling publications, regular-

Iy fcatun..'tI Macaroni Institute news rc
leases anti picture! during 1950. 

Special projects such as National 
Macaroni Week, the National Food 
Editors Conference, the Durum Wheat 
Show and the Am ... rican Home Eco
nomics AssociMion Convention helped 
to swell Ihe \'olume of good will and 

, publicity which acerued to Ihe entire 
'mncaroni industry during 1950 throut;h 
the efforts and activities of the Na-
tional Macaroni Institute. . 

Evaluation of the results of the in
stitute's work is hampered by the 
ma1.'11itudc of the results achievct1, The 
tremendous amount of newspaper, 
magazine and radio allli television pub
lidty given macaroni, spaghetti and 
egg noodles have immeasurably in
creased the im(Klrtance of the maca
roni I)f(xlucts 111 the eyes of every 
homemaker' in America, The headline 
treatment the industry rl'ceind in the 
fann and trade press bas added greatly 
to 'he prestit:e of every macaroni 
manufacturer III the nation, 

A more dClailed examination of the 
Mararoni Institute's work and the re~ 
suits obtained provides a basis for 
measuring the value of the program to 

Mr, La BON 

the mncnroni nl.1nufacturcrs in every 
sl'Ction of the country. 

The five million lincs of space which 
the nation's newsj).1I>crs devoll'tl to 
macaroni, spaghetti and egg noodl~s in 
1950 represent a tremendous selling 
force which was Oft the job (or lht 
macaroni industry throughout the year 
in all parts of the country, Purchase 
of that much !ipace 'in the newspaper!! 
at prevailing advertising rates would 
run into astronomical figures. 

However, the value of Ibat space 
could not be computed' only on the 
basis of mlVl'rtising rates, Macaroni 
Institute releases, recipes and pho~o
graphs were uSl'll in the food pages 
and in the news columns of the news
papers and carril-d the addl'£1 prestige 
of l-ditorial approval, which means 
greater readership attention. 

During 1950, Theodore R. Sills and 
Company distributed more than 300 
reif35CS and r«iJks to daily and wcek4 

Iy newspapers and to the news syndi-, 

o 

. rates. SuptlOrted by the reJ>utation for 
reliability and honesty which the Sills 
organization has established in lung 
years of friendly contact with editors 
e\Terywhere, thiS material n:n'i"rt! 
anl.1zingly fa\Torable editorial a(,fl'pt
ance, 

Clipping records slfow that unr 
1,700 daily newsllapcrs, rlus tholls:ulIls 
of weeklies, mm e USl' 0 the news and 
recipe material sut)pIiL't1 theln through 
the Macaroni Institute's Jlublicity pro
gram, As nn indication or the ('tii
torial regard for institute relt·asl'5. 
more than 150 food editors rellUcslt'd 
n photograph or mat offered in fon
lIection with one release sent to 400 
selected newspapers with circulatiolls 
of 25,000 or more, 

Evrry major news syndicate made 
repeated usc of Macaroni Illstitult 
material during 1950, Joan O'Su\li\'an 
and ,Alice Denhoff, featurl-d food 
columnists of King Features Syndi
cate, circulation, 4,()(X},(XX), ft'aturtd 
the macaroni products on six difft'n'llt 
occasions in reciJ)es ami picturl's. 
Cecily Brownstone, food editor or the 
Associated Press with a readership ex
ceeding 8,000,000, highlii\htt'tl tht 
macaroni products in a SIH..'C131 Lellten 
column and on othl'r ocrasions during 
the year, ' 

Gaynor Maddox, food columnist for 
NEA, which serves 8(X) Jlewspapl'U 
with total daily circulation or 25,lXXl,-
000, devotl'(l his daily column on lie\,

eral occasions to the macaroni prod
ucts, During National Macaro~i 
Week, Maddox (eatun'tl maca rolli, 
spaghrlli and egg noodles for six COli
secutive days, 

Other outstanding syndkatl',1 food 
colulllni$ts who "''llve special altl'lIlion 
to the Macaroni Inslltute's material 
during the coune of the yt'ar include 
Erlta Haley, Western Newspapl'r 
Union which services 4,000 m'WSI)'l 

pers: Gay PRllley of Unih'tl Press, dr
culation 6,000,000; Edith Barber, (it'n
eral Features, 2,500,()(X) drculat iun; 
and SUS,'Ul Lowe of Rural Gravun', a 
rotogravure supplement for 259 mid
westem newsl"'pcrs. 

The nation's tOJ) consumer 1II01!!a
zincs also gave featured CO\TeraJ,:" _to 
the macaroni products during I ~I;lO. 
Particularr outstanding was tht 
amount 0 SJl.lce givl'l1 to llIacaruui, 
spaghetti and l'gg noodles in the WHIIl

en'" service magazines. 
Guod HOlurkcc/'infJ.'s rood I';'!!" !' 

cooking "ruide for nullions of IOlIIe 

makers, gave special a!tl'ntion to the 
macaroni )lroducl!i in the Febrl1arr, 
June Sl'pt"mber and October issucs. 
IVO"~H'S Home COlllpanion, with ;I 

circulation of more than 4,OOO,~. 
f ... atun'tl macaroni products in color 111 
the June issu~ plus other rt.ocipcs fo r 
macaroni, spaghetti and egg noodles 011 

several (}I:casions during 19S0. 000 
This Wtt'k Magruinc, ,10,000, 

circulation, and Poradt A1agruint, 5,-
150,000 circulation, wrre two other 
mass circulation medill which.featurcd. 
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til(' maCaroni Il roduct s in IIll'ir food 
P.'l,!l'5 last year. 

/fo'ltrr Noma oml Gartlrl/s, St'jlll'm
Ix'r iSSlit', carried a four-.:olor picture 
5I1ft·at! ft'aturing slmghelti fnr il!! .1,-
3511,too circuliltioll allli hi~hli~hled 
nOl"lIt'S in Ihe October is!iue in a siury 
which cO\Tered several pages allli in
chuktl six I,hotographs. 

Other Illagtlzines which gave sJlecial 
atkntion to macaroni , spaghett i and 
tJ:l: noodles in 1950 include ilmcricaPl 
FoUl;/,', Amcrkan flam e, Family Cir
dr, j'ortra.rt, GOllrmet, flaim/wId 
A!fI!lu:illc, LOIJk, MQ(lcllloiullr, Charm, 
PaUlI"s, Practical Nome Ecollomics, 
NI'dbaok, Sevrntrrn. SIIIIsCt, Todoy's 
1I'0moll, W"terll Fami/y, WI/aI's 
NrtlJ hI flame EcullomiCJ, SOlltllt'rll 
Agricll"ur;st, Furm Jourl/olllnd 1101-
lalld's },fag06ilfe, . 

J(omance, movie and confession-type 
magazines with circulations running 
into Ihe l11illions also ft'aturl'll the 
maralDni products in their f()()(1 I'agt's 
during 1950. 

The huge radio and tele\'ision alltli
trice was renchcd during the rear with 
material rspecially I)repare, by the 
Sills organizat ion, Each month a radio 
rrll'asc featuring recipes for marnroni, 
Jpa,:heUi and rgg noodles was IIl'IIt to 
a sl'k'Ctl'tl list of more than 900 radio 
and tt'levi sion stations covering the en
lire nation. Reply cards from the in
tlil'iilual stations show that thc ma
terinl was widely uSt'tl on wOlllen's 
proll.rams and by food conlllleniators 
In cwry section of Ihe country. 
HundH~ds of additional radio and 

television stations used macaroni, 
spaghetti and egg noodle matl'rial sup
plied them by radio srndit.-ates serv
ICN by the Sills orgalUzation. 

The enti re food industry, particu
larly the retail grocers who sell the 
macaroni products to the consumers, 
was kept infonned of Macaroni In-
51ilute affairs and the activities of the 
mararoni manufacturers through a reg
ular schl'tlule 01 news rclt':lses, Simila r 
nlt:ases "'l'nt to those publications 
whIch reach the famlers of the du
!'Jill growing areas and the milling 
II1dustry. 

AlI10ng the trade publications which 
malIc regular usc of the institute news 
rclt'ases during the year were North
U't'sl .. rn Miller Red a,/d Whi/': 
Nr.,:s, NOrlhw;Jlem Pacific Cua.rl 
R" ",'W, Chain Store Age, Natiotlal 
Grorer.r Du//eli" NorthweJtrrn FGl'fII 

N,'t's, Natiollol J."ootl Distribut;Qn 
'?'lrIlol, Equity Ullioll Exchcwge, /'(1._ 

clftr Coast NeviN", Grorrrs Spotliqnt, 
lowo Food DeaJcr

J 
Southwcst""1 A/jll

tr! Michi[lan Foo Ncws, Food JlldllS
Irlrs, Qu"k Fro:r,. Foods, lJakrr.r Di
gut, Food Fitld RrporlN', Rrtail Food 
Merchandisrr, Advrrti.ring Agr, Food 
~rad" Nrws, Progrrr.rive Farmer, bl
'/'tHdenl Gror"r, Food '"dlU/rir.r, 

COII/merria! /lu//rlin Am"rican Miller 
and Grocers D;gr.rl . • 

Additional publicity for the marnro-

IIi prOllllcts was IIl'hieved thrnuJ.:h co
nperativt' ,'fforts with ot hl'r puhlkists, 
Fril'mUy rl'lationships betwt'l'1I the Sills 
organization il1l1l sllch erolll)S as the 
Nlitinnal Fishl'rics Council, the AllIeri
l'.'111 ~·h· .. t Institutl', Ihe Ripe Olive In
stitutc, the Crauhl'rry Association and 
othcrs resulkd in lIl'wspal)Cr, maFazille 
and radio publicity fnr lIlacarolU, spa
ghetti and egg II()()(UCS ITl connectIOn 
with the prodm'ts manufactured by the 
TIIl'l11bl'rs of stich organizations. Otl1('r 
rell'aSl'S ft'aturillg the macaroni prod
ucts t'al11e from ad\'l'rtising lIJ.:cllcies 
lind imli\'idual t'OIlIpany publicists 
throuJ,:'h t'Olll;l('ts establishl'd by the 
Sills firm. nll~ Si llt'! compauy nideel ill 
preparing the rdl'ases nnd rl'cipes, but 
the l'ntire cust of distrilmting thl' IIm
terial was burnl' by the c(l-Illll'rative 
Jlublicists. 

The first National Mararoni Wu'k 
was the highlight of the ,.romotion 
work underlaken by the Macaroni In
stitute ill 1950, More than six mOllths 
01 il1tensiw jlrt'paratiol1 Wl'nt inlo 
Marinoni Wt't .. k and the huge volume 
of advertising, merchandising and 
publicity support for Ihe macaroni 
pro<luds which rl'sulted during the Oc
toher 5 to 14 Ill'riod attest tn the SlIC
(t'ss of the projl'Ct. 

Macaroni Wel'k JIl'wspaper publicity 
totait.'tl npproximatdy 1,jOO,OOO lines 
during the IO-day Jleriod_ Every ma
jor newspaper s?,'ndicate, inchuliu!! 
NEA, Associate l ress, Unitl'tl Prcss, 
King Fcaturl's, Bdl, CMcago Tribllllc, 
Westl'rn Newspaper Union, Gem'ral 
Ft'illures and others carried stories, 
recipes and photographs for Macaroni 
Week, 

Genera l newspaper releases, recipes 
nnd photogmphs Prl'Jl.lrl'd br the Sills 
organiz.ltion . and distrihule( to news
papers throughout the country wen' 
used by hundreds of l1ewsl>..lpers. 
Thousands of weekly and scmi -weekly 
l1ewspaltcrs rl't.'cived spt'cial material 
011 Macaroni Week from sYlUlil'atcs 
which Were prO\'idl'(l with sl)('cial re
It'ases by the Sills cOlllpany, 

As an indica tion of the aU('ntiolll)'lid 
Macaroni Wt'l'k by the nation's nl'WS
P.lpcrs, the Dallas Timrs-Ifaald fea
tUrl'tl macaroni products on 15 l'agt'S 
of a sJlecial {()()(I st'ctioll on October 5. 
Another lIewsp.lpt'r, the LOlig /slolUl 
Press, carried stories, \.ictures and 
rl'cipes for ma('arolli pr{)( ucts on sev
ell of the 10 days of Macaroni \Vel'k, 

Similar results were obtained in 
u:her JIl'wspapers tllroughout the COll lI

try and it can s.l{ely he assumed that 
ewl')' hOlln'maker in the country was 
made aware of macaroni products dur
ing lHacaror.i Wl'ck through the {()()(I 
columns of her lIl'wspaJler. 

The top consumer magazines al so 
gave spt.'Cial attl'ntioll to macaroni, SJl.l
ghl'lIi and l'gg noodles in their Sl'ptem
I.Icr and October issues, Among the top 
magaziJll's which ft'atured the maca
roni IJr{)(Jucts for Mac.1roni Wet'k 
Werl' 'VoI!/al/'s Ho",r Com/,alJioll,lJrt-

li'r 1I0lll/'s IIIIfI Gardt'lIs, Lalli,'s' 1I001H' 

JUlmwf, Purn/I's, (;0(1(/ IIIJ IJ.f,'l';·"/,ill!l, 
Sill/Sri, Chuli'/(lil/r allil /10/llllll/'S. The 
l1Iass l'irl'lllation mo\'ie, rum;lIlt'e :uul 
con lt'ssiol1 magazines also fa\'On·.) the 
macaroni produfts with spt'l'ial Slurit'S 
in the S<'pkmber and Octobcr iSSllt'!!, 

Hallin anti tcie\'ision al so hcll'l'" In 
bring the story of Macaroni Week 10 
the nation. O\'er 1,000 radio and tell'
vi sion stations rl'ceivl'tl sllt.'cial reril't's 
nll4l scripts telling hOtllt'makl'rs in ('vcry 
scctinn of the nation of the ad\'ilu
tagl's of Ihe III11l'arOlli products. 

Among the top radio alltl telt'\'isiull 
programs which l'alled ath'nliull 10 
Macaroni Wt,t'k wert' Hnh Cro~hy's 
CluJ, Fiftt'en, Walter O'Kl'eft"s DUll
ble ur Nothing, Queen for a )Ja)" 
1.lorey Amstenlam, Arthur Gud frl'y, 
John Kil'rllan, Eft and Pagl'on Filz
gerald, The MCG:lI1l1s, Jost'phine Mc
Carthy allli )t'rry J..(·stt'r, 

The trade press k('pt the t'ntirc ill
dustry iufurllll'(l of Ihe prugres!! of 
Macaroni Wet'k plam ami h<'lp('11 to 
cnrourage rdailt'rs tn take filII advan
lage of Ihe ad\'t'rtisillg, IIwrl'hamlisillg 
and Jlublidty support whi.:h mack, the 
promotion an outstandillJ: l'\'l'nl in the 
hislury of till' AllIerican foud inlltl slry, 

Through tht, l'fTorts IIf thl' Mat'a
r!-l"i Inslitute and the Sills orJ.:ilnb:a
tlon, otl1l'r food manufadurl'rs in
\'t'sted Ihuusnnds of dollars ill ad\'l'r
ti~ing, highlil-:I.'tin~ tlwir uwn prudllcis 
wllh lIlal'llTUIII, spaghclli or t'gg 1100-

,lies during Ma':ilroni Wt'ek. Fuur
t'olor a~l\'t'rti scmcllts ft'aillrillg the 
maca rom prOllucts appeared ill SUdl 
publicatiuns as ~Vomoll's /10m ... COIll
pUl/iOll, Lot/irs' Home JOl/rnal, },fc
Call's, Good lIol/sckaping, Life, This 
JVrrk, Purade and othl' r )luhliratiolls. 
Wonn'n's sl'rvice magazilll' iul\'('rlisl'
/lIents alone Wl're valued in thl' Ilt'igh
borhood uf $150,000. III :ltlditiulI, 
many atiwrtisers ft'attlft'll till' ma\'"rll
ni IJr{)(Jucts in blal'k and whih' "lis in 
)1t' WSI>.lJ'crS from c.-O,15t tn l'f'J.l ~ 1. TIll' 
~Vl'SIJ:ak-Sul! Harbor (011111;111)" fur 
II1slall("(', carflt'(l tOO-lim' ads ill m ' \\'S -

1):lI'l'rs in t'vt'ry major c.-ily wht,ft, tlldr 
l,r{)(luc.-ts arc distributl'd during Mal'a
rani \"('l'" f,'aturing a l1Ial'awni-tunil 
fish rl'cil)C, 

Mill1Y olher advl'rlisl'rs wilh n'J.:u
larly St:lil'dl1l('d r:ulin alld tcledsion 
i'rogralll~ ga\'(' speda l ,ath-nlillll Itl 
Macaroll~ Wt'l'k III 1IIl'Ir I'rogra1lls, 
Mat'anllli manufacturl'rs, Illl'lIl sclws, 
t'alled allt'lltiult to the Wl't'k ill tllt'ir 
1It'\\'spai'er lind radio anll It-l\'\'isioll 
a,l\'l'rlising, 

Amonf{.the l'ulllpanil's outsidl' of Ihe 
lIIararolll II1du slry which ml\'t'rli~t·d till' 
mararolli products were CaJllJl!.\'1I Smlll 
Company, Canmtioll ~Iilk, Till' IInr
<ll'n Company, Hunt's, IJd ~tOlltc 
Macllhellny and many otlll'rs. Sl'\'

cralll1anufaclurl'rs of other flKMls "Isn 
distribUh'd stort' nll'rchamli sillJ: aills 
I('aturing Ihdr own prfMhll"t:; in l'fIlI-

(CoIJli"Iud "" Pag~ 19) 
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Sida viaw noodla finlah dryar taka" at plant 01 Tharinger 
Macaroni Company. Milwaukee. Wisconsin 

Clermont realizes thai the basic goodness 01 a dry!r Is 
represented b) the sum tolal 01 the cana and atlention 
thai goes inlo I:,e design and development 01 each 
individual)XU't. Performance, dependability and qual· 
Ity you naturally expect from a Clermont machine-In 
super-abundance. But there are also many lesser 
points about a machine thai can make It a joy to own 
and a pleasure to operate. In the Clermont Noodle 
Dryer many 01 these features-such as electronic con
trols, controlling the intake of fresh air and exhaust 01 
excess humidity; control of temperature; extm \corge 

doors permitting ready access lor cleaning; Jarge lu7i1e 
windows giving clear view 01 the various drymg 
slages: all are Incorporated in the Clermont Noodle 
Dryer. 

The only Noodle' Dryer available that allords Iree 
access to the screens from both the fan chamber and 
the air chamber sides. 
The only Noodle Dryer that has conveyor screens Ihet 
Interlock with stainless steel side guides. Many other 
features are incorporated that are solely Clermant'S. 

Bul no mati., whal Clennont dryer TOu hUT. TOU may h. lur. thai "h.." TOU V.III. 
II will h. la .... IT d.taU th. B.a •• 1 dry., you ha ....... r o"lIed. 

Please consult us. for full Information. 

266·276 W.n.bout Str •• t, 
Brooklyn 6. N.w York, N. Y., U.S.A. 

LUXURY DRYING - TOP FLIGHT EFFICIENCY 
W~ e.lwn.onJ:1, :J'.o.tDAt. fkltimJRm.RI1L 

Th. Mo.t Sanitary. Compact. Tim. and Labor SaYing Dry.r Yet D •• lgned 
(SHORT CUT MACAlIONI OR NOODLES) 

NI. equlpment and n.w technlque. are aU important faetor. la. the cODIIlanl dri .. for qrHt.r .Wciency and hlgher 
poductlon. Noodle and Maca:ronl production upeclally is an indu.try where peale eWciency t. a d.finite goal lor 
here 1J a H.ld where wcute cannot be aUorded. CLERMONT'S DRYERS OFFER YOU, 

ELECTRONIC DfsnUMENTSI Finger·tlp n.xlblllty. Humldlly, 
len:percnur. and air all I.U-conlroll.d wllh lalel l elecllontc 
!rulrum.ntl Ihol .uperaed. old·lolhloned bulky. elaborate, 10\' 
" h control methoct.. 
CltAHlJNESBI Totally oncloled elcept lor Inloke and discharge 
op!!nlngl. All et .. 1 etructur~blolulely no wood, pt'ovenlln!J 
Inl'li iollon and contamination. [oly_Io-cleon; lIeroenl equipped 
With IlpPer. lor ready occelllbillty. 
Em:CIEHCY AND ECONOMYt The ONLY dryer dOl19ned to 
re~I'e Indirect air on Ih. producl. The ONLY dlyer thai allor· 
nOle ly sweall and drYI the product . The ONLY dryer hovtr.(J 

an air chamber and a Ion chamber 10 lecelve top eillcioncy 01 
circulation oJ air In Ihe dryer. The ONLY dryer with the con· 
veyor lereen. Interlocking with the Ilolnlell IIleol II ldo guldos 
SEIF.CONTAINED HEAT: no more "hot 01 an oven" dry or 111.11 ' 
rounding.: tolol1y onclolld wllh heat resl,lanl board. 
CONSiStENT MAXIMUM YIELD 01 uniformly lIuperior produc l ~ 
becoulle Clermont hal tahn the "ort" 01.11 01 drying procellll lnq 
and brought II to a roullne procedure. No .Iuper.sklll loqulred 
MECHANISM OF UTMOST SIMPIJCJTY allord. uncomplicated 
operation and low ·cosl maintenance dl l plaeln9 outmoded com_ 
pin mechonlcl. 

266.278 WaUabololt Street. Brooldyn 6. New York. New York. USA Tel: Evergreen 7.7540 
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When the word "DISTINCTION" is used 
in connection with dryers iI calls Gler. 
mont so quickly to mind that the two 
words orc all bul synonyn.ous. Cler· 

DRYERS -

mont dryers have long since stood so 
completely apart in the way they look, 
in the way Ihey perlorm and in the 
prestige Ihey bestow upon their owr.· 

c ) 

ers, that macaroni and 
lecturers ho ve reserved 
lor the m w hen they 
And Ihis new yeor of . 
to see Clermont's mcosuW C: 

Beyond All Others 

laken at new plant of tho Ronzoni Macaroni Company. Long Island City, N. Y. 

(lnd ~Ireng thencd in every 
1950 Clermon t added 
distinguished linc cI 

complete automotic Jonq 
consisting 01 three un i t!;, 

dcsigned . hke its predecessors. to mee! 
the particular requirementJ> 01 partie 
ular manufacturers On other pages 
arc illustrations and details of featurc:; 

N. Y .. U. S. A. 

32>( to 

01 Clermont drj'£'Ts 
studied Ihenl anl"i a 
lion can reveal the 
thei r supcriorit"/ 

Aller 'IOU have 
personal i nspec
full m C'lSuTeo of 
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plou 

TOP QUAUTY - LOW COST - SPACE AND TlMl':SAVING 

To c:ushion the impad of tb. DOW highly eCImpetitiy. mark.t GI1d iDC7ecu.iql, , triet ,anitary ",qulQtio~ il d II MOST for mcmuJoctunra 10 wloU up.lo-dCl1. long good.. drym,g e quiP1lllal 
e liminates old. costly method. w hh:b oddilioru:dly Of. dUl l eoUe dol'll and an in"ilaliOD 10 int .. totion. 

TOP QUAUTY: Even!y c:ie:! f::~o:::u:;: · .. · ;:h e ye.cppc a l! r:g bright I:olc:. :l!:::1l':h: c:, 0 ~ :::: :L 
r.mcc :h end :;!tong i::I texture: cchieved by r:lgintain ing a a m::l tml l elQlive hUr:'I. i eity. l::1 i

! c:~ 0:: I.:'i:=1011 0:1. rc:;:ing end d : y i:19 ccrrectly prcporticDed. 
PRECISE MECHANISM: SI:er. ::C:::: :: ~::::l :l; cpp~:O:U5 moving iro;:) er.c II!:.': tc c ::::::::"': .. ' .• 0 
c:n:::!:u:;:ted tha t it ir.::u:e:: egoi:-.:;I a stick ever lollin;: with perfect li:::.:::o; it e cH'o'er!; 0 

:;hc c. p:eC:5c!y on :a': C;C;Cli~ :"'C C~ chemc:e chci~ Iinh depe~de~t on .... h~h tie: it i:; eei~<; 
pro~~cd. 
PEAl[ PERTORMANCE WITH LOWERED COSTS: Self-ee:lt:olled by ele ctronic ir..:l t:"1J~en:" 
!or h l:r:::idi:y. te:::~:oh.::e ond CH. e b r.l.inot ing the ... ·Olite and liPoib;;e i~he:en: ..... hen cen· 
:tol ili d.:'p~mdc:l t O:l the ~. u!;l :::n ele:r:.e::L At=::osphe:-ic !;:lnditior.s r.o longe r 0 !o=::::;: 
CONSTRUcnON: Er:gi::eere::! end desi;:'led to cH~d ma:limum possible decn1i::e~::. e=~. 
po :::t ne.; ~. nec!!'le :::: c:1 cppecr::l:'l';e o:'ld s::I:"Iitory cenditior.s. CcnllruC1ed c! .:lte ei ll ::--..:ct:..:re 
th::l! b en:::!o::ed ..... i:h heat : e:::;i.~:o:l! bocr.d thol preven ts heot i:"l Ihe dryer c!f!!'C:ing :::::tlli ::ie 
:mr:oU:ld i::qs. 

TIME-SAVING: Hot minute'. :lot hour.; b u l t· .. o do,!s! P:oduci eomp[ete ly d: ied ttl I· .. ·enly. 
:0:..:: hou:::11 
SPACE SAVING: 2'; .000 Ib ::. o! dded p:-oCuC1 hod i:l enl 'l e ne -qua!'1er the !l ::o~ ::;;:.aet:'. I 
per:-:!!!::; liubs!On liol inC":'e o..:;e i~ yea.:: p'cd~l cn .... ::heut 0::0:1;0:'1 o! e::e !oe: to yo::: present 
p!cn: 

The d:-,-e : ple!:..::ed c.Do· .. e bone ::l t.L: e three I,;~i l::; e!;ll;.od:e d ::"1 the r::::op!e:e C1c:-:::cnl 
:.eng Goo:i:; Dr,-e: • .. h ieh eon:::; b l:; of c p:c1::::inc:=-y cryer. 0 l::~1 SeC:IOII En:::h d:-ye: {:;t:o· ... ·n 
oO::l': e l c.~d tnt! ::e eend mnolJ ::e-:-.ion !In:::h dryer. 

IMPORTANT: The th~e<' !.: ::: it:: o! th~ C:1e: e-::n he c-::i;::~:ed 10 ..... e : i: I:"' c:::::: ;u:::c:1 :c:: · .. n:h o~y 
::l ':l i:e ::p:ecd'!:·p~es::. A !::~:! Y::lU c !:e-:::d"/ h ::l· .. e = cu::::~c:!c p:eh:ni:::c!"! d:--!e~ o! c~" 
:n::: i:e . Oi.: : : ..... 0 !mi.::h u::i!s carl bt: cdcp!!'d !e: us~ ''' llh it. THIS LO:~G GOODS DRYER 
!.!A Y 3£ PURCHASED WHOLLY OR PARTIALLY. 

FOR )'OUR /' ,4SsrORT T n 1lI:T1'F.R Ln.W, Goon ." DHn.W; rnJ/.\lU.\'tr.·ITF. IFI TII 
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things that were noticed in good post· 
en-variety of uses icatun'tl, health 
appeal, product idrntifirntioll, adequate 
Imcing spot, and a "huy-now" angle 
such as the word "speci .. !." One of the 
best-used posters gave directions for 
use and display suggestions and it was 
found that Ihis O!sultcd in more usnee. 

E.utl b.1ck display cards consisted 
mainly of good llhotogrnllhs showing 
suggcstctl product uses and proouct 
idl'lllification. Two sizes were (,spc· 
cially Iikcd-a lS}1 by It inch and 
2J}1 by 27}4 inch. The sumller size 
had a practical gndgd {or ntlachin~ to 
walls, ct ct':era, and could be used In Ii 
immber of ditTt'rcnt spOIS. Display 
cards WCfC numerous, but the Tea 
DUfeau display card, size 14 by 15 
inches, drew tht'se con1l111'nts: 

Good contrasting colors. 
Strong attention \'alue through 

big type, ' 
A good sales I)lug, 
1nt~resting shape, 

This siz~ is acceptable ror windowlI, 
counters and product displays. 

Another pil'tt', size 12 b19~ inches, 
known as a tuck·in, is a splendid Jlil'tc 
for a casc display and can ('asHy be 
I,ut into place. Wht'n it is set up, it 
won't interCerc wilh cuslomer access 
to merchandise as the display sells 
down. This featured the s,11lle buy
now angle, an adl'iluate {lricing spot 
and dirc..'Clions for usc. ThiS piece came 
packc..'lI to the dealer ill the same calle 
wilh the merchandise, 

Ther~ Wl're olher good display card!! 
-one by Toll House Cookies, size 14 
by 12 inches with a bottom tuck 10 by 
7 inches, reaturing a dealer·madc' look 
and Ihe reasons for buying. The bot· 
tom tuck had display suggestions and 
directions ror use. 

This suney showed that dealers 
likl>tl the shell strips, particularly whcn 
a number of items in a line arc shehrc..'tl 
togelher hc..-cause they hell' customers 
find certain items, Sumc of these sheU 
strills carric..-d slol-rans and others merc
Iy product identificati:-.. .. Big tYltC and 
bold colors were used on thc shelf 
strips bci:ause in some cases the liJ;:ht 
is not as bright at the shelving as in the 
1I\ore opt'n parts of the store and be~ 
cause the aisles often become con
gestl'(l with traffic. Many dealers will 
usc shelf stril)s that hang down a little 
below the molding, but "in general do 
not want them O\'er two inches Ileell. 

Dt.'I1lers l'mphasize that , they want 
diliJllay material of moderate size for 
usc in products displays and their prcr~ 
erelicl'S indicate that a piece 12 by 14 
inches is about the maximum, PIl't:es 
somewhat smaller arc even more ac~ 
ceptable. Dealt'rs prcft'r stiff material 
like rardboanl for pil'Ces to be used all 
product displays. Paper wrap-around!! 
nnd streamers arc t'asily damnged and 
tom. Cardboard is stronger ami easier 
to use on displays. ' 

No matter how good the display ma~ 
terial is, there is terriffic competitIOn in 

getting it uSL'tI, It is obviously impor
tnnt for the manuracturers to sell the 
trade nn making usc of the material 
they have to offer. One of the ways 
that this can be done is through trade 
JI"IK'r nd\'l'rtising which pt.'nnits manu· 
facturers to n 'ach deniers far enough 
in advance of any major delivery and 
to Acquaint dealers with their plans and 
purposes and sell them on making ade~ 
quate, efTectin' usc of it. 

]n elusing, I would like to state that 
mnnuraeturers' brands dominate dis~ 
plays in both chain and independent 
stores. Manufadurers brands receivc..'tl 
Jloon'!it support in the A&P stores, 
wht're 74 pt.·r cent uf the displays were 
manufacturers' brands and 26 per cent 
werl! private label. In Kroger 5tort's. 
79 per cent were manufacturers' 
hrands and 21 per cent J,rivate label. 
In the 15 illllcpcllllcnt an local chains, 
%.5 I,t'r et'nt featuH't1 manufactuH'n' 
hnun ~. 

• • 
ADVElln5ING AGENCY SERVICES 

P. F. Vagalno. Prea1dont 
Americ:cm Beauty Macmonl Co. 

What "me •• do ad .. rtlIing agoen· 
et" now proTide to merchancU.e 
their cUenll' adnrtlelng? 

IJrocu/sie/cs-These arc usually de~ 
signed for mailing to til'alers, jobj,ers, 
brokers, etc Cl·tt'riI. They contain re~ 
produclions or the key ads for SJll'· 
cine l'alllllilil,"lS, Naturally, ace01l1pany~ 
ing such reproductions is adecluate in
fonnation to the reader as to what 
the client is going to do in regard to 
the number of lleWSIl.1perS used, thl! 
number of radio stations, ami any 
)llans for outdoor or point-of·purchase 
advertising. nlCSe bro.1dsidcs arc par~ 
ticularly important wht'n they arc be~ 
illlf usc..'tl to solicit ca.opcrativc atlvt'r~ 
tislllg from the customer. In the lal
ter case, the broadside would contain 
n 'IH'odllctions of ca.operntive ads I,re· 
parl'tl by client for usc by the customcr 
and probably n roupon or some such 
retuOl mail device by which the cus~ 
lomer can order his H'<)uirc..'tl mats. 

Prc/'rints-When practical, and p.u· 
tkularly in the case of advertisers for 
consuml'r,goods, this bc..-c011les very im· 
III\rtant to' the clienl.'s customers, A 
prt,orint or an up·coming ad is ,sent to 
aU customen with full explanation im· 
printed on the proof as to where it's 
goiug, whell it's going to appcar and 
"to watch, for it." P'l.rticutarly in cases 
where th~_ clicnt's custon~is a jobber 
or brokt.'~'~hese ~repints ' re sent out 
in quantityrror use inj1 int-or·pur~ 
chase adv.~~tising,X ,' ',{t" 

R"/,rin,,"::"'A reJli'int"'o{ an ad is 
usually justifit'tl more logically by an 
industr'ial account " where the numocr 
of customer" or potential number, is 
limited. These are usually accompanit'tl 
by a covcr letter from the sales mal1~ 

ager or other executive of Ihe fum. 
pany, explaining where the ad ap
pt'arc..'tl, whcn, and why, They arc lIIost 
advantageously u sc..'tl m merchalltl i~ illg 
the COUllloll1Y and its l,r()(luct to IMIlt'lI' 
tial customers. 

SaI,'s Prcst't,'atiOl,-At the slall of 
any sl>t'Cific campaign, a IlJt','lint.: 
should be held between s,1les forc..: ilnd 
advl'rtising agl'llcy anti advertisill~ tIc· 
p.artment (when the lalter is lIIain
tained, t.J actually sell the ProllOSt'tI 
campal,,"l In client s,11es represl"nla· 
tin's, Out of these ml!l'lings uSllally 
cUllIes more than the obviuus belwrlts 
of having your s"leSlllt'lI aware or the 
uII\'erlising. A close relatiOluhip be. 
twet'n advertising efforts and !';Iles 
t' fforts always results nnd this in tum, 
eanllot tlt'lp but result in better ath,tr
tising, The snlesmen have their proo· 
ll'ms-advertising cnn not be dirc..'CItti 
to assist in SOllie of those problclUs j( 
the lutler are not known. To say tht 
It'ast, an enthusiasm ill t'ngt'ndcred on 
the part o f the s,1lef, force for the all· 
\'Crhsing, This must of it self hel" in· 
crease that s..'l ll·S brcc'§ elTecti\'ent'55. 

Sa/umtll's Pori/olio-ntis is prto 
ll.ued and used in many ways, In 
many cases thi s agency supplies a s,11t'!
men s portrolio each mOl1th, contain
ing proofs of ads running that monlh 
along with infonnation as to in w}Qt 
newspapers those nds will a~ll){'ar. 
When radio or outdoor adverlismg is 
involvt'(l, evidence of those two 11Ic..'(\ia 
and what is being done therein should 
be in this portfolio, In other COlit'S wr 
prepare for clients, . salesmen's port· 
folios containing n full year's ml\'ertis' 
ing-eithcr the year past, showing 
what has been done to help sell the 
product (infonnation on which the 
s,1lesman IS expected to usc in sdlin~ 
his customers)-or the year c01nin~ 
up, when it's practical to prepare all 
or most of the ads for future us,', In 
the latter case, the s..1lesman i:ol ex
peell'(l to make the same usc of tilt 
mfonnation. 

,Fit'ld S,'roiu-When an agency rto 
tams, as dOl'S ours, a rleld men'h:m' 
di s('r-it's parlicularly helpful tu 1M 
client. His job is to actually gel out 
in the rleld with the salesman ami/or 
sales su~>er\'isor, co-onlinating their ef· 
fort s wllh current or future aft\'l'rlis
ing plans. It's his job to help and 
train your salesmen to go after the 
nll'dia being" used by you for co·opaa· 
tion in publicity, as well as tie·in a~
wrtisillg by rdall outlets, Particularly 
is he hell)ful in intr()(tul'ing you to neW 
(lr "han ~to·crack" customers. He rcV' 
n'scnls a new face, a lIt' W authorit)', 
which in tUnt ft.'presents a new tool for 
your s,1tesmel1, The atl·imporl:tnt 
thing, of course, is that the advertis' 
ing which h~ ' rl'prescnts is made 1Il0rt 

important to your salesmen amI to your " 
customers. 

Coul1trr Dis/,/o),s-Particularly in 
the manufacture of drug items and 

(CDnlirn"d Drs ' PaRr ZI) 
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Con:solidated Macaroni Machine Corp. 
FOUNDED IN tlCl 

156·166 Sixth Street BROOKL VH, H. V., U. S. A. 159·171 Seventh Street 

MORE THAN 100 UNITS OPERATING 
IN THE UNITED STATES 
YESI This modem dryer is in operation in practically every plant 
in this counlry: Why? Because il was pioneered and developed 
by people wilh more than 40 years 01 "Know·How," 

Hygienic Compact Labor Saving 

Preliminary or Complete Finish Dryer 

Patonted Model PLPDG-Drylng Capacity 1000 Pounda 

Palented Model PLPDP_ Drying Capacity 600 Poundo 

-Top Picture 

The Long POIte In 
plaa: ,.: .Iage leaving 
the preliminary dryer 
to be put on truckl. -
nu. illuatratlon 
abows the intake end 
of long palte prellm~ 
Inary dryer, Th e 
loaded .tieles laaued 
from the automatic 
apreader or.. picked 
up by verUele chains 
and carried Into the 
aeriating section 01 
the dryer. From there 
to the reat chamber 
to equalize the mois· 
ture and return paste 
to plaeUc alaqe. Will 
dry aU types 01 long 
paste. 

Operation fully auto· 
matico 

25X 
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TIME PROVEN AUTOMATIC PRESSES 

_. 
Proven Automatic Spreader 
Pateat,d Mod,1 DAF8--1000 Lb&. Prod. 
Palut,d Mod,1 IAF8- 100 ..... Prod. 

Spr.ada eoollnuoualy and aulomotlc
aU,. All Iyp •• 01 long pul .. -nuad 
aolld. Dol. lucy Dot. aad lubular. 1m.. 
min. wall, I... than 10'1.. 8uptrlor 

quallt, product 10 COOkiDIJ-la , .. hare

aEld 1ft appecuoDcI. 111.1, machiDa la 

a prO.,.D rullty_Tlm. T"I.~ol aD -

Continuous Automatic Short Paste Press 
Equipped wilh Manual Spreading Facilities 

Model DSCP-IOOO Lbo. ProductlOD 
Model SACP- 600 Lb •• ProdUctlOD 

Tb1a Tbn, T •• t,d ConUnuoua Automatic Pr ... for the production 01 aU 
Iypoo .I.bort _I_ouad aoUd. Oat ODd lubular. 

CONItruc:t,d 0' fin"' mat,rlall «paUabl. with .taInI ... ,t.,l pr.claion rna. 
chin,d extnuion Icrew. Hygienically auembl,d wUh removable cion,. and 
doom 10 that aU part" 01 lb. machin. are easlly Qcceulhl. for cl~~g, 
Produc •• Q luperior .",oduct 01 outalcmcllng quality. texture. GIld appHr. 

ancl. 

Fully automatic in aU f •• peCla. n .. lgn,d for 2. houn production. 

DURABLE-ECONOMICAL-BEST FOR QUALITY - -Deslgnen 
and 

Bullden 
of 

the 
elIBt 

Automallc 
Continuous 
Spreader 

In 
the 

World - -
Combination Continuous Automatic Press 

FOR LONG AND SHORT PASTES . 
Paleat,d Mod el DAne-ISO Lb., ProducUoa 
Poleat,d Mod.1 SAFSc-.oO Lb~ PtoducUOJI 

THE IDEAL PRESS FOR MACARONI PACTOR .... W:~"'h_ 
willa a combined productlOD of 20,000 p.\ulcla or I.... ClaGnv, 
onr from lODIJ 10 ohorl pall, III IS mhnatlL A practJcal prl'l 

to produce all I,,,.. 01 abort or loag pllIl.. ; , 
OVER 150 AUTOMATIC PRESSES t;")I:"lilI '~,;ru~ 

IN OPERATION 
IN THE UNITED STATES 

ConsolidQted Macaroni Machine Corp. 
. pOtlItDED IN 1101 

156·166 Sixth Street . BROOKLYN, N. Y., U. S. A. I;:· 159·171 Seventh Str •• t 

february, 1951 TI·IE MACARONI J OURNA L 2.1 

The 365-Day Positive Dryers 

OVER 200 PRELIMINARY, SHORT 

PASTE, NOODLE, COMBINATION 
SHORT PASTE AND NOODLE DRYERS 
OPERATING IN THE UNITED STATES 

WHY? II/iriont 
Ph'neen of the Fint Automatic Short Cut or Noodle Dryers 

The Dryers that firat incorporaled a Sweal or Rest Chamber. Patented Feature. 
and that allemalely aeriates and sweats the paate. 

THE ONLY DRYERS THAT ARE: 
I. Optrat,d by simple fully automaUc coatrot.. 
2. Complet,ly hygienic. CODalruct,d with the new won· 

d.r plaUc plywood and alructural 111.1 fram •• 
3. »rinD. by a almple ldenUticaUy cODilrucl.d pamU.,. 

m.cbcmJom. 
C. FooloJ!foot and time prawen hy maDy yean of drying 

&atialactorUy. 
5. Effieteat and ecoaom.lcal hecau .. you recel .. uniform 

and po.iti'fe re.uJe. ewery day. 

BE MODERN 
STAY MODERN 

with 

CONSOLIDATED 
Patenled Model CASe-:JG-DryIng Capacily 1000 LbL up to ElboWi 
PateDted Model CASe-:JP -DryIng Capacily 600 LbL up to Elbow. 
PoteDled Model CASC-4G-Drylng Capacily 1000 LbL up to Rigolon! 
Patented Model CASC-4P-Drylng Capacily 600 Lb. up 10 Rigolon! 
Patenled Model CAND -DryIng Capacily 600 10 1600 LbL 01 Noodl •• 
Patented Combination Gort cut and Doodle dryen-aOO to IOOD Lb .. Capadty 
Pot.Dled Special abort cui drye .. 102000 LbL Capacity 

Consolidated Macaroni Machine Corpe 
FOUNDED IN IIGI 

156·166 Sixth Street BROOKLYN, N. Y., U. S. A. 159·171 Seventh Street 
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some food items, counter displays Arc 
t'xlrcmcly important. Not only shoultl 
the agency work to dcvclol) such dis
plays, but they should work to secure 
new aOUfet'. of supply (or such dis
plays. Counler displays can't help but 
men:handi sc the product, because the 
product is-in effect-removed from 
compelilive items and is i"dividuoJ/v 
raisrd 10 the eye-level of the consumer, 

P't'miulltJ'-Today premiums are 
tlsc.'d (or much more than inert'asing the 
dfl'Cliveness of lheadvertising in which 
the premium offer appt'au. They do 
that; but tht'y are bdng more frequent
ly u~cd to stimulate customers at the 
IlOint-o(-purchuc. The product, as a 
result, is mcrchandisrd al the point 
where com~titive products must be 
drall with. Premiums arc also being 
used in advertising and at point·of
purchase fQr opening up new distribu· 
tion. 

Prrm"a/i/irs-When a client usell n 
IIIt'iJium such as radio or tclc\'ision and 
personalitit'l arc being ft'atured, thrn 
by all mt'ans those ptrsonalitiu-ric
lurell and namt'5-should be usC( in 
client's otht'r \'isual advertising such 
as new51mper and magazine. When 
pO~!lihlr, and most important, these 
pennnalitit·s should be mcrchandisrd 
at point·of·purchase, thereby leuding 
impact to the luivt'rtising Itsdf and 
also altrnctir,g immediate attention to 
the product. 

Salts Co",rs's-As anoth('r facet \Jf 
nll'rchandising, I believe the develop" 
mt'nt, by the agt'ncy for the client, of 
unirluC salt's contests can be consitl· 
erl'1 . Particularly during thesc timcs 
or the times into which we arc going, 
wht'n sales in manf fields will be euy, 
il is particularly Important to direct 
your 5..'I.!e5ml·n's elTorts into new chan· 
m'ls. Your product, in tum, is auto· 
matically Inl'rchandisrd to those new 
channels by your '~Icsnll'n. Contests 
arc one of the few things that can in
spirt' such salcs elTort. 

Dt'oler '1Ids-When practical, usual
ly more 10 for a client with few dis
tributors-or certainly one marketing 
a relatiwly small area-is this type of 
merchanduing effective. I refer to the 
aIls that includl! naml'S and locations 
of the client's dealru and/or distrib
utors. Thi5 advt'rtising is tremendous· 
Iy rnerchandis.'I.ble in tum to thost' dis
tributor5 and dealers and i5 being usC(1 
most elTectively for manufacturers of 
hard goods items, feed dealers and 
other fann advertisers. 

Solt'S Kils-This wouM include 
01.'1.15, suggested newspaper la),outs, 
photographs, t'I cetera, which make it 
easy for the dealer to plan and prl'· 
pare elTecth'e local advertising of your 
product. Kits should aim include sam· 
pIts of any Ilrepand prinll'tl material 
that can be madt' available upon rt!· 
'Iuest. It should also include publicity 
prepared. at the advertiser', levd for 

circulation by the dealer or in mallY 
cast's, l,recirculntC(i by the advertiser 
to the newspaper in the deall!r's area 
but with instructions that Iil'aler follow 
UJl said release. Pressure, in such 
rases, on the newspaJlCr and radio sta· 
tion at the local level i5 most effective. 

Siort' Sall'S-This is on-the-spot 
help by the adverti5ing agency imd/or 
iu re()rescntatiye5 in helpill~ to I11t'r
chandlse the client', pflxluct at the 
Jloint·of·purchast'. It's partic:ularlr anti 
most usuall), Ilracticl'1l a5 an a5slst in 
store openings-in thl' case of food ad· 
vt'rti5ers at super·markets, et cetera. 

What addltloDal "me.. could 
lhey proTIde wblch mcmufacturer. 
would he JUltlfled in requHtiDg? 

Alar.d Rut'orch-No agency will 
lay claim to fulT responsibility for mar· 
kct research, but it can certamly assist. 
I~elating sales to advertising costs nnd 
distribution cosls reprt'sents ani)' par· 
tially an advertising problem, but as 
it does pertain to that problem, the (ul· 
"t'rtising agenc), can help. Certainly 
from the mechanical aspect the agency 
can help bf developing "urveys, by ac· 
tually IlUUltIg men in the field 10 find 
the answers to certain questions re· 
warding a spt'tific market. Asked for 
or not, it is Important tn the Agt'ncy be· 
cause market research can many times 
provide the basis for advertising Allti 
merchandising plans. 

Public: Rt'lotio"J - Most agencil'!! 
have n source of supply, as it were, to 
thi5 Sl'rvice and rl'~ard the use of 
Jlublic relations deVices a5 lIlost illl ~ 
portant. Particularly as regards in· 
dust rial adYcrtisers, the advertisin~ 
agency could ami would-when aSkl'1l 
-prepare advertising that is indel·d 
public relatlons. As I rgards advert is
t'rs' ,)Y~ose I)rodutt or type or adwr· 
tisi~g doesn't It'nd itself to public re
lations advertising, as such, the agency 
in co·oprration with Ilub!ic fI'lations 
finns can do much to stimUlate frec 
pUblicity in press and radio. 

Publicity-This borden on public 
f(·lations but it is being 5uggested as 
a separate item particularly as reganls 
food advcriisen. Most newspapt'rll 
and radio stations maintain food Sl't· 
tions and hOnlt' «onomic broadcast5, 
respectively. Much can be dont' with 
time and effort to assure the adver· 
tiser or adequate representation in 
such sl'ttions. 

/'odogi"y-Too often the advertis
ing agency is e1iminatt'<1 from any dis
cussion of packaging. Wt' believe 
agencies should be consulted evell 
though admitting thalthcre art' experts 
in the packaging field whose counsel 
the advertiser cl'rtainly must regard. 
The llgl'IlCY, though, who works with 
thl' at!wrtisl'r's packaged product ~Vl'ry 
day must certainly be in a position to 
make r«ommmdations that might jus· 
tifiably inRut'flce the end product, 

WAGON IOBBERS 

Thomcu A. Cuneo, Preald.nl 
NaUODGI rooci Diatrlhul ... 

AuocIation 

What pari does the wa~oll i"hl)ff 
play in the presl'nt·day dlstrihu tion)' 
How elTective arc they and what ~ crY: 
icl's can Ihey IJrovide nmnUfiH'tllrers 
that rebrular jobbers cannot? 

It is difficult to s,'I.y what St'r\'irrs 
wagon jobbers, or better known a ~ 
truck distributors, can rl'udl'r that 
regulAr jobbers Call11ot, a5 far as our 
products arc cOllcl'med. It dl'lIelltl ~ CII' 

tirely on the jobbers or the dislrilUl' 
tors, and the type of jubbt'f5 til whith 
we arc referring. . 

You know that the re~lar whnl ~. 
5..'1.11.' grocery jobbe r ~arrles so man,. 

Nt. Cua.o 

items thAI, liS A rule, he cannot Ih·\'u!l' 
lIluch time or elTort to any p.'I.rticular 
product. Also as a gt'nern' rule, thdr 
salt'sml'll h,lVe 10 lIIany items til s...!1 
And lila",; of these items with cntl ~ ill · 
erably more "olume thAn our Jlroduct~ . 
Consequl'lItly, he cnnllot devote ton 
much time to 5..'I.I('s of our prodllrl ~ . 

However, specialty food johlu.'n 
who handle only specialty food ih'tns 
nnd concentrate on a limited mUlIht' r 
of items can do a better job for U~, as 
he can devote more time to individual 
itl'ms. 

In my opinion, the .most illll)()rl:t!lt 
part that tht· wagon Jobber p 01)' :0 III 
today's distribution of foods is Ihal hr 
sells, delivers, displays, and in lIIust 
instances pricrs the Woducts all in Itlll' 

operation at the rculil stores. 
The distributor services the rd ai1 

KrOCl'ry with fresh food products, 1~1r
ticularly Jlerishable and sl'mi.\>crish
able · products, more frequent y. In 
this way, thl'y help the grocer turn his 
stock mOTe orten. 

.. He is in a JlOsitioll to gain the ( ulI

fidence of his customers, and as a 
gcncral rule, 'he maintAins this cunfi· 
i1l'lIce with rrCCIUell! "isits tn the !'ilon·~. 

He 1101 only srlls but he fo\ln\\'~ 
throuKh until the merchandise is oul 
of the rrtail outlets. He rotates slOC~ 

(C",,'iu,," Of! PtJfI" ld) 
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Some simple ways 
to make your Cellophane supply 

go further 
Baving in~h .. of CeUophane can add up wBub· 
stantial packaging economy. If you're using 
Cellophane, here are a Cew 8UggestiOns that 
might help you stretch film suppli .. , and cut 
packaging coats, too. 

• ' 1' !. 

s.:··· .... -MIAIU .. 'MIMACHINICUTO'J-eace.ive 
~ .. :.: .. l ovorl"p fa II common klUn;:e ot Willte. 
1" . ~ Roducln. the cutoff' one Inch on a 9" a 

~
" ::::::: : : : . . 8".1" packago, menn. that 263 addl· · 

. ,. lionnl pnckage. cnn be wmpped rrom 
II 33-pound roll. 

'Hlar: WIDTH 0' IOU. UIIC, eapccllllly It 
you've made eYen a minor chanllo in 
your product or pAckl'lle. AlII!. reault ot 
adopUn, end _ulA on a bread padlale, 
rar eumple, roll width can be cut aI 
much aI one inch. On a 16" roll ot fUm, 
thllwaultlaaveone rolt rorovcry J Ii Ult.'<i. 

e·'-·: '-" ... . 
. '" 

CONIIDII MODlnlNCI IHA'I o. 'A~"CI' 
to Illve film. Jo"or hutance, a 4" J: 10" a 
2" tray hold. a. much candy alan 8'1 J: 
10" a 1" tray, but n.oduc:c. the wrapper 
aiu up to :.!6 %. • 

INYUnClA'. HANDUND O. ''''1 lOW. 
U .. bl. film Ia .. m.Um .. corol,,",y d... £?l 
c:uded-atter a production break, ror .,;'.........::i

4
-

lnttanoa. Emptoyee cduCRtion on thla v ... 
and other pointe can help ollmlnate 
wute, and laye fltm that would have 
made many more paCks,OII. 

You, or COW'8e, are the best judge oC how to 
effect economies and save film in your packag· 
ing' operation. To lUIIIist you in every way po88i. 
bla, your Du Pont representative will be glad 
to study your particular operation, Bnd rec
ommend economy steps that might be taken. 
E. I. du Pont de NemoUl'1l & Co. (Inc.), WU· 
mington, Delaware. 

r-----------------------, 
Proper Cellophane Storage I 

and Handling Eliminate Wawl1tthe II 

" Be lure ltorap room is clean: -± 
a moderate temperature. I 

"" Keep fUm in original protective con· I 
tainora. I 

"" Stand cyUndricai containers on end. III 

"" Slack shippin, cartoll8 in low pilce to 
avoid preuure at bottom. 

"" Store ahaete not over 12 bundlet hi,h. 
"" Clean packalin, machine regularly. 
"" Keep I8nlin, platea at proper tempera

ture. 

"" Check tucker arm adjustment. 
" Ule aide pialea, ir necesaary, to keep 

Cellophane rrom "sido·l1lppln,," 

" Be sure fUm ia properly conditioned to 
wrappin,·room temperature berore be-
ing run. 

"" Remove Collophano rolls at end or each 
day and rewrap. 

"" Avoid damaao to edges by never atand· 
in, uncuod rolla on end. 

L ______________________ _ 

Dulbnt 
Cellophane 

~ .... at II !!!!!!!...'I!!!!.!!!! what II ,h.w, 

<[UPON» 
"' ______________________ .ITTII THlNOI .01 IIml LI'fINO ••• rHlOUOH CHtMIS1IY 
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t t ','"/tIlU,a f ",' "1 I',,, ,,· .! /) 

10 ~ IT Ihal lilt' 111.1 IILI ' rl'haudi li t ' 1II11\' I'~ 
IIUI lir ~1. I f 1H1· rt· hal1di ~ t· Ilt'nlllw~ 1111 -
:0:11aM,'. lit' r"IHI'\' I'~ ;1 irum 1111' JO llln'li; 
I·OIl .~ I · 'lul· lIlly . II" 111 ... :0 III tilt' mt'rdlillil. 
I h· i ... In a IHI ~i tillll \ .. }.!t'l lit'- ;n ad 
n 'rli:<illJ,! and .1" 111'0111111;011 work. III ' 
,'an '''Tom!.!,- :tlld Ihlt' :i I'U-O\,tTOIlin' a'" 
\"I"rli~il1t.: . I h· pili :" III' poilll·"f · ... ,!1,· ;111· 
\1 · r'i~ill,L!. II" arr;lIIJ.!t· ... Ill:oplay:o alltl 
I\,'\'p'" ;1,'111 ... 1111 di ... play OIl till' JllIiUI IIf 
... ah', 

TIlt' 11'11\"1.: ,Ii ... lrihulof i :i a n T\' im
p"rtallt link ill illil" di :ilriIJUlillll : It i :i 
1111 -"n'rd thaI 1111' di ... trihuluf hOI :; 111'\'11 

n · ... pllll ... ihh· jill" rnll1l1ln'''' iuuti prlld 
\h' ! l' ',n'llm;lI,L! l1aliollally kuU\\'" 
throllgh till' dr"rl ..... i tht' slon'-tlllilf 
-"t'l"\"in':;. III' hOi ... !In''\ n':i IUIII ~ ihll' ill 
IU\\'I'rilll.: tilt' I'II ~ I ui fllod di ~lrihl1liuli 
Iu Ih,' ;1I : llll1i : Klllr,·r ~. I h· illinuilln'~ 
m'w ih' UI ~ 111\ I.i ~ IlIar\':"1 whidl an' ln~ 
1'1I~ lly Itl hi ~ prinl'ipal..:. 

• 

SELLING THROUGH BROKERS 

Peter Roaa Viviano 
V. Viviano & BroB, Macaroni 

Manufacturing Co. 

Tu ~l'\'lll',' Ih,' \1UI.·t frolll Ih,' fUIIII 
Itru\':,·I'~ whll rqll't·~t·1I1 yoll, il i~ m'n' ~' 
:-ar\' III ha\'! ' a l\IIo\\,II·IIj.!'· Ilf tilt' hnll" 
li,"', ~ IIf h1'tl" I' r ~ aud Ih,· :-I·ni,·,·s 111I'Y 
n ·\I,"·r. 

;\ fllud hruk"r i:- all illlh'pl'II,II',1I 

Peler ROil Vlylano 

a~I'1I1 whll 11t'j.!lIlia\t ·~ sal,'s IIf fllud 
"ru.J"l'\ ~ fill', all,1 1111 an'ullilt IIf th,' 
:-,'11,'1' as prilld,,:d , :111'\ whosl' ,'4111111"11 -
:-alilill is a rlllll111i~ .·i ll ll pai,1 Ity th,· 
:-,·111'1'. 

TIlt' a\'t·l'a~,· flliul l,rukN has bl" '11 
d,·.:,· riIJl'd a ~ :In ill,it'Ilt'lIdl'1I1 lmsilH'ss 
111:111, Im·alt·,1 ill a "ily, hut dllillj.! IJU si
m'ss wdl bl'\'1I11I1 il s lilllit :-, Ill' l'1II ' 

plllYs four (i,Il -lilll,' :-o:t!" S111"11 and a,'
,'UlIlIls fur 111or,' Ih:111 0111' alld Ihft·" 

qllarl"r millilill dllllars \\'lIrth IIf hllsi
II,'SS a y,·ar. lit, ft·!'ft·sl·nls lilt· flllld 
mallllfa"\uft'r ill 11111\'h Ih,' salllt' lIlal\ -

111'1' as a di~lrit'l sail'S m:lllaJ.!,·r. 
:-;i1llilar ,'art· Jo\ hllllll! Ill' lahn ill tilt' 

sl·it",tilin of a fOlul Itrok"r as ill ,'111 ' 

"llIyin!: a full ' li1l1l' sall·small. T,HI 
lII:IIIY mallllfat'IUft'rJo\ "lI1ploy hrok"rs 
whll han' slllil'ih'd Ih"ir a''I'IIIIIII. wilh 
III\' 11I1nl11111111 of ill\'l·sliJ.!alion. 

Til,· :o.:alillilal FOOlI IIwl\t'rJo\ A~II\' i
alioll, wilh uOin' ~ ill Washill~lnll . 
I). l'" issUt·s a Ilirn'lurf of il~ IIWtll 

I,,· I'~ whit'l, lisls Iht· Il\lahli~'alilll1 s of ils 
11I1'1I1ht'1's ill n ·laliol1 10 \'jjriIlU~ f01i11 
I'rtllhl~' I ~ , and 1111' a~~ut'ialion ~UJ,:I-:"~IS 
Ihal Ihi s li ~ 1 hI' ,·an·fully l'IInsulh·d III" 
fon' :-"I"\'lil11-: yUill' n·l'r,·s' ·lIlaliws. 

It has h",'11 f!llllld 111:11 IhoJo\,' hro}.;l·rs 
will' t'lJIllin,' Ilwir n'pl','s"ulalion III 
~ l't'I'ialt\· ilt'lI1 s an' wn' Jo\ uilahl,' lu our 
1.\'\,1' ot I .... IIlut'\s . V;'ry IIflt'lI IhuJo\" 
"rok"rs whll n'l'n'~" 111 111anr larJ,: I' l1a· 
liuually di~lrihuh'd pnKhl"IS will 11111 
ha\'" Ih,' lin1l' 10 pl'Ol" 'rly n 'pn'st'lIl 
ullwr an·uul1l s. 

"(h'r a hl'lJkl'r has IlITIl ~1·1\'\'h'11. a 
fal'lllry n·IJrt·~ I· III:tli\·t· ~ llIlultl \'iJo\i l \\·ilh 
hil11 III fully al'liliailli hi s 1'l1lin' urj.!:lIli 
l alinn will1 yllur pwdU!:I S, u1l'Ihol\ of 
:-,·lIillj.!, 1'1 ,·,·\l·ra. It i ~ ama1.inJ,: Ih,' 
lilllilt,,, I\l1owl t·dj.!l· nl:tl1\' hrukl'rs han· 
"f lilt' I'nnhll'l ~11111 "IlIlI\iaIlY whit-h Ih,'y 
n '\,n's"1I1 , ' \ " '11 afh'r a !Hllnlt,'r of YI'a rs 
of a~ SlldalifJlI . Thi~ i~ larJ.!dy Ih,' 
fault of lilt, 1l1:1l1ufarlllfl·r. YOl1r :-0111'
,'I'SS wilh 1II'IIhraj.!'· n'lln'sl'lllalin's 
\\'ill ,1"\11'1\11 1111 infllrlllalilJll YOII ill1parl 
;111" lilt' "l1lll11sia~1I1 you mainlain. 

It is \\'1·11 III ha\·,· :t fa"llIry n'pn" 
~I' nlali\'l', all I'X,','lIlin' if \,lJ s~i hl,·, \'i Jo\i l 
\'Ilur IJI'IJhrs \1t'ri IH lkall\' alltl \'Imla,'1 
;111 a''I'1Il1l11 ~ allli I'rll~i'I·rl s. This l'fl'
ah' ~ WHIII will and Il'I s lilt' hrukl'r 
\':1111\\' yllu an' illl,'n'sh·t! ill his h'rri · 
1111'\' . 

:\11 II'Ih'rs St'ul III hrukl'r Jo\ shuilitl hi' 
!,I'rslillal al1d :-hllll\.\ hI' fllrward,," ;Lir 
mail III n ·,·,·in' hdlt' r alll'lIlillll, ,\11 
1It't'a ~ ilJllal "IUIII,' l'all Iu Ilist'uss "ruh-
1"I11~ all" 10 o!T"r ~uJ.!J.!I·sliuIIS i ~ alwar~ 
h,·lpful. It is ill1\1l1rlanl III }.;I·,'P a 
slt'all\- "IJllllmm1raliun wilh \,our hrok· 
1'1'.' 1;1 n·I·,·i\'l· II ... ir hl'sl \'t;-upI·ralilll1. 

Yllur hwkl'rs art· IIIl1ft· familiar, as 
a nIl,', wilh 111I'ir h'1'riltJfit'~ Ihal1 you 
an'. alld il is WI'\, wi~t· III fllllllw t'an'
fully 111t·ir ~\1J,:~;' slilll1s and al'l 1I\'UII 

1111'111 illlnw,liah'ly if 11t't't'~sary , AI lIlt' 
:-:11111' linH', a tinn poli,'}, ~huul.1 h,· fill -
111\\'l'" ~II Ihal, as "flt'n hapP"lI s, :t I'ar
Ikular "rok"r dll,·s 11111 tlil·tah· \,0111' 

:o,·lIillJ.! jllllil'i,·s an,1 a ~ I\ fill' 1'1IIIt"':-osiol1s 
whit-h "flt'lI art' IIl1rt·a ~lInilhl,· allll, al 
lilt' salllt' lillH'. 1I1111t·l'\·Jo\sar\,. 
AltluJu~h J.!,·Ill·rally SII,·,II\illJ.!, )'11111' 

s"l1ill~ \,ol;I"Y shl/Ilitl b,' unifllrm 
Ihrou~llIIUI , you lI1u~1 bl'ar illl1lind Ihal 
arillally l·:tl"h hrukl'l' is a ~I'\larah' Sl·1\
inJ,: 1I1'I':lIIi1.alilll1 wilh il~ uwn ways tlf 
duill!: 1ll1 :-o il11's:-o, ,11\11 III IhiJo\ I'xh'ul, il is 
wi st, III lit' :-011l11"whal tll'xihll' in your 
dt"alillJ,:s wilh your hru}.; t' rs. 

Fu rnish \'our "ruk"r~ wilh l·\·,·I'\· 
s,· l1inJ.! aid l\\'ailabl,' as YIIU would ymlr 

( ) 

OWII ~: tI" sml'lI, and if )'011 h:I \'. ' lit .. 
dalt\' !'al" SI11I'1I ~1\·aila"1t·, il \\'l'1I11 11\' 
:uh·:illlaJ.,:t·lIlIs III haw IllI'lII wlJr~ , ilh 
.1'"111' hW"I'rs al inh'l'\'als, " s l ~ " 'alll' 
wht'lI a 111'\\' \lnH!u"1 i ~ IJI'illj.! lI1 : tr ~" h~1 
IIr a ~ JlI"'ial PrtlllltJliulI i ~ in~lilllh 'l 

Th"rl' ha~ 111"'11 wry lilll,· J,:,'\1I'1' d in. 
fllrlllalilll\ l'uhli ~ III'd rt'!:ar"ill~ Ih, 1,"_1 
hruk"rs and fllr Ihi s rt·aSIiIl. ",,1111' 
\Ilal\\I(a"lun'r~ art.: 11111 ~lItlil·i"1I11 . f:i· 
lIIilia r wilh IllI'ir oi" 'ralilln~ , wha l 111\'\' 
"x!',·,'1 frum a manufal'IUf,·r. :111:1 
whit-h SI·l1i1lJ.! aitl s an' mll~1 1'I1'1'l·li\,· 
and will hI' u ~ ,· d It" a I.rohr, 

i{t'\','ully IIIl' SlIlimlll.\' h'j'IIi"!I /"'s/. 
howl'\"'I', ill l'oll11t"'liuli wilh Ih,· ~ :I ' 
lillllal FUIlt! llrohrs t\ s~odalitlll . l'ul,· 
li sllt'd a Joiul ~lal'I\t'lil1J.! SIUtly \Ihidl 
1'\'1'1'\' fUIl!llIIallUfal'llIrt'r shuuld ":-'::1111 ' 

i\1l' ;':II't'f\lIIl', ,'WII Ihllu~h lit' l!tll" 1111\ 

Ib,' "rllk"rs III' ,'IIIIit'm"lah' duill l-! '". 
Thi s n'p"rl li sls lilt' n's \llt ~ IIi " 

Ijul·sliunl1airt· ~I' 1l1 10 a n'p\'t'~I'nl ;llill ' 
h ~ 1 IIf (Ollt! bruhl'S all, I l'lInlaill, a 
\\" 'alth of il1(lInllalillll wilh rd,·r,·lh·,· 
10 hrok,·ra~t· urJ,:allilaliulI ~, whll 1111'\' 
s,'11 III, Ih,' IYlW of I'rtllllOliull \\'hkh 
1111')' ",·Iil'\·'· Ihl' IIltJsl drt'\' I;\'\', 1'1 
,'I'It'ra, 

Thll~I' Jo\ I ·t'liol1~ whil'h will ht' par· 
l1t'ularly illll·rt'slillJ,: I" t'\'I'I')' 111:11111(:11" 
111ft'\" d"al with pri\'t~ pu1id,'Jo\, ,I i ~· 
~'oIUlI ~, lyl'l.· of atl\'t·rti~illJ,: \\'hil'll i.
bl'lil'\'l'Il III I.,' Ih,' musl dfn'lin' ill 
n'al'hill~ IIII' family ; 1111' ~I'I'litill .I, ·al
ill~ wilh whal hapl"'lI s 10 lilt' !,oilll ·l)l· 
salt· malt'rial Ihal is ~I'1I1 1111\ I,,· 111:111 11 ' 

(at'llln'r Jo\ mOl)' 111'11' you "IJIl;i~I"r:thl~' 
in I'rqmrit1g' yllllr I'rllnlllliun ~. 

II would b~· sllrp risinJ.! to mally. fliT 
"xal11l'''', Itl I"am Ihal t'tJuplmill J,: ;1\1,1 
11111' l'I'nl sal,'s an' rall'll, \Jy Ihi s l'm\l'~· . 
a ~ liflh alltl siXlh, n 'sllt"'li\'t'I)', ;11 Iht· 
mel"r tlf il11jJorlillll",' as fa,'lurs ill ill' 
Iroelul'illJ.! a 11,'\\' food I'l'IH\Ul'I . . 

TiI"n' ha~ 111','11 a 1t'lIdl'IIl')', dlH' lII ~ 
lilt' pasl ft, \\· yt'ar~, as a n'~u1t " i :, 
I\IUI'I' "I"nliful Jo\ ul'pl)' IIf fUlu l, ;11101 
I\t'I'I\"r l'IJII'llt'lilillll in IIIl' flHUI ill,J LI ~ ' 
In' fllr brukl' r~ IUlllf"r \IIun' s'·l li ,·\'." 
Ilia~1 Ilt'flln·. TIll' IIIlIsl impurla',) i, 
lilt' "x":III~illn nf IllI'ir rdai! ~,l1i ll )! 
~lrgalli1.aliIJll I~' pfll\'itl{' 11I'11"r ,', . \'T . 

aJ,:" fill' elispla)' wur}.;, 1'1 ,·{'kra. 
In l'Imdu~iul1, a h·w ~ il1lpl,' ful· ".1" 

f,,\ltll\' ill l'hlJlI~illl-!' allli working \ llh 
\'lIur "rll\':,'rJo\: 
. I. S,·ln·1 an,'\\' hro","r rard ·l lIy. 
Fillt! 0111 whal ulh,'r aCl'uunls lit' 11'1" 
rt'SI' lIl s, SI·t'un· and dwl''' Oil hi~ .,.j. 
,·n·II,'I·S. 

2. I'rul'iel,' fhr ]l1'riutlit' \'isib \I illl 
\'our Itro\':I'r~ : 

. .l "Ikist· your hruhr~ I'nnnpih I ~i 
all." l'ilallJ,:I':-O whit-h lIlay dr"rl 11H'lr 
II·rrillll'\·. 

4. '\l'IIuailll Ih"1II full\' wilh ~"I~r 
I'Ull1jJany aud I'rud\1l'1~ anll ~dli\1g 1",11 -
l'il·~. 

:i. l'ru\'i,I,' yUill' hrokt'r~ wilh I·\ , · r~· 
SI·llillJ,: :ti,1 whit'h )'1111 han' 011111 \'on~I(I .. r 
111t'ir SIlJ.!J,:,·sl;UIIS in Ihi s n·s!',·t·!. 

(I. Til lIIailllaill inll'H'sl, 1\,"'11 ill 
nl\l ~lalll l'UII1I11U1Iit'aliulI wilh ytlur 

((',,",j,,",'l/lm /'11111' !8) 

February, PJ51 T II I·: )1 ,I t ' .1 I( (J \ I 

MERCK 
ENRICHMENT 

PRODUCTS 

(I , - I, :\ .\ I. 

FOR THE AMERICAN PEOPLE 

Tho hUl1lnll vnlu~ of tho Enrichment Proj.,'1'nm 
hnvo II(.'CI\ (.'tILnbliHhed in fillding!f of fnd: ill 

tenn!f of hiuhcr hcnlth level!f, lind improv(.'(l 
melllni nnd phYHicll1 villor, 

Surveys Confirm Results 
of Enrichment Progrnm 

The (.'OmJlnrntivo finding!f of Lim notablo Nt!w
foundlnnd NuLritill11 SurveYB nnd tho nuthuri
tntivo dlltn from tim Ncw York Stllte NuLritiun 
Survcy rcnffirm with fIt:ientific Rt'curncy whllt. 
hlld 11(.'011 known prcviOlUlly-thllt. nutritionnl 
dt!ficicncics of thinminc, rihoflnvin. nnd niucin 
1111\'0 II(.'CII notllLly rt"lut'ed by Enril'iuncnt.. 

27 

If tcllffirnmtiun of tim fnr·renching vnlllu of 
Enrichllumt. were IIl't."k'(i. th~ nnd ot.lwr denr
eut indicntionB IlrIlVido tUllgiblo evidulIl'C, They 
aITord a c1mllellgo to every l11ullufnclurer uf 
Mncunmi Rnd Noodle Produclt4. VUII huvo till.! 
envillhlc upportunity lind vitnl rt.'tIIHJllHihility of 
bringing mure hUUYllllt. heulth nnd increnNL,,1 
phYHienl nnd uumllli vigur tu tho 1M.,(lplo of 
Americn-Ihrllugh Enric!ullenL. 

• • • 
Merck Enrichment Products 

Mnny Mncnroni Illld Noodlu Jllnllufllcturcfll. to 
henefit their eWltcmerR, hll"o Htllndnrdii'J..'(1 on 
Merck Enrichmer,L Products, 

1'hCIIC produclilindllclo t.wo furmH, Hpecificnlly 
dOMicned for elll 'o lind ceollomy-(1) Merck 
Vitamin Mixturt.'8 for ClllltinuuU!f productiun. 
nnd (2) Merck Enrichment WllfcnI for butch 
)lrtKiuctiull. 

Merck Enrichment Products were dCNigllt.'(i 
for mncnroni IlJlplicntion by tho !fume Mt!ft:k 
orgnnii' . .IItion thll1. pionl'ered in tho r~lIrch lind 
illrgc·Hculc puxiuclilJn of thinmine, rihllOuvin, 
nincin,lInd other import.lI11t. vit.nmins. 

Merck KNOWS Vitamins 

New York, N. y, • l'hUnt.ll!lphill, I'll .• SI, l..uuUl. Mo, • ChiC/lilli, III .• Elkl"n, \'11 . • IJlln\·iliu,l'u • • l ... ttI AnK"'''", Cnlir, 

[" CUtulda; MBHCK &: CO, l.imih.otI, Munln",1 • T"fllnl" • Vllliuyficld 
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broken by leller I tclt~l}honc aud tele
graph; 8\loid as much a~ possibL the 
use of (om} letters. . 

The average brokl'f rClm:!ICnI5 23 
accounts j you are cOlnllt'ting for at· 
te.1tion with his other aerounl" and you 
Ihould be, thcrefort' t gl.lidl'(l aeconl
lugly. 

• • 

SALESMEN'S ElCPENSE8 

Sam Arener 
V. AnDa MaCGrOlll Co. 

NonlolOWllo P9. 

HoI.lcmdM .... 
Salesmen should be allowed 1o Ilay 

in clean and comfortable quarter" 81 

good as they have at home, which in
cludes room with bath if they are in 
the habit of taking a bath daily, Thi. 
room is not to be anything like the 
bridal suile and is to be rented wilh 
an eye to the cosl, as if they were pay
ing their own txpcnscs. For inslance 
Ihey should be instructed not to reg~ 
ister without first asking about the 
schedule of ratts per day-with b.,th 
with shower and with lavatory but n~ 
bath, in order to make a sell'Clion 
within reason. 

It is wise to tell the salesmen before 
they nre hired th.,t you CXIlt!Ct them to 
be as good at Jlurchasing hotel roomll I\S 

they are at lIelling your products. 
It is inadvisable to liet a maximum 

hotel and meal allowance bemuse you 
will . almost always be chargl'(l the 
maximum. 

11 is advisable to get out yourself, 
periodically, into hotd rooms like you 
t'xpt.'Ct your salesmen to stay in to 
chl'Ck rates to be able to tell the salel
men, factually, bdore and after you 
rmploy thl'tll if nl'Ccssary, what their 
average charges should be. 

Right now the avtragt in both citil's 
and I~wns, outside of .metropolitan 
areas. IS: 

Hotel Room $4.25 with tip (bath 
. or shower) 

Mealli 3.75 with tip 

$8.00 with tips 

This may be considere~ low for 
1110St of us but certainly not for a sales
lIIan who \'Cry likl'1y is paying a low 
rental for his modest home and almost 
always has economical ml'als at home. 

Aulo Expenae 

Cost per mile traveled by each 
5011esman should be known by keeping 
an t'xpense and milt'age record. The 
eX!>l'nses should include. among the 
usual itcms. deprl'Ciation insurance and 
cost of repairs. 

The most practical automobiles-anti 
best liked by the salesmen-are Ford, 
ChcvroM, or Plymouth two-door se-

" 

dans with their big trunks (or mcr
chandise to sell off car or to use as 
aample.'. Dnd (or advertising material. 
Back It'at . cU!lhions shouhl be left at 
hume in storage and thc bare scat used 
for rcady and handy boxes of store 
ad"l'rtising material and interch.1nge
ahle samples. 

One-half ton panel trucks with mo
bile bill boards of advertising on them 
are practical if you eXltect your sales
hll'n to have an assortment of SO or 
more cases on board (Ilicked up from 
Ihe jobhers) to sell 20 to 25 cases Iter 
day for cash to assurc delivery and a 
I,romincnt display, 

Cost Iter mile for two-door sedans 
runs from 4}1c to fie. City driving, of 
course, is the highest. 

Mill'S Iravekod daily should be shown 
on Ihe eXpensc stalt'menl and where 
the trawling was done from and to j 
also, the Sltel'llol1lt'ter reading should 
he r('(luired at the first and end of 
each month. 

Receipts should he eX(lt!Cled for all 
supplies and no Imrchascs or repairs 
allowt'll over $5 without authority 
from the office, which can be Sl'CUrlod 
(Iuickly by telcphone, if necessary. 

Governors should ~ installed to the 
state maximum Spt.'ed. 

Penonat use should be pe'nniuid in 
n tell-mile -radius from home with an 

. understanding the salesman will be ex
IIl.'Cted to Jlay for any damage not cov· 
crl'(l by eOl1lllOlny insurance. 

An allowance of $S to $to per month 
should bt! paid to salesmen for the usc 
of their own garage. I f they do r.ot 
have one they shouhl be expected to 
find a 5uitablc one before being hired, 
bt.'Cause often thelle days you may be 
forced to .pay $20 a month to house 
your car. The sall'smen will do a morc 
thorOUGh job of looking ftJr a garage 
before hc is hirt~d than afterward. 

An allowance ' per mile traveled is 
nevcr quile so satisfactory to all con
cerncd. Either the salesman thinks the 
allowance is not cnough or the com
pany thinks it is too much. Also, be
muse drawing the line bctwtttl busi-
ness and personal mileage is too oftcn 
qut'stiOllablc to have a hapPf fceling. 

InsJll'Ction service, periodically, b, 
a compctent and authoriu'(l garage, IS 
imJlOrtant. It saves repair and costly 
brl'aktlown. This should be donc every 
5,000 miles with the s.1lesmcn having 
list II to show the garage what is to bc 
inspected and done at 5,{)(X) miles, at 
10,000, at 15,000, et cetera. Thc olll 
adage applie!l hl'rc: "An ounce of pre
vention is worth a pound of curc." 

This inspection advice and approxi
lIIate cost which shquld appear all the 
saleslllen'. lists is obtainable from the 
automobile manufacturers or from a 
ft.'putable dealer of the manuracturer. 

The traditional 1,000 mile grease 
and oil change is the bugaboo of the 
oil industry. Ask the managnncnt of 
any good garage or just rder to the 

(Cordimwl ",. PDgt 30) 

'. 

Price 
Increale 

Announced ... 
'YIDIia. b 9mwud 
fJJJDlAli.uM. IlIIIl 
~ 

In prelentinc the 1050 report 
'to the Board o( Directofl of 
the National Mac&ron.l Manu. 
facturer'a Alloclation at Ml.aml 
Beach. Florida, January 22. 
1951, Manartn~ Editor Ill. J. 
Donna called attention to the 
ever-lncreaa1ng ceet of editlna:. 
printinl and diltribu~nl Til! 
MACARONI JOURNAL, the A .. 
IOClatlon'. Official Orpn and 
the recombed lpokeaman of 
the U. S. Macaronl·Noodle In· 
dUltry. 

He reported allO that there 
had been ' no lnereaae In the 
lublCription ratel tince the 
maCIIlne wal tint ' lponlOred 
~y the National Auoclatlon in 
May. 1010 and that ttl current 
advertl.lnc rate Ichedule did 
not reflect the incrcued COltl, 
that they were entirely out of 
line with ratea charled by com· 
parable trade papen in other 
food field •• 

The DirectOR unanlmoully 
alfeed to adopt the recom· 
mended new IChedule of ratel 
effective MIY 1, 1051. An· 
nouncement of them wUl be 
made ' direct to prnent Idver· 
tl.era Individually Ind pub. 
It.hed In Siandard Rate and 
Data Service It an early date 
(or the information of new ad
vertiaera Ind lubtcriben. 

'rHE MACARONI JOURNAL 

With Mllprlnt Rev.latlan, you know that your 
macaroni and .paghettl produtl. will continu. to 
have the mo.t In •• If-•• lllng dl.ploy ••• 
011. 'round BUV APPEAL. 
Flnt, Rev.lotlon provld •• the VISIBIUTY you want. 
Ilg tron'parent window .how. your product. 
ot th.lr be.t. Th.n, R.v.lot~ln oR.,. blllboord 
dl.ploy for hord·hlffing bran.:i Identiftcation. 
And, whot'. mor., R ..... latlon u ••• up to 
60Y. I ... cellophan •• 
For fullinformotlon, call your Milprlnt man todayl 

!!~-,., \i;r ",.".w rll"," 
__ - 1e,,1,. 

SEE MILPRINT FOR MILITARY PACKAGING 
Mllprlnl" tr.m.ndou. production facllltl •• and 
¥tUaml o!Mrotion. or. bllng wld.ly u.ld bV 
many branch .. gf 'hi '1",1e .. for Mllilary Pack_ 
aging. The Itroleglc location of ,. ~on" and 
the tlthnlcal ".now·how" of 'hi Mi1prlnl organ
italian are 01 your dl,poJQI. Wrlle, wh. or 1;011 
Mllp,lnl flgordlng your Mililory Packaging 
probllmt. 
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manufacturer's manual and )'0 11 will 
know it is a wasle of moncy and lime 
to change oil and grrOlse 50 fre<luenlly 
with autolllobilt,s thai arc cOll51antly oil 
the bro. 

• 

TIlE SUPPLY SITUATION AND 
ounoOJ[ FOR DU PONT 

CELLOPHANE 

R. MacDonald 
MercbancUaing Speelalilt 

Du Pool FUm moWo. 

As J9~1 hl'~ills. a dl'lIItmd for Du 
POllt Cdlorhallt! continues to l'XCCl'd 

our rate 0 production. Al'l'Ordin~ly, 
We nrc continuing our pro~raJl1 of 011-
locatiol1, slartt.'tl last April, whereby 
our entire production is di slriLult.'t1 10 
our customers h.15t'(1 on :a lJ<&tll' n1 of 
past US,1 J.: t!. 

The rt'asons for the CdloJlhanc 
shorla~c And the sleps Ou Puut has 
taken 10 alle\'iate it arc showlI in nn 
ad\'crlist.'ll1cllt whkh we ha\'e nm in 
the \'ariuus food trade l'apc.'r5 nn our 
Sdll'tlult', . 

III the case of the new producer, 
Olin Industries, it is ou r undl'rslal1lling 
that their plant will come into /)roduc." 
lioll in Ihe midyt'ar of 1951. ~ are de~ 
laik'd COllllllents all the «(Uantilies 
available at various !iuccel'tlill~ months 
from this sourcc shuuld, of course, 
originate with Olin, 

From a 101011 industry OUlpul siand
poi nt, il is our opinion Ihat Cl'1lophane 
will be in tight sup/)Iy until july, 1951, 
and case somcw lal in succeeding 
month:; although to what dl'grl'C we tlo 
not know, 

L1rgely as a result of the gO\'l'nl
lIIent business acccptoo to date, we 
havc founll it nccesSony to make cul s 
in our allocatimls for the months of 
Dl'(cmbcr and February, Thes(! h:lVc 
been aUfloUncl'tl to the trade, Should 
go\'cnul1t'nt re(luirrments increase in 
1II0nlhs ahl'ad, it will necessarily affect 
the amount available for ci\'i1ian Us,,1gC, 

Whl,ther our plants can fun at ca
,,,,ci l)' will dcpt!ud, of course, on our 
ability to Sl'Curc sufficient SUpplil'S of 
TIl'l'l'ss"l ry raw materials, In rccent 
Wl'l'ks the supply of some of tht'se raw 
Il1nll'rials has become vl'ry ti~ht nml 
thil. situation continues at the Jlrl'Sl'nl 
tiull', 

Rt'pn'sl'lIlati\'cs of Du Ponl an' a l ~ 
ways n'ndy to rcvil'w the pn'sent cello
phane l),lckagt·s of their customers with 
the idea of showing them how they 
can mak~ their current cellophane SUI)
ply go further. Reducing the size of 
the cellophane shcets by only a frac
tion of an inch means the s,,1\'inl{ of 
hundreds of pounds of this critical 
material in this period of scarcily, 

REPORT ON U. 8. QNC . 
PROCUREMENT OF MACAIIONI 

PRODUCTS 

P.I.r I. Vlriaao. CbaIrmcm 
QMC R.laU ... Commltt •• 

The activitiell o{ the Unill'(l States 
QMC, as it affectll thc macaroni in
dustry, may be divi<il'(l inlo fou r SL'C
lions : 

I. Pre' .... rntion of Specifications 
J I. ProcuremL'TI t 

Ill. Inspection 
IV, Consumption by Mililary Per-

sonnel ' 
This fCI)urt deals briefly with l'ach 

scct ion of these acti\'ities, 

L SpocUicatlo .. 

Durin~ World War J I and the yt'au 
Ihereafter unlil 1~50, the Army had 
thei r own SIIl'CiflcaliOlI Il for macaroni 
IIrOOuctll, but during 1950 an attcmpt 
was made to bring all pnx:un'lIll'nt by 
govc rnmcnt n~elldcl under Fl..'tlerill 
Spctiflcaliol1 N-M-Slit for Macaroni , 

'.Ier J, Vlyjqo 

S .. arhctti and Vwu1l-elli, dah1i June 6 
194 I and Fl'tleral SIk'cificatiuu for 
Noodles N· N-59I,ILltl'tl NO\'t'mbl'r 10 
1931. . 

Thcse spl..-c ifiratiuus Wt' re mooifit11 
as to macaroni by "Changt's Number 
It" dated August 14, 1950. Tht'se 
chanlles rt.'Iluirrd the usc of st'lIIolilla 
fl escnbt.od the IIPf.'cifiL't) packing for do
melilic and O\'t'rSl'as shipml'nts nnd 
coy(!rcd labclinJt a nd marking, 
''Chanlles Number I" of thl' Smlll' datc 
pertaining to IIUlKlIl'S dt'scril)t.-'(I tht' 
1l00001leti. requirt'd the use of "No, I 
semolina or the Hour made by grinding 
No, 1 semolina" and sJwtifil'd the 
p.1cking and labelin~. 

The federal spt.'Cificalions for maca
roni and noodlt's ar(! no ..... being re
\'ised and wht'l ' re\'ised, will be the 
specifications for QMC and all other 
goyenlment prOCUrL'Inent agencies. 

D. Proeurem.nl 
Ear" in 1950, all procun'lnent was 

advcrtlsed by bids. In lhc last half of 

Ihe year lOme bids were lle.:oti:lIl'<l 
Beginning with January I, 1951. ali 
bids arc to be lIl·gotialell. QM.. ~ 
C(uests that more macaroni al1tllll ~l(l1t 
manufacturers SllOW willillgncs- to 
supply military rt'tluiremelll5, 

The principa l difficulty during 1950 
~as bLocn ',l1ailltall1il1l{ a fi tock of 1"Lck
mg supilhel 011 the ch;LIIl'c of "'inK 
nble to get advertised bid!l, TIle l'filC
tiee of buyinG by negotlntiun shuuld 
make it s,1 fer to carry a slc)I.'k of \lack
aging !lur.plie!l. 

As of January 2, 1951, QMC was 
negoliat ill g for: 

3,500,000 Ibs, o f macaroni 
670,000 IbM, of 8)1nghetti 
400,000 Ibs, of lloodles 

Prices have beell extremely Inw, IllIe 
to the intense cmnl'clilion nnd thl'rl' 
ill nuthing in Ihe Ilicture that irrclirah's 
that l'olllpd itioll will he an)' Il'ss in 
195 1. 

We estimate Ihnt from 20 to JO mil· 
lioll IJOuIIIIs will be! vurchauod in 195 1. 
hlt·it enlnlly, thc Anny huye r thinks 
Ihis u timate is luw, hut wc ha\'e prffi' 
icated it 011 the lIumber of lIIeli in tht 
arml'il foreci Il lld the ration to he dis· 
l'US!il'il muler St'ct ioll IV, 

m. InapocUo. 

The QM inspt'ction dh'isioll was 
murc acllve ill 1950 Ihall Ilt any tinK' 
ill nur l'XIk'ril'IIl'C, They insist Ihal Iht 
!llwcilil'ntion!l be rigidly mailltaillt'tl 
but we have had l'm-lsidernble trouhle 
with intcrl'rl'latioll of the ~pecificlltions 
by illl'xl>cril'nced illspt'c!ors, 

The gr;calest controvCfsy ha!l wIIgl!t1 
oVt!r noodle insl't'ctiuli. Se\'eml can 
Wt're rcfu!lt'd as bring deficient in l'JjG 
solids in spil e of the fart lhat tht 
n,.'Ulufncturer' !I reconl s defiuildy 
I'ro\,t'il thnt the rcquirl'd allloUlll or 
t'ggs werc uSl'd. This conlro\,ersy was 
hrought to a hl'nli wh(,11 your fllair
mlln, with Ihe a!lsistance of Gll'nll G, 
Hoskins, arrnngL't1 a con ference with 
Anny officers and civilian hl'llll- or 
various dC,),'Irtnlt'IIIS ill\'ol\,d , Thrll 
the rt'Colllltlt'ndaliolls of Mr. j al1h ~ J. 
Winston causl..'il challgt's ill labor;'!MY 
nlt'lhods which rt'sultt'tl in a letl ~' r fwm 
(ulund Earl G, Kingdon to lallit'" J. 
Winston, (Iatt'" Dl-cl'mbt'r Q, l' i50, 
II tiitilig iUl'art: 

" Aftt'r cnm/llcling 01 11 the tests WI Lich 
we had lalkt't to you aoout rl'ga r,li u~ 
your illll'rovt'd method of dclenniuill): 
egg solidll in eg~ noodles, wc 11:lvr 
come to thl~ l'Unclusiul1 Ihat your nlt'th, 
od is sound awl i!l the method wlLich 
should lie U!lt'(!. 

• • • " We thank you \'ery much 
for your co,olK'ralion. assistance and 
advice in lOl,tlling this controversial 
mattl'r and fl'd 'Iuite certain that the 
re!luits will be of bl'neflt 10 evcryunr 
colnccnlt'tl." ... 

The standard spl'Ci ficatioll r('clu i r~ 
that all m3carom products cOlltalll 
12~% Ilrotcin 011 II 1II0istur(!-frtt 
l>.15i5. As SOOil as we detemlintod tNI 
the I.mlt·in would be low this yrar, wt 

(ColilillNtd ON Pogt J!) 
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IILL ITIIN TILLS At. ,)THIR SPOI" STORY 

:(ftd 

d - ,:-' 

Tlleytve Leen running lIu~ Keutuck), Der~y (!u:r lIince 187S.lnd 
)'car after ),ear, llIany oftlle greatest race horses in hiltory Irn e 
WOIi hltr immortillity ill this IIImt r;a mou ~ or allllOfie racc,. UUI 
without Ullulit , the II lrangest winuer ill KelilucL:y Derby hi story 
was Q hu nc namcd llroker', Til', owned by the late Col. E, R, 
Bradle)" tilt uul), IU Il Ii ill Ilistory 10 OWII four Derby wiulltn. 

Broker', Tip WOII Ille 193:1 Derby ill the wilde, 1 and 1II0llt riot ~ 
au' Iini, 11 tl'er leen in this f,Ulltd IlUII or the RasCl, For as he 
pounded down Ille homel tretch to victory by a nOle, hil jockey 
lnd the hoy atop "'cad I'Jay were at cach other', throah, lock. 
ing legl, tugging al IIddles, lIud Ilaslling at each other with 
their whiPl, As loon II the race wall ovcr, Head l'lay"jockey 
hurried to clailllihe lirst aud olily roul C\'er lodged in the history 
of the Derby. But withal, Broker', Til) rcmaincd the onidal 
Iwillner of the 1933 Kentucky Duby race, 

Bowel'er, tile II lrangc't pari f1fthe litory of that race horse wu 
thlt Broker', Tip had ncrer WO II a rllcc beron:, liar el'er won a 
race after thil l'ictory. He WOII oul), 0 11' race in hi, elliite ea rcer 
-the biggest or,llem all-the KClituck)' Ocrby! 

In thc lurf world, jUlt one win-the Kentucky Derby-il all 
that', needed for surceu and rad ng immortality, In the 
Inacaroni bUlineu, howevf'f, you've gal to tum out winning 
macaroni goods e\'el)' day to keep in the fon:front of the 
ncvcN~nding mce (or costomen. That's why it will pay )ou 
to ~ly on precision-milled Commander-Larabt.'C Durum 
productl. TIlcle finer semolinas and Houn are milled to high 
standards of tolerance and manufacturing (Iuality and YOIl 

can count on thclt lalne manu facturing charactcristics froll! 
evcry bilK, regardlCL' or rrop Icason. Thus, customer·winning 
quality clln be achieved with every mix, without emily 
changes in formula or timing, Usc a Commander-Larabee 
Duruln product in your own plant- you'll sec the diffen:ncc. 

ommander-Larabee Milling Company 
OIHIIAl O"'CII MINNI.'O"S • 2: • MINN.SOlA 

JI 
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(Con,iltvNl froM Pog, JO) 

slartt.'tI action which resultt'tl in QMC 
lowering 'the I.rolein rCtluircOlclils to 
IIJ-\%. 

We h:a\'c rt.'t:l'ivt.'<I fine cO"'OIlC!r.ttioll 
from both the civilian and military IJer-
50llUcl at Ihe (hicago Quartcmlaslt'f 
J)t'IH.l1 allll we anticipate that Ihis cu -
0llem'ion will be continued during 
IHI. . 

IV. eoDiumpliOll 
Macaroni, Sllo'lghctti und noodles 

will have a prominent 1.lace in the 
Ann)' mlions (or 1951. 

The Ann)' classifies ratioll il as : 
A·Halion scrvl'tl in pcmJallcnl call1l' :1 

l'ilhcr domestic or ov··, !"'as, 

JI. nat ion sc.-rved wh. ,c field kitchells 
nrc lIsl'(l and where 110 perish.1blcs l'/1I1 
he rC£rigt.' ratl'tl . 

C-Opt-rational-Ration for combat 
troops. Nu macaroni products used. 

In the year 1951, the AmI)' will usc 
macaroni, sp,lghctti and noodlt,s frc
'Iuently. QMC experimental cookery 
(cl>artment f"e Us this iu(onnatiol1 
on January . 

The A-Ration is used in l>cnnancllt 
camps and the 8-Ration in field camps. 
When permanent camps arc eslabli shed 
overseas, the A-Ration goes inlo Cffl'Ct. 
Thc A-Ration is used almost entirely 
in the United Siaies. The C, or 
Operational Ratil'Jn, contains no maca
roni or noodle products because the 
(ood must be conccntmtet! and o( U 
nature that can be cOlHlullIcd without 
cooking. , 

You will note that the total A-Ibtion 
is 5.93 pounds per man. Thi. i. jUlt 
ahout the Sollne as the average IJCr 
capita civilian consumption. Thc 11-
Hations is bast.'tI on II fcn-dllY cyclc and 
during that ten days, spaghcni with 
lIll'af S,'lUCe appears once on the ration 
and lIoodle soup, packed in No. 10 cans 
appears once. One No. 10 can Il'rves 
100 men. The can holds about 4~ 
(lOunds o( the soup mix and the noodles 
III the soup mix weigh about 3,325 
pounds. In making the cak'ulations in 
the tahle Iistl'(l above, we assumt'<l that 
the U-Hation would be rcpcallOo'ti 30 
times during the year. Actually, H the 
sallie IO-day c)'cle is maintained, it 
would he rCIJCatcd 36}1limcs, 

We rt.'Conul1end that the National 
Association contact the divi sion of 
QMC which makes up the Anny ra
ltou. with the object o( incn'asing the 
military per capita C0l15ul11ptiol1. 

It is anticipated that We will have nn . 
anny of 5.000,(0) men by the end of 
the year. On the blSis of 6 pounds pl'r 
man and aS5umihll that the food must 
be purchast.'tI ah·:ad of time, we haw 
l'stimatl-d that military l)rOCUrcmcnt 
will be at least 3O,<XXJ,OOO pounds for 
the year. It is highly prob.lblc that the 
ci"ilians in combat an'as will boost this 
tolal considerably, We can surely ex. 
l)t'Ct 30,000,000 pounds and there is a 
very good possibility that Anny pro. 

curement will run to 50,000,000 pounds 
in 1951 . 

Your committ« will keep in dOR 
contact with the Quartemlaster divi-

sion in Chicago and in Washington 
during the coming year. Your ft. 
<l,uesta for either In(onnation I'r as. 
Sl stance wlll be welcomed. 

A.RATION 
QuanUt, 

Product RedP.B Per 100 Men 
Time. 

PcrYur 
12 

Ouantily 
Macaroni wilh Cheese . ... .. . .. ... ... . 10 Ib,. 
Alacaronl with Cheele &I T omatoes .... tI " 

100 Men PuYear 
120 11" . 

),facaronl willi Corn &I Bacon .. . , . . . . . to 
Macaroni wilh Cheese &I ESKI • .•.• . ,. 4 
Macaroni Cluh Salad ...... ..... . .. . .. 5 
Alacaronl Salad . ........... .... .. . ... 5 

J 
J 
J 
2 
1 

24 • 
J(J 
12 
10 
5 

Total Macaroni fler 100 lIIen ller ytilr .. . ..... .. . .... , . ~ .. , . . ~ 
Spagllettl Crl!oll! SOUfl . .. ... .. .. .. .. .. tv, 1111. 9 13.5 1115. 
StUllllil!ttl lIeat'varying Rl!ciJII!I ...... . 10" 21 2111.0 • 

Totat Sllashetti ller 100 Illl!n per ),!!a t . , ••••• • •• •• ••• •• . • • • • • ••• 22J.5 • 
Nnmllu SOUt) ...... ........ , . .... 1.5 lb.. 7 las 1111. 
Noodtes Daked Chicken •. ... . .. ••. 5" 6 '30.0 • 
Noodles Frltd ... ............. ... . 10" 5 SO.O • 
Noocllu lJultl!red . .... . . ...... . , .. 10 6 60.0 " 
Nomlici Mlntllrone SOUII •• •• ' •• •• 1.5 " 12 IS.II " 

Tolal Noodle. flU 100 lIlen Iler year ., ... . ... ... ... .. : . .. , .... 168.5 • 
Tolal Alll'roducl.ln A-Ration .. . ..... .... ... ... ~ ... .. . ..... .. 59J Ills, tIer lOOmu 

Spa5thttll 
NoOdlu 

B.RATION 
Dasell on to-tlay t:)'d e 

Areal Sauce ... .. ....... 10 tb!. 
Soup-Dry Mix ...... . •. . . JJ.1 Ih •. 

JO 
JO 

JOO tils. 
105 Ill!. 

Summary of Durum Acreage. Yield and Production, 
in 19S0 

By tho Crop Roportlng _d. Bureau of Agrlcullural EoOlUlaU"". U. S. 
Department oj A;rlcullwe. 

Duru", Whlot: 
Production of durum wheat i! esti .. 

mated at 36,064,000 bushels, 7 per cent 
less than IlIsllear's crop of 38,817,000 
bushels and per cent below the 10-
year average production of 36,753,000 
bushels, Production was less than last 
year in Minnesota and North Dakota. 
The acrea~e harvested, 2,729,000 
acres, was 23 per cent smaller than in 
1949 but 8 per cent larger than the av. 
erage of 2,535,000 acres. Tht yidd, 
at 1J.2 bushels per acre, is sharply 
higher than the 11.0 bushels obtained 
lasl year but still below tne IO-year av
erage of 14,8 bushels. Yields wC!re 
higher Ihan last year in North and 
South Dakola but lower in Minnesota. 
Thc quality of the crop is quite vari
able with a wide range in test wdghts. 
Black stem rust was a serious threat in 
a large part of the durum area and 
!lOl1le damage resulted. However, based 

upon final yield rtlurns, Ihe exlt' lit of 
damage (rom this l-dU!le was SOlllCl'o'hat 

less than appeared imminent ill th~ 
main durum growing coun,ics just 
prior 10 actual ~arvest operations. 
Rust damage occurred largely all late 
seeded acreage in some fringe arraJ. 
Harvesting started considerably later 
than usu.,1 and extended through 0c
tober in northern areas, Factors ron· 
tributing to thil were the ultusuallr late 
planting, the generally slow growlh and 
development of the crop as a result. of 
the cool summer temperatures. a ramy 
spell during harvest and the efft'l' ls of 
litem rust in some Areas which rctardtd 
ript.'l1ing. 

The leeclt.'<I ncreaf.c of durum wheat 
is estimated at 2,8 4,()(X) acres, !lo""n 
24 per cent from last year alltl the 
smallest tincc 1946. North Dakotil 
producl>d nrarly 87 per ccnt of the na· 
tion's durum crop this year. 

DURON WHEAT 

19J9-48 1 .. 9 1950 1939-13 19-!9 1950 
Siale A"ena,e 

,-Thofufnul ar,.rr-., 
Minn. .. .. . .. 56 9S 86 
N, Oak ..... . 2,171 3,092 2,319 
S. O.k. .. •.. J09 JJ8 JU 

J Siaies • . •• . 2.5JS 3,525 2,729 

A"eURe 
,..-.B.uhrl,..-..... .. 

17.0 15.0 12.0 
15.0 11.0 U.S 
IJ.J 10.0 11.5 

14.8 11.0 1J2 

Acreage harveJIN 
Yield per acre 

Producllon 
19J9-48 1949 1950 

AveMlRt 
r-TIIr1tUON.I btulu-IT'"" 

9Z6 1.'25 1.tl1I 
31~1J ll.012 31 .~ 
4,01" 3,J80 J,IW 

36,753 38~17 36,061 

February, 1951 THE MACARONI JOURNAL 

IE-S 
IMMEDIATE ATTENTION!! 

SciclJli/ic ElJgilJcerilJg MaNcs Ihe Diffcrrllct 

America's Largest Die Makers 

178·180 GRAND STREET 

NEW YORK 13. NEW YORK 

U. S. A. 

190J-Managemenl COlllillUOIISly Retained i,1 Samc Fami1Y-1951 
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IMPIANTI D'IT ALIA (Macaroni Plants In Italy) 
Serie D'Oro (Courtesy Molini d'italia) 

Molini E Pastifici Lefemine 
Grumo Appula (Bari) 

Death 01 Mrs. H. Constant 
Mrs. H. Constant, wife of olle of 

Canada's bl'SI known macaroni manu
fncturcr$ P:I.SSl'<l away on January 10, 
1951 aft~r a long illness. She was the 
mOlh'cr of h.liss t\fmlt·linc Cnllstant, 
chief executive, and Lucicll Constant, 
5.,h,s manager, of Constant Food 
Products, 51. Boniface, Manitoba, 
Canada, who regularly. attend the can: 
"cntions of the Nahonal Macarom 
?\.'tanufaclun'rs Association of which 
the finn has long lK'l'n a member. 

She is survived by her husband, 
foundt'r of the firm, the abovc-l1wn
tialled son ami daughter, and several 
other children. The funeral was from 
the late home to the Basi~ica Ca~hol.ic 
church on January 13, wllh bUrial III 

Basilica cemetery. 

Wage and Price Controls 
Under date' of Jan.uary ~6, 19.51, 

prices on many artIcles, mcludmg 
foods were frm:l'n as of the govern
ment 'ordl'r of January 25, 1951. On 
foods under parity, prit,'~s wil.1 be at 
figures 1101 10 l'xcl'cd parity prices. 

Walles, s,1laril's ami other 1,'0111-

pt'nsahons were frozen at the scale 
efTl'1.:tive January 25, but the or,der was 
merely a "slol.-f:ap," a~ other reg~la
tions were l'fOmlsed whIch would relax 
or "unfreeze" the "fr~ezc" order. 

Subsequent to 'January ' 25,' some 
new regulations have been announcl'<l, 
Under datc of ,January .'0, 1951. 
General Regulation No.2. was adopted 

which commrnced the .unrrl'ezi~g 
I.racess and provided that mcrease. m 
wages, s,11arit,s .o.r othrr com~nsallOn 
agreed 10 in wrillng or dctenllllled and 
eonunuuicated to the t.'mploycs ~m or 
before January 25, 1951, but whll'h by 
the tenllS of such agn'el1lt'nt or deter
mination arc to become applicable only 
to work pcrfonlled later than fiftt'rn 
(IS) call'mlar days after January 25, 

1951, n'(lllire the prior appr~)~'al.or 
authorization of the Wage Stabthz.111011 
Board. .~ . 

Other amencimrnts and ~lar!l1l·itIlOn' 
nrc 10 he l'Xpccted, and oi .. ~lIIl·ssmrn 
should study nil as they are IS5m·,I. II 
would Sel'111 wise, and it ha!' betn 
rl'COllllIIl'lIIlcd. that busiIlI'SSI,nl'l1 I!rt
serve all their rl'cords cOlleerlllllg prIerS 
ami wagl'S. 

~ Produc:ts Milling Fac:ts 
Quantit 'of durum rroducts mil1~d monthly, based ' on. report! to tli~ 

Nor'hwes~rn Miller/ A inncapoli" Minn., by th~ durum nllll, that subm 
w~ckly milling figUr~s. 

Month 

january ............ . 
"cbruary . ..•....•.• 

1\.1arch .........•.••. 
April ......... . .. . •. 
May .. " , . , . .. " •. , . 
June • . . .•.. • . , .•. , . 
July ............•.. • 
August .........•..• 
Septembcr .... ,. , .. • 
October" ..... , . • .. • 
November .•.... • .... 
Dccl'll1ber .......... . 

1951 

870,532 

Production In I DO-pound Sacb 

029:878 799,358 1,097,1:6 
913107 913,777 1,189,O~ 
570'119 589,313 1,038,H

il 574:887 549,168 1,024,8-
678,792 759,610 889,2~ 
654 857 587453 683,1>1 

1181'294 907'520 845,H2 
'802'647 837:218 661,I>H , 
776:259 966,115 963,781 
700 865 997 ,030 996,~~ 
944:099 648,059 844,~ 

Crop. Ye!D' Produc:ti~n , ' '. 
Includ~s Semolina miiled for' a~d sold 10 United States GOV~~~~~1~5j 
July I, 195010 Jan. 26, 1951 .. .. ; , . • . , .. , ..... .. .. ,", .•. , s' 665' 124 
Julyl,I~910Jan,27,1950", ......... ",,""""""" ," , ' 
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BIANCHI'S 
MIICllill1 SIIDJI 

Macaroni Mig. Machinery 

and Supplie. 

CaWornla R.pr ... ntatl .. for 

Consolidated Macaroni Machine Corp. 
Brooklyn. N. Y. 

Fabricators 01 Ravioli Machines, 

Tamale Machines and Cheese Grolers 

221 Bay St. San Francisco 11. Calif. 

PRICING., 
POLICY 

Ollry a fair allli sOUlld prMlIg policy rail 
suslaill for a 10llg period Ih. prosperous 

busi,ms of bOlh seller alld buyer. 

This fundamental principle has motivated 
Dobeckmun'l thlnklnll Iince the company's incep
tion In 19:n. 

Althou&:h our labor, raw materials and other 
nl."tnufacturinll costs have risen like thOle In every 
other industry t Out pricel have Increated relatively 
little when compared to Keneral price indexes. 

Maintenance of this business philosophy has been 
made possible by two planned developments: 

Greatly Expanded Volume: now over four 
times the 1941 level. 
Increased Capital Investment per Worker: 
plant and equipment investment per worker 
hal more than doubled .ince 1941, from $2700 
to $5800. Thi. hal resulted In Kreatly ina-eased 
individual productivity, lubstantially reducinl 
Out operatinl coati. 

In the la.t few yeafl, realiltic price adjustmentl 
have been put into effect, to relate prices to efficient 
production. While changes both up and down reo 
lulted, this policy has meant relatively lower prices 
for larler orderl and for standardized orders which 
pennit the utmost efficiency. 

Durinl the inflationary luries of materiall and 
labor cost. in 1950, and especially lince Korea, Out 
price planninl hal ~nabled UI to limit increases only 
to those caused by rlsel in raw material costl and a 
fractional part of labor adjustment •• 

We pledle a continuance of these policies: 
To produce the finest quality possible. 
To abare aavinp from more efficient produc
tion with our cultomefl. 
To re.train price increasel to the minimum 
required for profitable operation. 

"'\(lb-' 

/YI,e f!j)o~e()lmuHt reom/taJ'1I 
CLEVELAND I. OHIO • BERKELEY 2, CALIF. 
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Awards and Fllllowships 
-DuPont 

TIll' awaf, 1 IIf jl'( 1'1I"I~ra,luah' ;nltl 
1",.~I · ,lu,· lolral i,·I1"'\':oIlI ,,!'> h' -17 lIui · 
U'f lO; li"" all.! gr;IIII ,. ·ill -aid III In IIni · 
\t 'r:-;! ;.'" Ito " !itlll').; "iI, '" ).;lIl1wl,', I,.:-, 
1111',," ),:11 tht, ; .. 1\'0111,' , ' 1111'111 of funda -
1111"111; ,1 1'!' l' l 'arl'l,. \\'01 " all1lUIU1l"1 'd nil 

\ ;IIII1:1n' .\ h,' till' 1111 1'11111 l · lIIlIl ~ III\, . 

. . \11 ; 11111\tI~i la lilln IIf $.\~I.-Ino \\';. ,; 
1'1"11\ ;,1".1 hy till' ,'olllllOiny for ~h" ~ I ' 
. I\\"ard~ . TIlt'\" af,' fur tl1l' 1'):0 1-:"12 
,h'a. I.'lnil' \'I'ar', 

I ;r:II II ;II'1- pf Ihl' f,·l1o\\' :-hll':1o i:;l II ,' 1111 -
IH.II.' i"11 II i tlw \'lIl1ll':II1Y \ pia II llrigi 
II d . ! L1l )1/11'1 It. \' lIt' II\lr;tj.!I' rl '~ I 'ardl 
III dll'lIl i ~ lr \' . It ha ~ " jm'" lin'lI ,'x 
I'.Ll IO II ·d III ii't'lud,' ollll'r li,· ld ~. It pru
Ii", .. 1'111'port fllf pn-·dm'!"r;t! allli 
I'II!'I ' It,,-Illra l Iraiuiu),: of "IWlt'lIlli ill 
Ih n ,' bralld" 'li uf ~ 1' i"II"" ill ili li lilll ' 
liulI !'> ,if hi).!lwr " ·aruill).! . 

It i", "xl li'(h',1 Ih.,t thl' pruj.:r:1I1I will 
111"11' lIIai,ita ill lilt' IllIw uf h'dll1il"ally 
Ir,IIII1 ',1 IIWII aUlI \\,Olllt' lI illio h'adlil1).! 
,\III! Tt" li" ardl wor'" 01\ IlIIin' f~ilil'i' .md 
ililu \l'1'hllit'al pll ~ il h lll :O itl illlhi litry . 

National Packaging 
Exposition 

Tilt' 20l h Xalilll1al l'a'· ... a).!ll1).! EXJlII ' 
:,ilioll, ~)lolI ","n'oI hy 1111' ,'\l1 wrkall 
:\lana).!'· lIwlIl :\ iO~lli·ialit m. IIIC, will h,' 
Iwld al Ihl' Allanl;,' L'i IY AthlilnriulIl, 

:\I'fil li· :?O, i"~1. all,lthl' allllual l'Ull ' 
(,'n 'II"t' 1111 1 ~It·ka).!; lIg , l'a'· ... il1j.: 011111 
",hipl'llI).! will I", hl'ld l·ull,·tlrn'llIly , 
1I0lh t'\" 'lIt i' ;Ift· up"" Iu 1101l ' 1II,' IIII1" riO 
,d A~I . \ a ~ uiOll:Il. 

Death 01 E. H. Eustice 
\\'urd ;li n 'n 'h·,',1 uf lilt' tlt'alh al 

l ·I, ' \·,·I.m,!. t Ihin. 1111 111'\'I'mlll'r 2(1. of 
Earl II. E"", lin·. CI" n-laud lIIalla).!l·r 
fOIl' J. I.. F'''').! U ~II11 CII .. .1ulll'l. III , 
~Ir . EII ~ II "I ' had ht 'I'1I ill pilOT Iwalth 
fllr IlIlIn' Ihal1 a n ·ar. I It· had wid, ' 
hll ~ illl' lili ,'1111101,'1", ;'11 lilt' il lll", '·;lIIlIill).! , 
1"'\"I'ra).!,· alld millillJ.: illihl.~ll"i,· ~ . :\11". 
1-:I1", li,·,· ha" b""11 with 1111' "uild,'riO of 
I 'at'k"mal k l'al"ka).!illj.: l1tadl;II, ' r~' fill' :W 
.\ · I 'al".~. lilt' l'a ~1 10 a li 1I1;lIIaj.:'· " IIf lilt, 
L'I"\'dallll ulli ... ·. II,· ili :om\'in'd It'" 
~lr ",. ElliOl;",· 1II1d twu Ilall).!hlt-r ~. Il r~ 
h01ll,' I\"a .~ at 20X7 l': II~~lIIlInr I{oad, 
L'I,·\·,·1a1l11 I !t·i).!lIlli, C Ih;lI. 

Pancake Day 
Ft·ltruar~· (I \\"a~ n·!t·hrah·11 a~ "ilall' 

,'ak, ' Ilay ." It '~ Pflllllllli,," Ihi s ""ar 
waiO ~ Iltlll~"n'" by a J.:flllIl' IIf 1 ~1II"a"',' 
Iiour lIIanufal·tllr,·fli who hIlJl" III lltal\,' 
Ihal 11:1,' ;l iO f:l UlOII ~ a iO Va l"lIliu,"~ 1101\' 
Ihal al\\' a \'~ fall:> 1111 lilt' fuurlt't'llth u'f 
Iht, ~: 11I1t' illllllih . 

TIlt' lir~ 1 "'"l1wn pant'akl' day wa~ 
'·I·II·hraln l ill EII).!laliti 1I\"t'f :;IXI p 'ar iO 
a).!o WI lilt' "\.,. IIf .. \ :,h \\\·,h1t·~t1ay a li 
all old n ·liJ.:illm ' · II ~ IIJIII . TIlt' Ilay IJt'· 

furt· Ih,' "p,·niuJ.: "f 1."111 wa", ~, I '·h·,1 
"n·' III ~ '· il wa iO ,'uli loullary fur lilt' I "1111" 
IOf tha I day 110 u~,· uJi all fOIl :' I, i..r. 
1."111 . wll"11 il iO lI1t"atl,·~s day", I ,, '~ " 

Files Re-elected Feder
ation Head 

IllIwarll \\ '. Filt 'ii- , \'in' 1'1"0 - ]" 111 . 
l 'i" ~"I1f\' ~IIII ~ . I Ill' " wa", ft ','I'III, II . 

IHIIIIII .. rt'"d (01" 11\1' 1'1"I'",ilh'lIn" Ih, 
:\l illl 'riO Xalili llal FI'IIt 'ralitoll. · I I l\;i . 

d",·tl'd fill' hb li r~1 It-i"llI ;11 ~Ia~ 1'1.'11 

II,' Im ~ h""n 111 ... ~1 :1\ '11\"1' ill Ih, 1" ,1. 
"ralillll'~ al' lil"ili l ' ~ a ~ dlainll;11I ,,1 t.a~ 
,'n' n· IaI;III1 ~ 1'4I1I11I1iI1l'" 0111, 1 ;, 11 10 III I ... t 
II ( II II' 11I1I).!· rall).!\· 111;lIIlIi ll/-! !"O!l ll uil,,"I ·. 
lit: ha ~ ~ \1t'111 hi ~ \'utirl ' Itt1 ~i lll '" lill' 
wilh I'ilb IIIfy. II" i~ wl·11 al'lll,.tink.1 
wit h lilt' lIIa"an'lIi Ir:u lt-, h .. \" ill).! 'I ·n,·,! 
a ~ utanaJ.:I'r of lilt" 111ill'iO durlll il .11 
l'arlllll '111 IlI'flln' ~h· Jll'il1f.! IIi' I .. Ili):hl"l 
IHI",itillliiO ill li lt' \·I1I11I ~t1ly . 

New Research Director 
... Winston 

Afll 'r lIt·arl,· .\1 \" 'ar,,, Ilf ,","l illll"II' 
!'>"r\"in' III Iht· '11I"lIIllI' rs IIf II II' Xalil nlal 
~la"afltlli ~lallllfat' llIft' r ~ . \ "'~I II· ;;tlilll1 
a ~ tlU' lI!lidal "irl"l'lor of 1't·~ I·ardl . ,lUI' 
illJ,:" whit'h lilll"111' ,·arrit·dllll lII:tll .\" illl' 
JI"rlalll al1ll fa r· rt'adll ll ).! ar t it i,il" ill 
111iI l"il flt1li ' IU" HIII' IIfI Hlul' l iO "' III,I ~ ;\l lil 
i lllll fll\· , ' nll'l1l ~ . 11,'11;011111 11 I{ . .101"1 ,1,- \·x· 
pl"n",, · ~ lilt" wi ~h Ihal tilt' a ~~ 'It' lali"lI 11"' 

GREAT SAVINGS ON 
our large line of 
completely rebuilt 
and fully guaranteed: 

DOUGH BREAKS 
VERTICAL HYDRAULIC PRESS 

KNEADERS • MIXERS 
NOODLE MACHINES 

£ltlorlor Vlow-Loueno Dryln; Room DIE WASHERS 

for ECONOMICAL 

SPEED DRYING 
and many others 

FRANK LAZZARO DRYING MACHINES 
Executive OUices: 55-57 Grand St .. Ne", York 13. N. Y. DIgby 9.\343 
Plant and Service: 9101-09 Third Ave .. North Bergen. N. J. Union 7.0597 

c 
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I,';' " lI;m fWIII lilt" dllli\ ·~ ill \"III\" ',1 a\lll 
111 01.11111' a ",t\I· t"t·li~lIr . TIlt' IH,ard "f t1i· 
r"I "r~ , If Xl\I:\ I:\ hl"',I"11 hi ~ ",11;: ' 

).!, . 1" lI iO aUtI 1I;lIl1t'1l hi ~ fl·lIl1\\" 1"111 '111; ",1 
ill tl ... l al"lIh~ - \\ ' ill ~1 1I 1i l ','r"a l I ~Iltuf" 
It 'l lo -, ' lam,'iO I. \Vin .~I"" ' III H ·n ·, · :t~ 
,IiI ' "llIr of fI ·; t·ardl 1111 pra"Iit-alh' tht· 
~on ' affallJ.:, · nll' lIl ~ IIl1dt 'f wh ldi Ilr. 
la,'"I" hall "llI"rall·,1. 
. I lf. la"tllts wa s rdaillt'll III ~ I ' f\' " Ol io 

""ulI'I·1 alii I a~ l'wlllI!'1 1110111 in \\ ' a~il ' 
ill).:I I'1I "ffairs. wllt' rt, hi ~ wid,' a,'· 
'11I"l ll la lli't ' wilh llnidal:, 11111 1 ).!'1\"I·1"11 -
111, II lal l' rm" 'lhlfl' wi lli", of J.:1'I 'al vahil' 
III 1111" ali~lIria lifll\ 111I"1II1II'r~. 'l'111111).!h 
rt"ldill,L: ill ()rl 'lIulll. FI:r ., fill' lilt" Will ' 
11"1". hi ' 1I1i1illlail1 ~ all uni,'\' ill Ih,· 1101 -

IIIIt" ", "a l'ilal , ~lIilt, $1111, \Valhr Hili I" . 
ill)!. \\'alihill).!11I1I :;, II. l'. 

1 ; 1I11"~ I. \\, imloll, Ih,' IIt 'W ,li l"l"I' IIIr 
u( n' ~ "ilf~'h, ,'an III" rt'al'lwd at lilt· "f . 
li"I ' of III\' .Ial"lIh ~ - \Vll1 ~tll ll 1 ~1"lJra . 
I lIri l · ~ . 1:;(, Chanlh, 'riO SI ft '!" l , X,.\\· 
Ylllk i. X. y , 

Liquid. Frozen and Dried 
Egg Production 
December 1950 

l' rlH lll i' liuu of 1i'lui,I I"j.:g IlurinJ.: 11\ •• 
1""ll1ll1"r W;J !'> n ·lalh·,·lr small. Ih,' nu . 
n'all o{ ' \j.: rit'ultural Et"I!II1I111k~ fl " 
I Hlr l ~. I 'ffHhlt'liUII IlIlal"" 2,,\1)'\,1)1 HI 
l~nl1\1I ~, \'III1II':trt·d with ;\'),9.1-1.00 
1·,lIlId s ,Iurillg- 11'·\·I'lI1ll1'r. 11/.111. allfl 
Ih l: l'JH ··H:l ;r\','ra,L:\ ' IIf X, I i~,,)tIlJ 

Let us help 

CHAMPION 
Consulting 

Engineering 

Service 

1'"111111,.. \\ 'ilh li ll1alll 'r "J,:"),! jll"l lI llh'lillll 
alld rdall\,(, hi ).!h Ilr ;"I'iO for "f.!I! ~ . h" lh 
"J.:g- dryIIIJ.: ;lIId frt't'li ll ).! 0p"ral l llll ~ 
1\'I'fl ' 1111 a 111111'1, ~ lIIalll ' r "'''01 1, ' Ihall a 
\1'011" ,·arll,·r . 
. Ilril 'l l I·)'!J.: PfI "itll"lillll till fill!! 111,-
1·1·I\II ... r 1011 :,1,·" :;,JI).fHXI 1'"tllI l l ~. , '11111 _ 

par,.. I wilh X.i,\i.lMlI I"IIIII" !'> ill III" 
'·' ·I1 II". r, 1'/-111. l 'I'IHIIIl"lillll t"lt1I ~ i",h'" of 
·1f~J , 'M IO 1 "1 1I11" ~ IIi tlfil 'd whol, ' " ).!g il lid 
1·lo.tNMII Hlll1ld iO IIf dd"" alh'11ll"II . To · 
1011 I'n ll ith'l illll of tlri",1 ,.).!).! fIJI' II ... 
.\"t ·al" I ~rl fl \\':I~ 1 '~ lill1ah 'd al 'JI.·IX1,1UI 
PIIIIII"li , 1"IIIIIpan',1 wilh i.i,rH,2.000 
)tllulld .~ ill 11/.11,. 

'1:11,· '1llalllllr "f fnllt 'III 'J,:"J,:" \lflJlhh"'11 
IIIII"III).! 111"\'1'111111'1' 1011011, '.1 .. IfIfI,'~1I1 
1'"1111"",. x.i p"r n 'lIl It ·!'>!'> Ihan Ih, ' pro'
\"I IIU", Y"ar\ 1't·t'l1fI1 hiJ.:h pn Il IU"lillll fOI" 
1111" 1111111111 IIf 1'.JIIX,flUI pllllllll~ . Fro
l l'lI "J.:J! !'> 11 1i' k ~ ,11" ' rt 'a iO"" 2i IIIll1ioll 
]tIIUI1" .~ tlllril11: 111 "·' ·IIIIII'r . l"1JI1I1'''rt·'' 
wilh a tln·ft ·a:'l· flf Ii llIill;'UII Hflllld s 111 
Ilw "mltl'r a \'l'af "ari i,'r 011111 IIII' 01\" 

l·r;I).!, · Ilt 'I"'IIII;"r tll'I'ft'a ~ ,' uf 2i millio11 
1"11I1I,l iO. 

l'fI ~ hl"l ifl ll of frol "11 1'J.: J:!i , lur illJ,:" 
JI'~U wa .~ " li ti lllah'tI al .t:.,J, I·IK.lH )(t 
P"IIII"li. wIIIJI;HI·,1 wilh ,Ui<.22i ,I •• ' 
IHllllltl i' ;11 P'·I? 

Colburn S. Foulds Dies 
l'oiltu rtl ~YIllIlIt '''' Fllllld~ , In. of ,Ji 

Xllrlh l"1' lIl r,,1 :\\"1' .• Il arl ~l lalt ', :\1'\1' 
York. at·li\·\· ;11 tilt' f' HII I I'n~hll· t ~ ill' 
"" ~tr.\· 1111111 hi iO r"lin'I1It '111 IWII YI 'ars 

01 /: 11, , li",1 .I :IIII1:1n· I" I I).~ I . III I" , h"l111 
IlIlIuwi li /: a it-1I).!ih \· ilhll · '~ . 

~Ir . FI IIII" ... a ... :", 1,1"111 "j 1111 11,, /1 _ 
.!a l,·, ~1·;II",tlall · . allol ):r"ll x\lIl, .11"' ,1 
fill' a ltlltll 211 YI ·a l"- . \\ a~ 1'1"1 " ,01,'111 .111,1 
,lil·I·,·lo.. !'> lh"'I',~ i\"t 'h' IIi I I" , F,,"I,J . 
~lll1 i ll;: l ·,I .. 1II;tt'ar,'," l lIIalillia"llI n m: 
1'lIlh"' 1"I1 ill Lillt'llIlIal i. , l!til/. w!tidl 1,,_ 
f:II"I '!' hOi ", f" \I\1II",I ; Iii 1; .. , ,,"' 1"\' :-0 " '1"1 
l ' nllhh' I ~ . lilt ... XI'\\' YlI l"k . alld "i Ih, 
1-:01 .. 11 '1'11 ~"lIll1lilia ~lill ",. ' \ ' ~ 11t · 1 1. III" 
Ira!'> 11I11 ).! a '~ "" tt · i a lt-d wilh Ih l' at·l il·il il ·' 
IIf lilt· Xali"I1,d ~ l a"'lrlllli ~lallllf"l'\lI l" 
I ' I" ~ l\ li~ III' ial ilill . 

0111'11 All l"i1 1·1, 1~~1. ill L· ill'·;lIl1a,i . 
hi ' \\"a ~ a ~ 1I11 "i Ih, · lOll" 1: l"alll. \\ '. 0111, 1 
~Iary l'olhlll"l1 Fllll1d ~ . I It, wa~ ;111 

ahllllllll !'> IIf 1\"11\"1111 :\"01,10 '111\'. (;:UII ' 
ltil 'r, C 'hill. ' . 

~11 1"\'h· ill).! an' II; ", 1\ ii,·. :\! r ", . :\1 ;'1"\' 
W;tir FlIl1ld",; a "' ''II . 11I:ti .. F"uld , ,,' j 
l .awn'II'·" Fanlls ~lIl1lh . l'h"!,l'a'! II;I : a 
~ i ", I"r , ~Irli. I': . E. I ),l:ril'11 IIf \\".1,11 . 
ill~IIIII , 011 ",11 a ).!rall" ~11 11 alld a J.:1":md 
dauJ.:hll"f. t ;'·l lr/.:, · alll1 I ',·lh·l, 'I'" r, ,"I, 1_. 
lto llh IIi ( ·lIal'll;"lIllIa . 

SALUTE MINNEAPOUS 

,·lI illt·ry . l 'Ul1 ~ lfl1t"liOIl t· 'I II i 1"11 ,. II I. 
11111 11 1'.' . l"I ·frlgl ·ra lil lll 01111 1 ;,; 1" 1·,,",li · 
lilillill).! "'ll1illll1"111 and 11111111 1;11",11111" 111":' 
an' 111111111).( lIIall\" 111111"1' 1I\01"h i lll '~ 11I:11111. 
fat'lun'" itl thl: ,·it,\'. III lilt' f .. ltr;"al,·,J 

you 

for 
modernize your 
greater profits 

plant 

In '51 

The new methods and techniques in produc
tion now so widely used in the Macaroni and 
Noodle Industry call lor high efficiency in the 
handling oillour. 

The services 01 Champion engineers are 
available to you lor consultation at any time 
lor practically any type oillour handling unit 
that you might require. 

Let us explain our new sanitary type unit 
with removable panels lor ease 01 cleaning. 

CHAMPION MACHINERY CO. 
JOLIET. ILLINOIS 

188B-1951 

, 



38 THE MACARONI JOURNAl,. February, 1951 

Ittct~1 products industry, product. 
range from furnaces and snowplow. 
to &Crew machine products and oma
Ittental iron work. A variety of drc~ 

trical machinery and applianctS il made 
in ,.Hemeapolis. Motors, generators, 
power plants, 'trans!~rmers, battery 
charger. and controllers a,"!' among the 

Compd 01 til. UaJ •• n.lly 01 ........ 10 from the cdr. M1aelaeIppl IIl •• r Ia III. for. _ 
vrowuL 

products made in Minneapolis' fae
torics. Other elect rical devices pro
ducetl in large quantities include hear
ing aids, thenno!!tat., heat and humidi
ty controls and electric irons. Minne
apolis is une of the largest printing 
and publishing centers in the Unittd 
States. Approximately 350 printing 
amI publishinJr establishments turn out 
printed material ranging from railing 
and greeling cards to slick maguint's 
and books. 

Orten called the " Lingerie Cavital 
o ( the World," Minneapolis is -all im
porumt app.uel manufacturing ccntrr. 
S(l\:rial lines included in the clothing 
field include ovcrcoats, dresscl, 5uib. 
hosiery and lportswear for 111m, 
women and children. Apparel manu· 
racturers have banded together in an 
association Minne!lOta Apvarcl In· 
dustrics, which promotes the mdust~t. 
activities and features the familiar 
trademark, "Minnesota Inspired." 

To service these thrivinJ(' industries, 
n vasl network of railroads airlines. 
motor truck lines and bUI lines link 
Mimwapolis with the nation. It is the 
railroad center of Ihe upper miclwesl. 
Tell trunk line railroads, (our of which 
nrc transcontincntal, radiate (mill the 
city in all directions. Five bus rom· 
,,,,lllies and 120 motor freight ca rrieu 
operatc Tt'gular service to any point in 
thc United States. Six airlines pnlVide 
daily service to (ar'-away l)Dints. 

Do higher labor 'costs reduce your profits? 
You. can now do IODletb1og about blgher labor co.tI and re
duced working bows which oat Inlo proS... IDaIaU a CECO 
AdJuahle Carton Sealer. and you willlCn'e eDOugh on pack· 
aging labor COIla to pay for It ill a.. year or 1.... After that 
you <aD pock.1 th •• xIra proSIo 11 wU1 .... p on oamInll for 
Dlany yean. 

Il CECO Sealer glu .. MalI both ends 01 carton. conlainlDg 
long or abort productJ automatically. almultcmeoUily. 111e l'1a
chine .. &lmpl • • and <aD be operat.d. adl .... d. cmd main· 
taIn.d by lIDIIdlIod blIp wlthoulloola. Send for dolallo loday. 
and you will leam why .uch a large proportion of Ivolge and 
unaU macaroDl manufacturer. UN CECO AdJUltabte Carton 
Seale,.. 

,I Low tint co.l 
V Low ma1nleDar"'~; 
\ 1 5ctY .. Llbor 
" lntreaMl produ.ction 
V M ..... B.II.r·looking 

carl .... 

CONTAINER EQUIPMENT CORPORATION 
26 Orlenlal SL • • Nowark 4. N. J. 

qeia t«<e) 
,</J;uuaMe 

CARTON SEALER 
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Northwest Airlinel' aervicc to the 
Orirut has made Minneapolis one or 
the great inland world portl of the 
natioll. BeaUle or Minneapolis' mid-

cOlllim'nt IKJsit ion, it promises to be
comt important when over-the-pole 
flights to Europe are instituted. The 
city's ai rport, Wold-Chamberlain Field, 

rank!! Sl'\'l'nth )<I,gi'!!! in Unih'11 Sln1c$ 
air traffic \'oltulle. Minllt'llpoHs iii the 
head o( Missisllippi River IIn\'il;illiuli . 
Regular barge IIcrvice is I11l1il1lailll',1 10 
IUlti fmm New Orleans t1urinJ.: the 
navigation lenson. 

Culturnlly, Minneapolis offers 1111-
p.lralll'lt'd ndvantages. Such institu 
tion!! as the Minm'apoli s Institute uf 
Art, the SWl1li sh-Amcrican Mmeum. 
Walker Art Center, Minneapolis Sym
phony Orcht'stra and malty othcrs have 
~crvcd to hel~, make the upper midwest 
"clime of age' cllltliralll" Dl'\'clopnlt'u t 
o( the University o f 1\ inlll'sota III the 
,,,,151 two dCl'adeli has 1,lac('ll it among 
the leading etlucat irma il1~tituti()n!i in 
thc nation, 1101 only in size, hut also in 
(·durational standing and national I,res
ligc, Minllcsota's sehouls ami col ege5 
have long mnked high in health sen
ices; namely ml'(licilte, denti stf\' ami 
I,hanoaey. The Ullivtrsity. of MiulIl'
sola is fortunatc ill having tIlt' 1\IaYII 
Foundation (or Graduate Mellieal 
Study and Heseardt affiliated with its 
medical school. Employing chidl), thc 
trnining faci litil'K Ilt i{ochl'stl'r, home 
of the world-famed Mayos, thi s fUUII 
dation is Sil ill to be the largest dinical 
group of mCllical !ltmlt'nlS in the world, 

"cnaUful lClu.hah. FaU. fa Mlu.apalh. lmaIortolhed Ia Loavf.Uow·. poelli. "Soav 
., H1awoUlfL" MI •• baha Park. wb.,. tb. faU. are Joeal.d.. Ie oa. oJ Ih. 143 parb IA 
"dty, 

In addition to the fine public sdlllol 
!Jystel11 emhraciul{ 93 schools and ('m
Illoyin~ a stafT of 2.400 l'tlm:ators, Min
m'apohs is well known for its splendid 
b USIllCSlI , tradc, "oca!ional, !\lusk alltl 

f' • 

John 1. Cavagnaro 
Engineers 

and Machinists ., 
~', Harrison, N. J. U. S. A. , .. 

Specialty of' 

Macaroni Machinery 
Since 1881 

Presses 
Kneaders 

Mixers 
Cutten; 

Drake. 
Mould Cleaners 

Moulds 
111/ SI ... Vp To Lor,." In Vse 

155-57 Ceoler SI. 
New York Clly 
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cl ti ll'T lM'ivall' l'tlm'ational il lstitlllions. 
Sihmh'tl nil Ihe 451h lIara lll'1 , Minl1c· 

II 1'uli5 offers ~trik ill gly flifTcrcnt 5t'a~ 
~ollall' lIl t' r la i nnll'l\t (o r hOl1l(' fulks and 
\' isitnT lO alikl', The Milln{'aplJ li ~ ACJulI~ 
ICllll inl , "UOWII tip and II IIWlI tt rro"," the 
lIation as "111l' world 's grt'll i l'si SnllUlll' T 
h'sti""I," prO\' icl t's l11on' colurful pag· 
l',mlry Ihan 0111\' ntlu'r ,'\'c'nl in till' na
l iull. Clllln' r !'~· I,. , Milllll'apuli s ,,!I a 
winlt'r SI MJ TI S c'I'IIh'r IlTm' jill's a l11ulti · 
IIhlc o f al'iliti t,s . . . !lkillig. in' hnating. 
s l l'i~hi ll ~. ail wl'l l as !lkatiuJ: liT hnd ':IT 
n il li s rink s liT UI! m a ll)' o f ti lt' 22 lil la 's 
allil lakclcis wilhin its IHIlIIIIJ" ril's. 

l 'u:lsihly hl',au ~I' M Pl'T n il! of its 
1" lllIIlallulI an' natin-·hllnl ",hill's. l lfl-' 
(lomillent ly of Sl'an.lill ll\'iall ,\lui (it'r
llIalli c nationality, Milllll'apilli s resi
tlell ts han' a rl'a l apprl'da llUn o f lim' 
l'onl.: ing ;lIul Hf the 1lIlIlIUh'rahle dishl'!> 
of Americall awl G lI1l illl'lItal urigill , 

Pus!O ihl~' . \l MI, th;lt's wh)' w r s.atilc 
nmcaruni. s, I.' gill'lI i alltl l'J,:"g 1I00011l'!' 
have het'n \In'll: ln 'c! in such a \'a ri l,ty 
of di sill's tha i 1n:ll'arnlii products now 
1ll' l'IIP), iI H 't'Un' I H I ~ il io ll 111 :Ill}' hOI1Sl'
wi (.' s paillry of fnut l !Olapll's ! 

WINTER CONFERENCE 
(C.mli"u I'J Irani " tlgt'R) 

lid lll i n~ al IIIl' spaghetti alltl sauce l'al
dmlls, 

A surprise in the way of t'lIlcrlain
lIlenl was in the person of a d mrmiug 
siuJ,::cr, Miss 'Micki Fo of Houolulu, 
Pfl'!\t'lIh'tl by John Amalo of Clt'nnont 
~ 'achinc Co, iI !I his J.:"Ul'St. She was the 
"Iillll" of the (amous Arthur GulHn')', 
cddlrated radio cntertaillt'f, SI1l' Callie 
til Ihe cOlltim'lIt as the wilUh'r of a per
sOllality l' ontc~t. She smlJ,:: Ila waHall 
SOIlJ.:S nlld rt,Utlerctl scwral inSlrllII1l'lI 
lOll 11I11l1111'rs 0 11 Hawa iinll IIIlIska l 
nm1ral lt iolls 

c- A parly i\1 the Miami " I'mlt'l 
Clull ~p(lll sorl'd by the ClllIsolillah'" 
)'1 ;H'a roni ~ I ach i ll c Cnrporation wit h 
J'n'sil lt'nt Conrad Al11hrl'lh.' ill d mrJ.!e, 

The I'rugram for thl' t'\'t'nil1g of I IH~ 
radnJ.: car rit'll a finc l'tlilorial till Iht' 
m;tt'aruni illdustry allli a fl'alllr,' ai
tml'l iulI- a ~ Ik'da l ran' fur a Slll'l'ial 
;14 ll1ilioll:l1 pri ze of a hl';lUliful hlallkl'l 
fu r tltl' winller. The hlankt-t hure Ihl' 

ills(ri(lliun, "Cflll suliliall'ti ~ 1 ;II' h il l" S" 
mullhc ~rul1p l'i l initials, "N .~UI A:" 
and W:I!I pn'sl'lIh'll hy C. Fn'I I, ril'k 
Mucllt'r (I f tht' Natiollal A ssHI:ialiuu, 
slIJlJlu rll,tI hy till' host, Conrnd \ 111 , 

brelle of Consolidated Mal'amn; .\ Ia, 
chillc Corporalion-ilIl illliustr), "I )ui. 
n e lla" that r t'a lly paid off in pullli,' n'. 
lat ions for macaroni producls, 

11- TI1l' annual Winler IliUl lt' t 
Party, spOllsort'd hy the National \tar' 
arom ~1:al1l1f ac tllr e r s A ssnl'ialiul1 , 
h ruught the W inl t' r meeling 10 a lillil1): 
d ose. The shore dinnl!r was serw,1 011 
Ihe Il'rral'l! to ahollt 150 ~ruests, I ),Hlt" 
illg fcrlluwed. Miss Mkkt Fn, II II' lIa· 
\\'1I iiall lIighlillJ,::alc, again !I.'1ng Iwr war 
inlo the Iwart s III Ihe guests. ' 

The datt' al1ll place o f Ihe ,!lIIl\lal 
l'I)1I\'I'lI1ion wrre annollnced, Thi ~ will 
he hclll at thl' Ef l~r\\' a lcr Ht'ach li ntel, 
Chka!;u, Jmll' 27-29, 1951. 

The 1952 Winkr llwcl ing willl' rob, 
a lily he Ill'll! in the New Yurl.: Cit)' 
area in Janllary, with MUlll tl'al , 
Cattatla, as the prob.'1hlc sill' of the 
11)52 :I1Iml1l1 (1II1v(,l1 lion, 

Winter Meeting Registrants, January, 1951 
FIrm. R.pr ... nlatl... CIU .. 
Aml'r it';m 1Ii.':IIII )' ~ I :lc il rtllli CII" I'eh' r F , \'al;lIillll, KallSas Cil), 
v, A n 'lIa & ~'~l j. hl(' .• Sam A rella, Nll rrislllll'lI 
COl1 ;;!:l11t ~ I a(;l rlllli FtMlt ls, I.lIcit'lI Cllllsiani. St, lIunirilcc, ~l al1 i ltJh" 
T he Crcarnelle Cn ., C, t . Ntl rri~ 1 Mil1neallulis 
Il 'r\ mirn ~l a.-:Ht,"i C(I" Wm, II Amic", S tt'Mer, III , 
Dl'1tlloniw F.ols. IIIC. , JUSl' llh " h,;:",,,. Llluis\'i!1e 
" "Itkn li rain ~hu'artlni Cu., \ ' im'!'lIt IJd klmelli ro, San Fr:mci ~I'o 
\ '. 1. 01 I{II ' " & StillS. 1m'., I't' ter I.n I{usa, Il rookl)' tI 

••• HlI"a tttl , .. ,I .t I.rt ... 111. nil, I, •• n' ••• k'il 
.... ,.k" It .llplll, 1m ........ UIII 

nus combla.don 01 SA lop-antl.bonora mnl'lutomtdt 
canon ntJer Inti SH Net Welahu I, " lOP'" fOlIo" COil 
an.lble protluct1on-only two oper.lon nHdtd. JWI thl 
&hilt, lor up to 12.000 pacba:H pet da,. OIIlpt1l-JtlHl 
tJto for tho" rwtI ~f print. brUNt. or IIompl. JIAn. 
WRlTE lor BULLETIN. 

TJUANGLE IACIIINIlR1' CO. 
CHICAGO " 

LuAat*l, .... I .......... --

1':1 I'f('minta ~1 :It'aro lli CIlf\ I" I.t'§se C. Stewart. Cunnl'lI ~ \' illt' 
~ It, r.: s ~1 :It:arul1i Co., C. W, \\ "Ik )-I:u ri shnr~ 
Minncsllia ~1:t r:Htln i C"" Waller F. ViII:lll1ne, S l, I'a ttl 
C. F, Mueller CO'1 C. Fft't1erick Mudlcr, Jerscy Cil)' 
I' Ju.:illtl & Hon ; Corll. , AUf('t l Ro§si A\lllurtt 
I' rillce M (}C, Co" ' 051'11h l'el1eurino. l.ov.·d l, Mau , 
I'r in(c ~"I(. Cn., 1{lIhl . F. Shcer;m, lIoshm 
I' rim'e M (I( . ( II., 1', Ginvillcu, Lowell, ~ I a ~~ . 
Qualit)' M:lt'atulli Cu .• Maurice I., I ~ran , SI, I ~aul 
U uah 'r OIII! Co., V, C, Hat lmwa)', ( hicagn 
1(:tI'a rinu & Frt'~d l i, IIIC., AI R:mlfino, St, l..uni ~ 
1<"ln'U Fu", I ~, 'rhos. t\. CUnt'II, MI'mllhil 
Skinnrr ~IfK . CIl., U U)'tl E, Skinner. Omaha 
\ ' i\'i;1II11 IIrlls. ~1 [lCll runi Co .• J uhn 1\ , Vi\'i:mn, Dctrnit 
\ '. \ 'i\'i:lllu k IIrn~, ~ I arnroni MItt:, Co., I'clt'r l{oH Vh;;allll, 

S t. I .AJl li ~ 
\\'"i n N"",lh: Cu., AI. Wci ss, Cle\'c1allll 

I\mloc r ~Hllillf Co., J, ~1. Waltef. SI, I'Rul 
Ii llllier IIruJ. 111'" 0 , 1(. Schmalu f . New York 
Canll'and la F1ultr Jlllm C;lmllal1~l1 a, l eucy Cil)' 
Capit:11 Fluur Mill ~, I'. M. I'etcrn'lt, ~linnca lmh~ 
C:lll iial F11111r MiII!t l.oui~ A, Vh'i:!IlIl, I'lainliehl, N, J, 
[ kntlllnt Marll iuc II ., J llhn Amain, IIroukl)'n 
CUllIlllamll' r J.l\rallt1: MiHiul( Cu., C, M. 111111111011, MillllealliJll' 
[uncun\ EleClric Co" "'rl'1I ~ l a rrel1inll, flrnoklyn 
COIu()li lialell Mac:trolli Maehinc Corp., C. AlIll lreli t', Uroukl) . 
Cruok51nn Milling Co .• U, S, IkSleb no New York 
1 hll'ulIl Cumll,m)" n , M, ~larlJotla1tl1 Nev.' York 
Edson & (' rail. Inc., H, E. r:"'IJOn, Clllcago 
Emlli rc Uux CUfll" S lanlc), J, Klein. Gar lithl 
Emllire 1I0x COfll" T , \V, l{,.n, Garfldtl 
roeneJat Mills. Inc" lIarry I. Uol ilcy, Minueapolis 
(ieueul M i1I ~1 J nc ~, H:trf)' 1-1 , fbecle~ IIl1flalo 
BU5k;n' SrT\'lct', Glenn l •. IloskinJ 1.I1icagu 
Intln51rial 5u1\'el'8, Inc., Don \V, COllnell , New York 
.IaCIII I~-Wiln loli ..:th., n, J( , J acniJl, \\'ashitlglUII 
1:'ICOhl -\\IiIl51011 t all., /,lIfl1U J, \\Ii1l5101l, Nr w Ynrk 
l\illK Milia, Flottr ~Ii Is. Wm. Steinke, Mhmt:apul i ~ 
Kinl{ Millas '-"lour Mills, Da\'id WilSOll1 New York 
II. H, Kin" Flour ~liII l, Arlhur \\I, QtttRs le, MimluJ!llli s 
N, D, Mill & Elevator, n. M. StallRk !:t Crook51Utt, Minn. 
N, D, Mill & Eleva tor, E, J , T huma!, Lhirago 
l'iI!sbury Mills, Inc" Fr.ulk L. Fotlef71. Urookl)" 
l"ills.llltr)' Mi1I ~, 1111'" T hum:I ' " , lI otlarnl " Ilallta, Ga, 
Pillshury Mills, Inc., H. j. l'alicrsoo" Minnea(lOlis 
HeRalhuto 1-10un, Samltd Rcgalbltto. ' l' hilatlt:J llhla 
Ronolli I.i thugr'llh Co,. Chas. C. Ronoll i, North Deflle ll 
n ossoui Lithograjlh Co., Pallt Schil1intt: , North HerRen 
51. ReRi. I' aller Co., Kcnnelh D, Lol ier, Nrw York 
5i11 ~ Inc" Ted Sills, Chic.lgn 
U, S. Def.t, of "Mficlthure. Philip Taillolt. \\IU5h ill~lon, 0, C. 
Rohr rt ~ ,Grcen. Srcretar),-Treasurt r. Palat ine 
M, J, Donna. s.:crtlar)'-EmerituJ, Braidwood 

Fr(,ruary, 1951 'J' II E M A C " RON J J 0 URN " L 

-? - "Dol·an" tin. I,!law. , • , Di_l,erat. wlnn,r af Ih. 
Macaroni D.rby, I.alur, rau al Ih. Miami B,ach 1'"n,1 
Club, Miami B.ach. Fla .. Ih .... nlng 01 January 24, 1951. 
~polllor,d by Ih, Nallaaal Macaroni Manulaelur,r. Auaela· 
Iioil. and Ih. dog'. graora, tight ••• C. Fr.d,r1dt: Mu.lI.r, 
NMMA pt •• ld.1I1 (c:.nl.r) who pT •• lnlld Ih. b.auliJul gold 
aod blu. blank,t b.adng Ih. in.c:rlplloa "Coaaolldat.d Ma. 
ebln .. -NMMA." danal.d by Conrad Ambr.II., 1.1t, prll ' 

id,al 01 Couolldal.d Mac:cuoal Machin.. Corp., aroaklyn, 
N, Y .. ho.1 01 Ih •• oclal aUa lr, 

JACOBS-WINSTON 
LABORATORIES, Inc. 

CO'ISI",i"O ami AlialyticaJ Cl!tlll is's, sprciaJ· 
i';no in all 1Il0itt'rs i,lVolvi"O the l'xamj,.o
tiOll , productioll alld labe/illg of Macarot. i. 
Noot/lt alld Bgg Products, 

I-VUarrun. and Mia.raw Enrichment A,
lay" 

2-Egg SoUda and Color Scor. in Eg-g .. 
Yolb and Egg Noodl ... 

3-Semolincr cmd Flour Analyala 

f-Rodeat crnd Insect Infe.tation Inye.liga
Uona. Microscoplc Analys •• 

S-Scmltory Plant InapecUona 

lames I. Winston, Director 
Benjamin R. lacobs, Consultanl 

156 Chambel1l Street 

New York 7. N. Y. 

«~ "Che' " Roalalli ... r. lnv h.aplng porllon. 0' Spa vh.IIl, 
a ,la,Rollotll la NMMA Pr .. ld,nl C. Fr. d. ridt: Mu.U., and 
wll. at Ih, Ro .. alll .pugh. 1I1 btlU,1 .upp.r, namlnVo Hot.1. 
Miami a.aeh, Fla" January 23. It51. 

Noodle Machinery 
WE SPECIALIZE IN EOUJPMENT FOR 

THE MANUFACTURE OF CHINESE 
TYPE NOODLES 

Dough Brakes-Dry Noodle Cullers
Wet Noodles CUliers- Mixers

Kneaders 

Baling Presses 
Hydraulic Baling Presses lor Baling all 

Classes 01 Maleria ls 
Rebuill Machinery for Ihe Manufaclure 
of Spaghetti, Macaroni, Noodles, elc. 

Hydraulic 
Extrusion Presses 

Over Farly Years Experience in Ihe De
signing and Manufacture of all Types 

of Hydraulic Equipment 

N. J. CAVAGNARO & SONS 
MACHINE CORP. 

400 Third Avenue 
Brooklvn 15. N. Y .• U.S.A. 
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955,436,000 Pounds in 1950 
Macaroni production In 1950 re

mained nearly at the 1949 level, ac
cording to a recent bulletin from the 
office of Rohert M. Green, sl'Crelary
trc.'asurer of the National Macaroni 
Manufacturers Association. He says 
that, according 10 the Glenn G. Hos-

. kill!~ weekly index, "~bcaroni produc
tion in 1950 finishl'tl nt about the same 
h'vel as 1949, which was reported by 
lilt' gm't'rnment at 955,4J6,(XX) pounds. 
Thi!' is aooul 40 IlCr cent higher than 
Ihe fi\'l' prcwar Yl'an, 19.17-1941 in
dusi\,t· ... 

Mr. Hoskins pn't1icts an indt'x of 
about 150 lM:r cent for 1951. Oy hold
ing our own in a fiercely competitive 
(ood market in 1950, we gnined in 
domestic consumption. Exports for the ~ 
first ten months o( 1950 were just . 
slmrt lIe 8,OOO,(X)() pounds, cOIIII)''1red 
with helter than 23,200,<XXl I'0UI1l s ex
ported ill 1949. Government purchases 
o( macaroni products hilYe been sub
stantial during 1950 and will increase 
in 1951. 

I n a release (rom the Chicago 
Quartemmster Del)()t, tlated December 
2"8, 1950, the announcement is made 
that "decentmlized anny offices will 
continue to handle procurement under 
11l'gotiation. The sylitern o( advertisinJ( 
(or hids will continue to br used in the 
purchase of many items, particularly 
stand l"Onsumer goods." 

National Macaroni Manufacturers 
Association 

OFFICERS 1150.1151 

~~I~; eau:)!::' tf::1~~·ld~~i::: : :::::::::::::::S: t.~':'I~ ~,Jtfl~lIC;h' ~, b, 
Wlurlft I., it'll, Vln Prtlldtnl .• • •••• •• •••• •• 0UIIlI' W.tlro,,1 ~o" Sl.. t' W11111, 
Llord I'M :I .. IOlltl, Vin Prui4tnl ............... !nlll .. er W'" Co" Om.ha. Wtbt. 
C. L. Worn" A4'I~r ••••••••• •• • •• •••••••• •• •• T .. t Crumfllt co.. NI""UflOllll 11 111 • • 
• ,"!n M. Grttll, lkertlllr·T" .. urer .......... . U9 Nb, A.h1.alld A .... , r.l"tIM, \_ 
11 •• Uo!lll., IkCrtllrr EItIt'ihll ...... . .. ...... I'.O. rawer No. I. 8,,14woOd. II. 

J.lIRECTORS 

It is reported that there has been 
a considerable amount of business dOlle 
on a nefotiated bonis o( late, and that 
the tota o( 8,{X)(),OOO pounds o( maca· 
TOni and noodle products reportrdly 

\
lUrcha51't1 by the Quarlemmster in 
950 accounts (or only the 01icago 

Depot Imrchases that were advertised , 
, . much less than tht: final total. 

Urges Companies Join 
Trade Associations 10 

Aid Defense Effort 
Indust ries should join into tmde as

sociations to give Ullltrd sUPI)()rt to de
(ense efforts, H. L. Tigges, presidcnt 
o( the American Society of Tool 
Engineers and vice president o( Baker 
Brothers told the National Associa
tion, oC Engint'l'ring Comp.lnies in a 
talk be(ore ttwir mobilizatIOn mecting 
in Detroit. 

Spt'aking in an unofficial call.,city, 
Mr. Tigges, who has just been named 
machine tool consultant to the National 
Production Authority said:, "The ldnd 
o( co-opcration lIl'eded betwecn gov
('mment agencie5 and mt'mbers o( di(
(erent industrial groups can best be 
scrvt'ti through the setting up o( (om
prehclIsi\'e and strong trade associa-
tions. . 

" Washington, for instance, nl.'eds in· 
ronnalion. Tr:ade associations and 
tt'Chnical societies arc usually the best 

CLASSIFIED 
GRATBD CHBESEI Outlet ",nttl! 

fOI weeki, IhipmeDt.a of Romlno UId 
Parmesan Chetle In bulk, av.lI.bl, 011 • 
conlinuln, b •• I.. Deh,dr,ted to buyeri 
moillur, Iptdfic.tloD. Uniformity . 01 
quality and tuture .\&annlted. Write 
Do. No. ai, clo Mauronl Journal, Braid· 
wood, lit. 

, , ., 
sources o( infoTllmtion about tI\I' ill· 
du stri,'s Iht'y represcnt-infonnat ion 
thnt is essential in intcfmting any !n
dustry into the over-al eifort, or lOr 
di sclosing weak points in the Anll'ri.'an 
industrial (ront so that these Ula~ be 
strengthened." 

Mr. Triggs cited the progress 1I1.1dt 
by the machine tool industry to il
lustrate what can be done by tradl' as' 
sociations in Jllanninl( fo r an all tlul 
emergenc), : 

"Plans (or the machine tool il1tlu ~ tr)' 
arc complete and in tht: hands o( Ihr 

, NPA ready (or instant use." The in· 
dustry, he s,1id, has dctennincd i~ s 
capacities (or production , arran~Cf' In 
ad\'ance for fi'nancinn to Sit·" UI) o~lt
put, and plannt'tl (or the most dfecll\'C' 
distribution o( its etTorts. The plans 
also include allocation of the industry's 
output by' JK.'rcentages ; th~ reassign
ment o( Idle machine tools i and Ihe d
(ective distribution o( USl't1 machines 
now in d~alers' hands. 

.- for"ne" 
'4".""" , . ,,,g ,o".~ s 

I,(e 'lI'"'' ., , •. , .. " 
•••• "\e ° 

RESULTS OF TREMENDOUS 
NUTRITIONAL EXPERIMENT USING VITAMIN ENRICHMENT 

* Symptom. 0' 2nd mD.t 'DID' d:sease reducod 70% 
* Beriberi death •• t.adlly 'ailing * In'anlil. berlt..rl virtually .limlnatod 

In an tJlpC!rlment In the Phlllppinn now laYoh'lna 
our 90.000 pC!I"IiOI1l. condueled with Ihe approval of 
Ihe Philippine aowernment and medical auodallomi. 
and In which lIolrm.nn· .... Roelle b proudly coop
eratlna. rtmarlulhle he.llh heneHI. rrom rice enrich_ 
men. tdu been demonltrated. Thll II rtported by 
'''-a Sallrtdo, Jr., M,D .. M.A •• Dlredor or Nutrition, 
IDllUule or Nutrillon, ManU •• P.I. 

With rice Ihe prindpall rood, and berlherlthe No. 2 
ClIIH or datb. Ihls new "Banle or Balun" ,,-as ptan
aed and ""It'd 10 delermlne whelher enrichment of 
rke would muct the Inddenct of beriberi. Balun 
rrowlnce w .. Itleded benU!IC or III hl_h beriberi 
mortality and benUie rice trlfflc could be readily 
conltollt'd thert. (Earl) InwtsUpllon .howed en
ricbed rke completely IIItldlldory la tasle, color. 
odor, plt.tablllly and dlanllbUUy.) 

","". a,. I"dicallon. "om raw d",,, oy"i/"bl. ',om 
,Ito pro",,' c""le,,1 ".,lb,,1 , •• Utv,y fha, fll. b.,/b.,1 
"K/d.,.,,, 11o. b .. n ,educed "y 10% .... 

,.,lbo,1 motto''')' '0'.' lion 0"0 .,.adlly d,oPIMd 
In ,II. ".",Icll,d ,/co" oroo wllllou' ."nIRco,,' clio"". 'n ,It, co,,',o' 0"0. 

Thh dflimaUc and 'pC!cifie nldence of the bene
fltl of fltamln enrichment . hould h."e • ,'Jlal ~fJt'l' l 
In lmprowlna the he.llh of peopl" .n onr the " 'urill. 

WHAT THIS MEANS TO YOU 
While thll upC!rlmenl eonnmed while rlct, It prot'" 
the bentHII 10 public hnllh Ihrouah enrlchlna while 
bread and rolll, ramUy white Oour. and other prO('
tutd cernls. Any miller of whtat. rlcc, or corn-all, 
blker ...... ny macatonl and noodle manuracturer, who 
h not now rqut.rly enrlchlnl hh producbi may well 
uk hhrmlf If he Cln any lunaer alford 10 M-lIhhuld 
l uch ulemln hullh bentftn rrom hill ,hare uf the 
t'IUL~umlna markell. 

':1UlllI11 ~lIn hURl lult'S1 ul f1uh1 i,h\·" intc'lm n.cdkll t ,cfluns• 11, /1"',,, r .. ,,,/,,,, 

ROCHE 
VITAMINS FOR ENRICHMENT 

VITAMIN DIVISION· HOFFMANN.LA ROCHE INC •• NUTLEY 10, N. J. 
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Good macaroni products depend 
on y'our skill and experience ... 
plus semolina and durum 
of unvarying quality. 

PILLSBURY MILLS,lnc. · 
jD __ "'"' jDtU4-S<I#u tc de """'-#"' ~~ %'_ ~ 
o...aI oIIIcrtt: MIl nl , II ~ .... 


